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State of the nation’s economy: 
Up 

DepaRTMENT Stores—A “war-in- 
spired shopping spree” in week 
ended July 21 sent sales 24 percent 
above the same 1949 week. 

Raw FreiHut—Loadings in week 
ended July 15 totaled 789,268 cars, 
up 9 percent over 1949 and 42.5 per- 
cent above preceding 1950 week. 

ENGINEERING CONSTRUCTION — 
Volume of $343,307,000 in week | 
ended July 20 was just under 
previous week’s peacetime peak 
of $365,000,000. 

Paper Propuction — Output in 
week ended July 15 was 99.3 per- 
cent of capacity, compared with 76 
percent in same week year ago 
and a revised figure of 56 percent 
in the week ended July 8. 

Raw Revenves—Up 9.6 percent in 
June over same month last year; | 
passenger revenue declined 7 per-| 
cent. Combined revenues were up 
7.4 percent for month over June, 
1949. | 

Textite Cotton—Mills con- | 
sumed 841227 bales in June— 
second highest monthly total in 
1950, and well above 600,651 bales 
consumed in June, 1949. 

Cost or Livinc—Bureau of Labor 
Statistics price index hit 170.2 in 
mid-June, an increase of 0.9 per-| 
cent from the mid-May level and/} 
the biggest month-to-month jump | 
in 23 months. Food prices rose 2.1; 
percent during the month. 

Retai. Sates—June total of $11,- 
915 million set new monthly record, 
topping previous peak reached in 
May by 3 percent. Month was 10 
percent above June, 1949. 

Auto Sates—June dollar value 
amounted to $2,700 million, com- | 
pared with $2,459 million in May 
and $2,093 million in June, 1949. - 

Woo.—Consumption averaged 12.2 
million scoured pounds a week in 
May, up 2 percent over April. 


| 





Down 


Stree.—Operating rate last week 
was scheduled at 99.3 percent of | 
capacity, down 0.1 percent from| 
previous week. Yield was estimated 
at 1,892,900 tons, down 1,900 tons 
from preceding week. | 

Farm Casu Receiwts—Expected to 
total $1.8 billion in June. This| 
would equal May income, but would 
be 12 percent under June, 1949. In- | 
come in first half of this year is 
expected to be 11 percent under} 
1949. 





Top Cars 

New-car registrations for five 

months, plus 20 states in June: 
1950 Pos, Make 1949 Pos. | 
1—581,246 Chev. 356,781— 1 
2—500,295 Ford 318,838— 2 
38—218,418 Buick 156,434— 4 
4—182,835 Pontiac 118,982— 5 
5—154,177 Olds. 104,102— 6 
6—135,232 Mercury 69,875— 9 
J—127,517 Stude. 75,310— 8 
8—120,770 Plym. 199,548— 3 | | 
9— 75,938 Nash 56,048—11 || 
10— 73,164 Dodge 90,459— 7 
63,595 Hudson 66,797—10 
36,883 Chrysler 50,611—12 
33,000 Packard 41,568—13 
$2,436 Cadillac 35,542—15 
26,622 DeSoto 40,508—14 
18,145 Kaiser 25,760—16 
14,073 Lincoln 18,174—17 
12,342 Willys 11,748—18 
6,479 Frazer 10,308—19 
2,819 Crosley 5,497—20 
2,502 Austin 1,284—22 
453 Ang.-Pref. 3,200—21 

Total All Makes 

2,421,213 1,860,039 

For further details page 
20, today’s issue. 


see 
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Week’s Output Boosted Slightly 


As Car Sales Continue to Soar 
844,000 Vehicles 


Truck Deliveries 


Nearing Peak 


Backlog Lists Surge 

As Many Dealers 

Halt Order-Taking 
By Bob Gordon 


Associate Editor 
NLY the availability of new au- 
tomobiles seems likely to stem 


|the terrific pace of new-car sales— 


a pace which has resulted in more 
than 3,250,000 new autos being sold 
in the first seven months of this 
year. 

The rush of customers is con- 
tinuing and the news from both 
Korea and Washington isn’t like- 
Mili- 
tary setbacks in Korea, coupled 
with the Administration’s re- 
quests for “standby” authority to 
allocate scarce materials, prom- 
ise to fan the flame of consum- 
er desire even higher. 

In an atmosphere reminiscent of 
1946—or maybe 1941 would be 
more apt—dealers are reporting or- 
der lists filled for the year, and 


many have stopped taking orders. | 


* + ~ 


N NEW ORLEANS, AUTOMOTIVE | 


News’ correspondent checked 12 
dealers, found that 10 of them had 


quit taking orders because they | 


had no idea when they would be 
able to fill them. 

(Used-car prices are continuing 
their rapid rate of climb. Sam 
Goodman, manager of the Aptco 
Auto Auction in Detroit, said prices 
were up an average of $75 at his 
Wednesday (July 26) sale. 

(Sample prices from the sale 
were: '50 Buick Super Riviera 4-dr., 
$2,730; °49 Chevrolet SL Special 
2-dr., $1,510. Even more interesting 
was the reaction of a dealer offer- 
ing a ‘49 Ford Custom (8) 4-dr. 
He turned down a bid of $1,520 as 
too low.) 

Reports from various cities of 


July sales indicate the extent of | 


(Continued on Page 32, Col. 1) 


| Steep Tax Boost, 


Control Powers 
Seem Assured 


By William Ullman 
Washington Correspondent 
Yf/ ASEEINGTON.- Congress moved 
swiftly and in deadly earnest 
last week to gear the nation’s mili- 
tary might for an allout stand 
against Communism. 

Approval of President Tru- 
man’s request for $10,486,976,000 
in military funds was re- 
garded as just a formality. Pros- 
pects for a steep rise in both 
individual and corporation taxa- 
tion held the same status. 

Every sector of the National 
Capital was a beehive of activity to 
spur plans which, when brought to 


| fruition, will have important signifi- 


cance on the future fortunes of 


all American business. 
” + * 
FOLLOWING Truman’s message 
to Congress and the people, set- 
ting forth the situation and asking 
both money and authority to meet 
most lawmakers switched 
(Continued on Page 31, Col. 1) 


new cars. 


dealers. 
Therefore, it is important 


Every dealer is entitled to 


| 


Higher Labor 


| 
| 





|@TRIVING to avoid price 
7 creases, auto makers are ac- 
|cepting smaller profit margins in 
the face of expanded labor costs. 

This was the principal conclu- 
sion from an AvtTomotive News 
survey last week, which found that 
ear builders are trying hard to 
|honor President Truman's request 
| against price rises. 

Since new pension plans and 
hourly wage raises are jacking 

up labor costs, the alternative 
being forced upon the industry 
seems to be a reduced earnings 
level, at least until the interna- 
tional situation is clarified. 

It was indicated that the drop 
in profits would be reflected in 
third-quarter reports, even though 

|sales volume for the July-Septem- 
|ber period may equal if not exceed 
that for the second quarter. 

N 


* . + 
A INSTANCE in which an an- 
4 nounced price 
cancelled clearly demonstrated the 





increase 


was | 


NADA Urges Dealers: 
Hold the Line 


The following statement was released last week 
by Fred L. Haller, president of NADA: 

Spot checks throughout the country indicate the Korean 
situation has added tremendously to the increasing de- 
|| mand for new and used automobiles. 

This increased demand is being brought about in large 
measure by undue anxiety on the part of some of the 
purchasing public. While new cars are not quite as easy to 
hoard as is sugar, unnecessary automobile purchasing can 
'| be just as detrimental to general public interest, especially 
|| if conditions should materially curtail the production of 


Because of this situation, the spotlight of public atten- 
tion is again inevitably focused brightly upon automobile 


for present and future public 


goodwill toward our industry that dealers “hold the line” 
'| by endeavoring to deliver such new cars as they may have 
available to those who have the greatest need for improv- 
ing their transportation. Used cars likewise should be 
placed where they are most needed. 


his fair, full margin of profit, 


but it is hoped that neither manufacturers nor dealers will 
load unwanted accessories on any new cars. 


Costs Peril 


Current Auto Prices 


in- | hold-the-line attitude funneling out | 


of Washington and into industry. 


As of July 19, Reynolds Metals | 


(Continued on Page 29, Col. 1) 


‘Crusoe Advises 


Dealers to Hold 
‘High Principles 
D 


in the U. S. call for “business 


statesmanship,” L. 
Wily D. Crusoe, Ford 


division general 

manager, said in 

a message to the 

company’s 6,500 

aie’ dealers last week. 

rome ; Following are 

eo ge highlights of Cru- 
~enge” soe’s letter: 

4 “We are facing 

: ; some critical situ- 

oD ations today - 

L. D. Crusoe of us. If ever 

(Continued on Page 28, Col 4) 


EARBORN.—Present conditions | 


- all | 


‘Seen in August 


| Would Exceed July 
Despite Tightening 
Materials Situation 


By Bernie Thomas 
Associate Editor 
LTHOUGH the future is clouded 
|“™* with uncertainty, the auto in- 
dustry rolled into this week on 
the crest of a still relatively high 
|production pace. 
| Optimism prevailed that U. S. 
|plants will be able to turn in a 
|near-record performance during 
August—perhaps 713,000 cars and 
131,000 trucks for a total of 844,000 
units, or Only 10,000 less than the 
alltime high of 853,997 cars and 
trucks built in June this year. 

U. S. plants last week sent vol- 
ume up slightly over that of the 
week before, accounting for 155,- 
278 cars and 28,249 trucks—a to- 
| tal of 183,527 vehicles, according 
| to Automotive News’ estimates. 
| The previous week’s effort in 
this country, revised tabulations 
showed, included 153,216 cars and 
25,748 trucks for a total of 178,964. 

* * * 

Mist an increasingly tight steel 

situation, U. S. plants. will 
round out July production activ- 
| ity today. Final tabulations for the 
| month should reveal 710,355 vehi- 
cles, comprised of 601,255 cars and 
109,100 trucks. 

Plans for the production of 
844,000 cars and trucks in Aug- 
ust are based on schedules that 
prevailed throughout the indus- 
| try last week, the resumption of 
output at Packard and a 50 per- 
| cent hike at Kaiser-Frazer. 
| Pilot models of Packard’s new 
|cars were rolling last week, and 
the company is believed favorably 

(Continued on Page 34, Col 
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Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


183,527 178,964 
140,046 


Last Prev. 1949 
Week Week Week 
For complete production totals 
by makes, see table, page 34. 


| 


Trade A buses Starting to Crop Up 


By Pete Wembhoff 

Editor, Automotive News 
A UTHOUGH auto dealers gener- 
| + ally were holding the line, 
|there was some evidence last week 
of malpractices in the trade aris- 
ing out of the Korean crisis, a 
| survey by Automotive News showed. 
| “Seare” advertising (AUTOMOTIVE 
News, July 24, page one) was at a 
minimum across the nation, the 
|}survey found, but consumers were 
|making charges of slashed tradein 
| allowances, fantastic 
tailed auto production, accessory 


tales of cur-| 


loading, etc. There was no evidence 
that dealers were storing new cars 
in the hope of better prices later. 

In Detroit, charges of tradein 
Slashes by the Greater Detroit 
Consumers Council met prompt 
denial from Motor City dealers. 
Charles Lockwood, attorney for 
the council, alleged that some 


In This Issue 


Registrations, Prices Page 20 
Used-Car Auctions Page 22 
Production by Makes . Page 34 


, Car purchasers are being forced 
| to pay $200 over the true sales- 
| room price through lowered 
tradein allowances. 
| Lockwood said one buyer was 
told by a dealer that his used car 
|Was worth only $25, although the 
same dealer offered $250 for the 
car three weeks ago as a tradein. 
| * * * 
| EALERS, on the other hand, 
claimed motorists Were using 
every trick on the books to hoard 
a new car. The delivery pressure 


(Continued on Page 28, Col. 1) 








U.S. Steel Favors 
Voluntary Plan 


On Allocations 


Chairman Olds Fears 
Defense Bill Is a 


Step to Socialism 


NEW YORK.—Sharply critical of | 
the Defense Production Act now | 
before Congress, Irving S. Olds, | 
chairman of U. S. Steel, said here | 
last week that if an allocations 
system is needed it should be a| 
voluntary one administered by the | 
industry under the sponsorship of | 
some government agency. 

(Automobile manufacturers are 
also said to favor voluntary con- 
trols and industry administra- | 
tion.) 

He added that industry “can do. 
a prompter, more accurate and_| 
fairer job than anyone else,” and | 
that the present congressional plan | 
is not only unjustified but would | 
pave the way for conversion of the 





nation into a permanent socialistic | 


state. 

American industry, Olds declared, 
“stands ready, able and determined 
under private management to help 
the nation win any war, hot or cold, 
as its magnificent production rec- 
ord in the last war attested.” 

Olds said that military orders 
in the first half of the year ac- 
counted for less than 1 percent 
of U. S. Steel’s sales and that 
since the start of the Korean war 
there has been no appreciable 
increase. 

Thus with the industry producing 
at 100 percent capacity and so little 


steel going to the government, Olds | 


said, “it is obvious that we will 
need some allocations system if the 
1 percent of military business is 
stepped up, to say, 10 percent.” 

The extra steel will have to come 
from customers who have been 
using steel for non-defense pur- 
poses, he said. 

But with the present annual 
capacity of 100,000,000 tons, “there 
should not be fear on anybody’s 
part that there wouldn’t be 
enough steel to take care of any 
war demand,” Olds added. 

The chairman of U. S. Steel re- 
ported record sales in both the 
second quarter and first six months 
of 1950, to give the company 
highest quarterly profit in nearly 
34 years. 

Olds said the corporation’s net 
income in the second quarter of 


1950 was $69,861,496. June quarter) 


net income has been surpassed only 
by the $90,811,588 earned in the 
final three months of 1916. 


Auto Sales Pace 
Retail Activity 
During Month 


WASHINGTON. Announcing 
that the total sales for the nation’s 
retail stores in June amounted to 
$11,915,000,000, the U. S. Department 
of Commerce noted that, among 
those dealing mainly in durable 
goods, the automotive group led 
with a 10 percent rise over the 


preceding month. 

Increases of 3 to 4 percent were 
registered by the building material, 
hardware and jewelry groups, while 
home furnishing store sales were 





VOLKSWAGEN ENTERS U. S. MARKET—At the left Maximiliam Hoffman, president of 
Hoffman Motors, distributor, and Robert Lynch, president of American and Foreign Enter- 


prises, agents for the manufacturer, inspect 


Germany, the 25-horsepower car is said to travel 34 miles on a gallon of gas. It is adver- | 
tised for delivery in New York at $1,280.—(Acme photo.) 


its | 


AUTOMOTIVE NEWS, JULY 31, 


| 





PACKARD'S 2,000TH FACTORY DELIVERY ON 1950 SERIES—Jeffrey Johnson, of Lago Oil 
and Transport Co., Aruba, Netherlands West Indies, left, accepts the keys to his Deluxe 


Eight from Harold J. O'Neill of the driveaway department. Johnson, who purchased the 


| car from Caribbean Motors Aruba, Inc., flew with his family to Detroit to take delivery. 


How Trade Was Controlled 
During World War Il 


By Bob Gordon period Oct, 1-15, 


Associate Editor 


ing during the 
1941. 


War happens when the gov-| The estimated 135,000 new cars, 
ernment clamps a lid on prices|which came off the production 
or rations such items as new cars, /lines during January, 1942, were 
tires and gasoline? \“frozen” for a year. By dint of 

Most dealers can easily recall the|much hard work on the part of 
events prior to World War II. For | the NADA, the government finally 
the benefit of those who can’t, @|aoreeq dealers storing these cars 
review might be in order. , ‘could add 1 percent, or $15, per 

olan oe just about this pt |month (whichever was lower) to 
the us Gietis Gann to eather the selling price for each month 
over the U. S. Defense contracts |'" Storage. 
were being awarded to auto mak- 
ers as early as mid-1939, 


+ + * 

|THE new-car rationing system 
| Materials and manpower were | was under almost constant at- 
both short early in 1941. The short-|tack from its inception. Sales 
age of steel became so acute that lagged far under allowable quotas 
jin June, 1941, the government or-|in the first few months of the 
| dered that maximum production of | plan. 

motor vehicles for the following | Ultimately, 





the NADA - spon- 


| 

2000 — 1942 could not exceed | sored a bill, unanimously passed by 

| 2,600,000. ee meee both the House and Senate in 
|April, 1942, which eased the re- 


} 
| [N THE following month—July 
the excise tax on automobiles 
was doubled, rising from 3% to 7 
percent. (OPA Administrator Leon | 
| Henderson had strongly supported 
jan excise levy of 20 percent “to 
|discourage new-car buying.”) 
One month later, in August, 1941, 
|Regulation W was announced. | 
Terms were one-third down and 
|/18 months to pay. The rule went 
|into effect Sept. 1, 1941. 
At the same time, steel was 
| put under full priority control, 
and some government officials 
| 


strictions on new-car sales so that 

by January, 1944, only 60,000 new 

cars were left out of the stockpile 
(Continued on Page 29, Col, 3) 





(aces ae will soon be building 
| 4 tanks again, but, contrary to 
long-standing rumors, this defense 
work will not impede current auto- 
|mobile production, C. E. Wilson, 
president of GM, said last week. 
The tanks will be built in plants 
not now being used for car or parts 


called for price controls. 

Production schedules were cut 
steadily in the months from Sep-| 
|tember to December of 1941. When | 
the Japanese struck Pearl Harbor | 


|on Dec. 7, all car and truck sales| production, the General Motors 

were banned immediately. president added. Considered the | 

> = 8 most likely site is the former 

O CARS were sold in the first|Fisher Body bomber plant at 
Cleveland municipal airport. 


two months of 1942. Beginning | 
March 2, 1942, the government’s 
rationing plan for new cars went 
into effect, along with price control. 
Prices were set on the manu- 
facturers’ list price, plus an addi- 
tional 5 percent handling charge, 
which was computed by adding 
| freight charges to the list price. 
The markup could not exceed 


While Wilson would not con- 
firm the tank plant site, he re- 
vealed that transmissions for 
these tanks will be produced by 
Allison in Indianapolis. 

Reports that the Cadillac-built 
weapon would be a sensational new 
28-ton light tank were denied by 
factory spokesmen. During World 


Both Tanks & Cars 


U. S. Order Won’t Cut Output at Cadillac; 
Dodge Truck Also Supplies Army 


1950 


|Co. soared to a record $1,343,349,- 
000 during 1949, according to the 
annual report filed last week with 
the Massachusetts tax commis- 
}sioner here. 

| The Dec. 31, 1949, figure was up 
$194,109,000 from that of the year 
before. The Massachusetts report, 
required of all concerns operating 
in that state, is the only one which 
|econtains dollar figures on the Ford 
organization. 

The latest report showed that 
1949 was the third year in a row 
and the fourth year in history 
that the company’s assets topped 
the billion-dollar mark. 


Ford assets were $1,149,240,000 at 
the end of 1948; $1,025,733,000 in 
1947 and $1,009,092,488 in 1943. 


Ford’s Dec. 31, 1949, surplus was 
reported at $464,413,000, as com- 
pared with a record $809,759,000 at 
|the end of 1948. 

The rest of the company’s state- 
ment for 1949 compared with that 
of 1948 as follows: 

Assets: Cash, accounts and notes 
receivable, securities and patent 
rights, Dec. 31, 1949, $701,410,000; 
Dec. 31, 1948, $427,897,000. Real es- 
tate, machinery, equipment, tools, 
furniture and fixtures, 1949, $394,- 
311,000; 1948, $430,570,000. Invento- | 
ries, 1949, $235,102,000; 1948, $283,- 





Chrysler Nets 
$39,543,119 in 
Six Months 


DETROIT. — Chrysler net earn-| 
ings for the first six months totaled | 
| $39,543,119, or $4.54 per share, com-| 
pared with $6.12 a share in the 
first six months of 1950. The six- 
month figure reflects the 100-day 
|strike earlier in the year. 

The rebound from the paralyzed 
assembly lines is shown in the sec- 
ond quarter profit of $4.74 a share 

(See CHRYSLER, Page 30, Col, 1) 





| cost of $11,000,000, were received, 

| Colbert said. 

| 

| HE orders came in two con- 
tracts. The first covered the 

|federal fiscal year ending June 30, 

|1949, and the second was in the 

|government’s budget ending June 

'30, 1950, 

Previously the Army had placed 


* * * 


orders for 17,182 vehicles with 
other manufacturers. 
Studebaker will build 4,000 


trucks, Reo will produce 3,900 and 
International Harvester is mak- 
ing 932 six-wheelers of five-ton 
capacity. 

Willys-Overland recently received 
a new request for Jeeps. that 
brings the firm’s total unfilled or- 
ders for U. S. agencies to apprex- 
imately $43,000,000. 


| $75. War II Cadillac built 12,227 M5 and | 
| Manufacturers’ prices could not M2¢ light tanks. | * 
exceed the highest price prevail- 


eral manager, said final con- 
tract arrangements should be com- 
pleted this week, 

“Key members of the organiza- 
tion who brought Cadillac’s tank 
building program into action in 
1941 have been readied for this 
new assignment,” he added. 

Meanwhile, production at the 
Detroit tank arsenal is believed 
to have been doubled from the 
| Six-a-day rate of last April. The 
25-ton M24 light tank and the 
45-ton General Patton are being 
built there. 

Military orders for tactical ve- 
jhicles were 


Contracts calling for 2,490 cargo, 
troop transports and ammunition 
carrying trucks at a _ $14,000,000 
cost, and for 2,751 more vehicles, 
including ambulances and specially 
designed maintenance trucks at a 


the convertible. Made in the British zone of 


[ON E. AHRENS. Cadillac gen-| 


also given to Dodge! 
s |last week, according to L. L, Col- | 
|bert, Dodge president. | 


| 


FOR PEACE, NOT WAR—These engineers, 


seeking to harness atomic energy for industrial purposes. 
a gas sample is being taken, 
The metal was made radioactive in order to investigate possible application 
of tracer techniaue as an aid to quality control in steel production operations. 


experimental foundry, 
molten steel. 


At Record High—$1,343,349,000 .. . 


Ford Boosts Assets 
$194, 109,000 in Year 


#| BOSTON.—Assets of Ford Motor 


| $2,877,674,126 





080,000. Prepaid expenses and de- 
ferred charges, 1949, $12,526,000; 
1948, $7,693,000. Total assets, 1949 
$1,343,349,000; 1948, $1,149,240,000. 

Liabilities, reserves and capital: 
Current liabilities, 1949, $330,938,000; 
1948, $299,162,000. Reserves, 1949, 
$30,734,000; 1948, $23,054,000. Capital 
stock, 1949, $17,265,000; 1948, $17,- 
265,000. Capital account in excess 
of par value of stock, 1949, $500,- 
000,000. Surplus, 1949, $464,412,000; 
1948, $809,759,000. 

Total liabilities, reserve and cap- 
ital: 1949, $1,343,349,000; 1948, $1,- 
149,240,000. 


GM’s Top Period 
Sends Half Net 
Near $500 Million 


DETROIT. — Reflecting a three- 
month period in which sales of cars 
and trucks topped the one-million 
mark for the first time, General 
Motors’ net profit in the second 
quarter soared to $272,889,624, or 
$6.14 per share. This compares 
with $166,915,305, equivalent to $3.72 
a share in the same period a year 
ago. 

For the first six months of 1950, 
net income was $485,277,389, or 
$10.90 per share, against $303,678,- 
643, equivalent to $6.76 per share, 
in the corresponding period of 

1949. 

Sales for the year thus far total 
$3,606,300,692. This compares with 
in the first half of 
last year. For the quarter just 
ended, sales are listed at $1,963,641,- 
243, compared with $1,595,349,652 in 
the like period last year. 

According to the report by Chair- 
man Alfred P. Sloan jr. and Presi- 
dent Charles E. Wilson, employ- 
ment reached a new peacetime high 
in the second quarter of 1950. The 
average number of persons em- 
ployed was 463,861 for the quarter 
and 450,063 for the first six months. 
During the second quarter they 
earned $455,000,000 and the first six 
months $859,000,000, the highest 
payrolls for any quarter or half 
in GM history. 

Average employment in the sec- 
ond quarter a year ago was 403,743 
and for the first six months was 
400,002. Payrolls totaled $372,000,000 
for the second quarter of 1949 and 
$727,000,000 for the first six months. 

GM provided $196,425,000 out of 
earnings for U. S. and foreign in- 
come taxes in the second quarter 
and $345,396,000 in the first six 
months of 1950. These also are 
record highs and compare with 
$125,116,000 and $220,605,000 respec- 
tively a year ago. 

Net working capital at June 30, 
(See GM, Page 30, Col, 5) 
Come One, Come All 
CHICAGO. A quarter-million 
special invitations have been 





mailed out during the last month 
to buyers and businessmen all over 
the world to visit the first U. S. In- 
ternational Trade Fair here Aug. 
7-20, according to Louis J. Carow, 
director of buyer registrations for 
the fair. 





experimenting with radioactive isotopes, are 
In this picture, from Ford's 
following addition of isotopes to 
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(The opinions e 


DEALER asks: “Can you offer 
“% us some ideas on what method 
to use in order to induce our sales- 
men to make proper calls and to 
put in eight hours of honest work?” 


“Business has been so good the 
last eight years, they don’t real- 
ize that now is a different pic- 
ture. They still take things for 
granted and sit around waiting 
for customers to come in to buy 
automobiles.” 

The fact that so many salesmen 
are “lying down” presents a real 
opportunity for any dealer or sales- 
man that will develop careful plans 
and put energy behind them. 

As you say, there have been 
enough volunteer prospects during 
and after the war to absorb fac- 


tory allotments with little sales 
effort. 
+ * * 
Perfecting the Art 
F COURSE, everyone realized 


that such a condition would 


not go on forever. With the in- 
crease in population, increased 
earnings and huge savings re- 


serve, the demand for automobiles 
will continue at higher levels than 
ever before. 

There are still lots of 10-year-old 
cars. The possession of an automo- 
bile will continue to remain man’s 
greatest desire. People still feel 
the need for cars right along with 
the need for such essentials as 
shelter, clothing and food. 

But, of course, it is inevitable 
that, at the rate factories have 
been producing automobiles, sup- 
ply will catch up with demands. 
So we need again to perfect our- 
selves in the art and science of 
salesmanship. 

There are many good tests on 
automobile selling both from the 
standpoint of technique and the- 
ory, as well as inspiration. 

From the scientific side, some- 
thing that can be proved time aft- 
er time. If I were an automobile 
salesman, I would want my dealer 
to assign me one thing for sure— 
the right to solicit 500 qualified 
prospects during the next 12 
months. By “qualified prospects” I 
mean the names of people who 


Rebuff to Siti 


Demonstrator Tax Plan 


Turned Down 


CHICAGO. —A method worked 
out by John W. Stokes, automotive 
tax expert, whereby dealer demon- 
strators are considered as inven- 
tory, with profits upon sale count- 
ing as capital gain, has received 
an adverse ruling from the Bureau 
of Internal Revenue, the Chicago 
Automobile Trade Assn, informed 
its members last week. 

It is reported that Stokes plans 
to appeal the ruling. 

Meanwhile, the CATA advised in 
a bulletin that “if any member has 
followed Stokes’ suggestions in this 
matter and is challenged by an 
examiner from the bureau, the item 
should be paid ‘under protest’. 
Should the bureau reverse itself 
at a later date, claim for recapture 


may then be made.” 
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| 
| bought new cars in my price shitia! 
|from two to five years ago. 

* * * 


| Qualified Prospects 


ET me elaborate a little further) It said no immediate sharp re-| that there will be no complete 


on that term, “qualified pros- 
| pects.” I mean people who bought | 
their cars as new cars, not used 
ears. This is important because 
on any current list of owners of 
cars two, three, four or five years 
old, between 70 and 80 percent of 
them bought them as used cars. 
Only a small percentage of buy- 
ers of used cars qualify now as 
new-car buyers. 

I would not want the list to 
contain prewar buyers of new cars. 
If such buyers have not come into 


the market since, it is evident their) 5 


financial status has been changed 
and only a small percentage would | 
qualify as new-car buyers now. 

Then, if I worked in a metro- 
politan town with a number of | 
other salesmen on the dealer’s | 
staff, I would want my dealer to 
give me “qualified prospects” lo- 
cated in a given section of the 
city. This would save time so I 
could cover these buyers more 
quickly and with more _§fre- 
quency. 

With such a list, I would know 
in advance that at least 125 of the 
people on such a list will pur- 
chase new cars within the next 12 
months. I might not get all of 
the sales, but I would be sure that) 
I had a chance at them. 

* + * | 

Careful Followup | 
HEN I get such a list, my 
dealer might not give them to 

me all at once, I would start to 
personally visit each one of ot 





| 





I would train myself to be sin- 
cerely friendly. I would inquire 
about what use is made of their 


present car. I would use all my 
ingenuity to qualify them as imme- 
diate prospects and govern my 
sales acts accordingly. I would set 
the names back in my file for 
careful followup at the time when 
my investigation shows they may 
be interested. 

I would not only use these 500 
names for my personal contacts, 
but I would develop from these 


500 people as many of their 
friends or acquaintances that 
may be interested in the pur- 


chase of a car, 
But I would want to concentrate 
on the list of “qualified prospects” 
-people who purchased new cars, | 
in my price class, since the war— 
because they are little. affected by 
the change in prices of cars. The 
money difference remains the same, 
irrespective of the market changes 
in the price of new or used cars. 
This is not true with customers | 
buying a new car for the first | 
time, or customers entering a high- 
er price field for the first time. 
|They are affected by the higher 
postwar prices. 
* 





* * 
| Be Prepared 
HEN new-car stocks bulge out 
of warehouses and some deal- 
ers and salesmen are going serene- 
lly on, the prepared salesman will 
get volume and at a profit. They’ll 





get to the customers first. They’ll 
|be in on more deals. They can, 
itherefore, be more _ selective of 


lthese deals. They get the custom- 
jer’s confidence before he becomes 
ja shopper. 
This type of cold-turkey solici- 
itation is a healthy influence on 
|dealer, salesman and prospect. It’s 
refreshing after so many years of 
|sales inactivity in this field. 
| But it’s not cold turkey. It’s 
not ringing doorbells to ascer- 
tain the one person out of 30 in 
your town who is going to buy 
3 automobile in the next 12 





months. It’s pin-pointing sales 
effort to actaal, identified buy- 
ers, proven through by the fact 
that they purchased cars in your 
price class in the past. 

The only uncertainty in the 
whole process is whether we will 
return to our reputation of being 
outstanding salesmen. 





Steel Searcer, but NADA Doubts Shar 


Cutback ... 





Gradual Ebb in Output Seen 


WASHINGTON. — An increas- | 
ingly tight steel situation and not | 


President Truman’s armed econ-|fense plants are not ready to oper- 


omy program will hold July ae 
production below June’s alltime 
high volume, according to the Na- 
tional Automobile Dealers Assn. 

The national organization sum- 
marized the possible effects of 
pending production control pow- 
ers in a series of questions and 
answers last week, 





In Dealer Spotlight 


duction in automobile production | 
is anticipated because most de- 


ate or even to specify the types of | 
steel and other raw materials they | 
will need. | 
However, July car production | 
will drop below June because of 
the tight steel situation, that so}! 
far has not been affected by in- 
creased demands, NADA added. 
The dealer organization guessed 








=~ 


| allocations 


shutdown of automobile produc- 
tion in the foreseeable future but 
that the record rate of recent 
weeks will be cut, gradually but 
substantially, to supply enough 
steel for defense requirements 
and freight car needs. 


Warning that any estimates 
coming from other than authori- 
tative industry sources should be 
viewed with considerable skepti- 
cism, NADA said that there are so 
many unknown factors involved 
that most estimates on output cuts 
are mere guesses. 


Present steel facilities do not 
permit substantial production in- 
creases such as will be needed for 
the huge arms program, it pointed 
out. Therefore when allocation of 
critical materials to the defense 
program gets under way, a more 
substantial reduction in car out- 
put will result, said NADA. (The 
auto industry took 21 percent of 
the steel industry’s output in the 
first five months of this year.) 

NADA observed that present 
defense requirements are not 
nearly so great as in 1942 when 
auto production was completely 
stopped. 

Noting that in 1942 heavy steel 
were needed to build 


AT N. Y. DEALER BANQUET—The head table at the dinner held the closing night of the vast new defense plants and hun- 


| 27th annual convention of the New York State Automobile Dealers. Left to right are John 


Van Benschoten, of Poughkeepsie, chairman of the Hall of Fame Committee; William Frame, 


Mineola, second vice-president; George 


Trades Assn.; D. Henderson, Albany, 


Automobile Dealers: Fred Haller, 
Norwich, NADA director, 


Cari E. Fribley, 
president. 


D. Gardner, 
| of the association; David Whelchel, executive vice-president of the Tennessee Automotive | are ready for quick conversion to 
executive vice-president of the New York State | defense 
president of the National | 
and William L. Mallon, 


Binghamton, re-elected as president 


Automobile Dealers Assn.; 
NADA regional vice- 





PLANNING MINNESOTA CONVENTION—The executive board of the 


Minnesota Auto- 


mobile Dealers Assn. has scheduled the group's 3lst annual meeting for Oct. 23-24 in the 


St. Paul hotel, St. Paul. 
Past President Norb Koppy, Vic Giere, 
Rinkel. Back row: Herman Miller, 


Shown after discussing the plans are, 
President Bernard Lindahl, 
NADA Director George Ziesmer, 
| Dill Clements, Donald Hogdon and A. C. Furos. 


left to right, front row: 
John Bell and Chris 
Win Stephens jr., 


Tenn. Convention Speakers 
To Include Skinner, Haller 


NASHVILLE. S. E. Skinner, 
general manager of Oldsmobile, will 
speak at the llth annual conven- 
tion of the Ten- 
nessee Automo- 
tive Assn., accord- 
ing to convention 
chairman John 
Wellford. 

Other speakers 
at the three-day 
convention, Oct. 
15-17 at the Pea- 
body hotel in 
Memphis, will in- 
clude Dr. Ken- 
neth McFarland, 


S. E. Skinner 


superintendent of schools in Tope- | 
ka and a General Motors consult- | 


ant; J. Saxton Lloyd, past presi- 
dent of the Florida 
Dealers Assn.; Fred Haller, NADA 
president, and 
the Tennessee safety department. 
Featured at the convention will 


NADA Names Litterio 
Area Chairman 

CHICAGO. Al Litterio, local 
Kaiser-Frazer dealer, has been ap- 


Automobile | 


Wirt Courtney of | 


| 





pointed area chairman for NADA} 


to stimulate active participation in 


the association’s national program 


throughout Cook county. 


Litterio was selected by a com- 
mittee of NADA and Illinois offi- | 


cials. The appointment was an-| 


nounced by Ben Wright, NADA’s | 
director for Illinois. 


be a “Yankee Panel,” under the 
moderation of George Ziesmer, past 
NADA president. 

Consisting of five Minnesota 
dealers, the panel is a return en- 
gagement of the “Dixie Panel” fea- 
tured at the Minnesota convention 
last year. 


}upon a ballot which 


| will 


dreds of ships, NADA said more 
than 400 government-built plants 


needs and almost enough 
surplus ships are now on hand. 


Also noting that in the early 


lyears of World War II America’s 


allies were a great drain on the 
U. S. steel supply, NADA said Brit- 
ain and France are now in an 
improved position to share the steel 
burden. 

Speaking of other factors like- 
ly to affect production, NADA 
said there may be shortages of 
other materials and that man- 
power may become a limiting 
factor if large war plants are 
opened and military requirements 
are increased, 


Armed forces orders to car manu- 
facturers and their suppliers could 
also lead to further reductions in 
civilian car output, NADA said. 


Washington to Nominate 


‘New NADA Director 


SEATTLE.—M. O. Anderson, Se- 
attle Buick dealer, will retire from 
his post as Washington state 
NADA director when his term ends 
this fall. Nominations to fill the 
|post held by Anderson for several 
|years will be made from Aug. 17 
to Sept. 1. 

Nomination ballots, received by 
all Washington NADA members, 
are returned to association head- 
quarters in the nation’s capital, 
where they are tabulated. Then 
[the names of the two nominees 
| receiving the most votes are placed 
is forwarded 





to each member. 
The one receiving the most votes 
represent Washington on 





John Wellford is general conven- NADA’s board of directors for the 


}tion chairman. 


On the House . 


Shades of 1946-47: 


Anyone who knows 


next three years. 


(or thinks he does) an 


auto-plant official (or, for that matter, anyone who lives within 100 
miles of an assembly plant) is being besieged by friends (7?) to get 


hands, of course 
ciation manager 
members not to 
radio 
they’ve checked 

Report from 


with retiremen 
has been 
years. Report 

new dealers in 
A leading tire 
zine ad on the 





Wemhoft 
started 


‘comments 


Buick Co.’s contract won't be 


Buick 


them new cars (to keep the cars out of hoarders’ 


») ... John Jewell, Montana asso- 
has a nifty idea; he tells his 
believe the news dispatches and 
on federal regulations, until 

with his office for verification. .. . 
New York is that the Glidden 

renewed Oct. 31, 

t of Arthur Lee Newton; Glidden 

outlet in Manhattan for 41 

is that Buick will appoint four 

Manhattan. ... Embarrassment: 
company had a national maga- 

» presses before Korean conflict 


offering tires at 25 percent off starting in August. ... 


Auto fraternity lost a good friend last week in the death of Lee 


Lyles, assistant to president of Santa Fe Railway... . 


A major 


car maker is planning to establish a dealer council this fall... . 
And so, each year, comes the time for a vacation. Yours truly, not 
to be outdone by everyone else, will be on his way to Connecticut's 


hills (or are they mountains?) 
See ya in a few weeks. 


by the time you read this column. 


Pete WemMuHorr, 
Editor 
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Don't Aid the Enemy 


a glad to note that the nation’s Better Business 
Bureaus have pledged their resources to combat “scare” 
advertising and hoarding. Their work in World War II was 
highly effective. 

We trust, of course, that it won’t be necessary for the 
BBB to “crack down” on automotive concerns, either dealer, 
factory or jobber. 

As Automotive News pointed out on page one of the 
July 24 issue (in reproducing an auto dealer ad which 
we considered vicious), we believe scare advertising on 
new cars, used cars, trucks, tires, ete., gives “aid and 
comfort to the enemy” during our present international 
crisis. 





Moreover, we feel that such advertising casts reflections | 


on all auto dealers and the industry in general, at a time 
when the public has virtually forgotten the bad publicity of 
under-the-table deals, accessory loading, etc., which followed 
the end of the last war. 


There have been charges, too, of some dealers slashing | 


tradein allowances; of others telling customers fantastic 
tales of auto production curtailed by war output. No doubt 
a lot of these charges have been made by disgruntled pur- 
chasers = have been thwarted in their efforts to hoard 
new cars). 


But the trade cannot take the charges lightly, if we 
are to avoid the early postwar criticism directed against 
both dealers and manufacturers. 


We feel confident that the vast majority of dealers will 
neither say nor do anything that would harm the general 
economy of the nation at this time. We are hopeful that a 
little ““watchdogging”’ will keep the unintentional or deliber- 
ate offenders in line. 


Capsule Comment 


President Truman’s program and early war orders to auto 
makers indicate vehicle production will remain high through 
rest of the year. 


Little doubt of it now; 1950 should be the industry’s 
greatest year production-wise. 

* * * 

Don E. Ahrens becomes third salesman to head up a GM 
car-building division. 

Congratulations, Don, and an extra burst of applause 
for the sellers as they keep right in step with the pro- 
ducers. 

* * * 

Reports for June and July indicate that new-car sales for 
both months shattered the previous alltime record of 514,- 
478 car sales in May, 1941. 

A proprietor of a new hotcake stand had this com- 
ment upon enjoying booming sales: “They’re selling 
like autos.” 


Guy Livingston; Buffalo, | 


To other countries, one year, $12. Single copies 25c. No Free List. 





Dealer 
Forum 


Eprror’s Norte: Believing that 
dealers in every state have their 
peculiar problems and outlook, 
Automotive News has made avail- 
able the facilities of this column 
to the president of each state 
association (in alphabetical order 
of states) for his personal obser- 
vations. 


By Lou Wilsch 
President, Ohio Dealers 


| 

Lie CASTING about trying to find 
something to write about that 
interest to all new- 
car dealers, the 
thought occurred 
to me: What can 
NADA do to im- 
prove its services 
to the dealer or 


|} would be of 


(s 





it pursue 
its programs for 
the future that 
will have 
dealer appeal? 


Lou Wilsch 


right here and 
'now that I am in no way criticiz- 
|ing NADA’s activities or programs 
'to date. Only after reviewing the 
lresults from the last NADA sur- 


sons why more than 55 percent of 
ithe dealers did not answer this 
'survey. I wondered: Was it lack of 
interest or lack of appeal? 
Be that as it may, what ac- 
| tions or suggestions can NADA 
| make to its membership in the 
| light of these limited returns in 
| which there were no clear cut 
| decisions made? ; 
Maybe NADA needs a change in 
|its programming. Maybe there are 
a number of dealers, like myself, 
who believe that surveys are a nec- 





the promotion of our business. 
* * 


. 
WOULD like to suggest 
NADA, state and local dealer 

associations consider programs that 

all new-car dealers can and will 


give us an opportunity to show 
four strength; programs in which 
there is no division of opinion; 
but which will implement our de- 
sire to grow and improve our serv- 
ices to the community 
|we do business. Programs such as: 
| 1. Sponsoring improved high- 
| ways. 

2. Compulsory statewide safe- 
ty inspection programs. 

8. Uniform traffic regulations. 

4. Improved parking facilities 
for more cars in every city. 

5. A good legislative program 
that will protect our 
from any adverse laws. 

+. * 


| 


| 

\-NHERE are many other pro- 
grams, I am sure, that would 
|appeal to our membership and re- 
ceive their wholehearted support. 
|The above suggested programs are 
|non-controversial. They will give 
jus an outlet for service in our 
| communities that will produce more 
| goodwill, more new-car deals, more 
{parts and service gross than any- 
| thing else we can do. 

Let’s not put too much empha- 
| Sis On minor violations of a good 
business practice code or too 





many committees on phases of | 


| our business that are beyond 
our control. We don’t want regu- 


| lations that will deprive us of | 


the right to express ourselves. 

Let’s develop only such programs 
that will supply us with more cus- 
tomers, 
|use the products we sell with the 
|utmost comfort and safety, that 
We may continue to be the finest 
| business in the world—the “Auto- 
mobile Dealer.” 


25 Years Ago... 


The Big Story 


Space allocations for the National Automobile Show in 1925 were 
Only 11 have survived the ensuing 


given to 43 makers of cars. 
mergers, depression and war. 


Included among the “cars of yesterday” are Locomobile, Kissel, 
Moon-Diana and several others that have 
joined the automobile industry’s top show in the realm of pleasant 


Stutz, Velie, Stearns, 


memories. 


what course shall | 
with | 


more | 


Let me state. 


|vey and trying to analyze the rea-| 


essary but not a primary factor in| 


that. 


jagree on; such programs that will | 


in which) 


interests | 


that will enable them to! 





| 
| 


| 
| 


we mea 


~ NUTSY and HIS PALS 


aii 
‘Settling Controversy . . . 





readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign vour name with the assurance that it will not be 


used, 1f you so request. Address Editor, Automotive News, Detroit 26, Mich 





| 
| |nal or another devoted to the in- 


|The Lafayette | 

| the 
| . h trouble dustry, I read a sentence to 
ae B Be tee mune leffect that there were only two 


\for you to look in your records} ; D 
land tell me when the Lafayette; American makes left which were 
car was introduced and about | not named after men now or at one 
|what price range? | time active in the automotive in- 
| There is a controversy that a/qustry. The two makes were, I 
Lafayette was a very high priced | believe, Pontiac and Mercury. 


|ear. The other side stated that it| I had always thought that Cad- 


| i ice class or a qual-| 
lity => in ee Plerce-Arrow, | illac was named for the famous 
DeSoto for the 


|Packard and Cadillac.—B. O. Cone,| French explorer, 
|Crawford Mfg. Co., Richmond, Va.|famous Spanish explorer, Lincoln 
Epitor’s Note: Automobile | for the famous American reformer 
| Manufacturers Assn. says there |and Plymouth for the famous 
| Eipunceie Mtecre on Fae |American rock. I have no idea 
| : : ”  |for whom Buick was named, but 
| iudoe arene |presume a notable in the business. 

Chassis, alone, cost $4,750; 4- |Mercury, is, of course, the fleet- 
pass. Torpedo, $5,625; 7-pass. | footed messenger of mythology and 
touring car, $5,625; 4-pass. coupe, | Pontiac was a former Indian chief. 
$7,200; 7-pass. sedan, $7,500; 7- | The rest of the list undoubtedly 


| 
| 
| 
| ; : 
| pass. limousine, $7,500. |is named for men, past and pres- 


Engine specifications: 3%-inch ent : 
os , : , great in the annals of the 
| stroke by 5%-inch reat ee |industry. — Pur M. Wootwortn, 
| wheotnane: Vtume, esiinder om |Gasopaln, Mich, 
er a , Epiror’s Note: Reader Wool- 


with dual water pumps. 
The Nash Lafayette was intro- 
duced in 1934 and sold for $685. 
* * * 


worth misquotes the story on the 
naming of the Henry J. car in 
the May 15 issue of AUTOMOTIVE 
' e ’ | News. Excerpt: “Only Mercury 
Names in the News and panels were not named 
Somewhere, either in your jour-| after men prominent in the in- 

| dustry or in history.” 

a *S © 


It’s Fritchle 


Ref: Your 1950 Almanac Issue 
114th edition—Roster of American 


Car Makes, Past and Present- 
|page 108—you list “1907 Fritchie 
| (Electric). 


| Correct spelling should be Fritchle 
j}and not ie. This firm was in exis- 
|tence from 1907 to 1915 and the 
|writer was an employe a part of 
|this period.—A. P. Epwarps, P. O. 
|Box 1352, Dalhart, Tex. 

Epriror’s Note: Reader Edwards 

is correct, 


From the files of Automotive News. 
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A chain of command 
that Buzlds Big Sales 
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L. W. WARD, Pontiac General Sales Manager, center, is flanked by (left 
to right) Pacific Regional Manager T. A. White; Western Regional 
Manager R. E. Thompson; Midwest Regional Manager J. C. Jamieson; 
Assistant General Sales Manager E. J. Chapman; Assistant General 
Sales Manager Dan O'’Madigan Jr.; Eastern Regional Manager B. A. 





Manager L. D. Bombar. 


Kissam; Southern Regional Manager H. G. Hersh and Central Regional 














Ss 
° 
n 
r 
Ss 
HE real story behind a sales figure as Pontiac consistently builds a wonderful Pontiac dealers enjoy a unique degree of 
big as Pontiac’s is how it got that way! automobile—a car that offers a very big factory cooperation and counsel—their chain 
: dollar’s worth to a great many people. of command, and the Pontiac field force, 
; Pontiac sales are at an all-time — Pontiac's selling chain of command, from are never more remote than the telephone. 
Pontiac sales are highly profitable— Pontiac the top factory level down through the field As a result Pontiac dealers are well up 
dealers right across the country are strong, force, is experienced, aggressive and very among the most successful in the automobile 
active and growing for these reasons: closely knit. industry. 
D lar tor Dollar th 
OUaAr 10 OUAr— you cant beata 


PONTIAC MOTOR DIVISITON OF GENERAL MOTORS CORPORATION 
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WASHINGTON. — A_ three-count | 


complaint, charging five Standard 
Oil companies and the Atlas Sup- 
ply Co. with monopolistic practices 
in the purchase and resale of tires, 
batteries and accessories, has been 
issued by the Federal Trade Com- 
mission. 

In addition to Atlas, the com- 
plaint cites the Standard Oil com- 
panies of Ohio, Kentucky, Cali- 
fornia, Indiana and New Jersey. 


The commission charged conspir- 
acy to restrain trade, unlawful re- 
ceipt of brokerage commissions 
and price discriminations in a field 
where the accused companies are 
said to account for about 10 per- 
cent of national sales. 

Stating that the oil companies 
organized and incorporated Atlas 
in 1929, the complaint charges that 
they “manage, control and oper- 
ate” it and “exert the influence of 
their combined purchasing power 
on their vendors of TBA _ prod- 
ucts.” 

The FTC in alleging combina- 
tion and conspiracy among the 
accused listed these practices: 

Directing the attention of sellers 
to the purchasing power possessed 
by them acting in concert and, 
on this ground, demanding and 
receiving discriminatory prices, dis- 
counts, allowances, rebates and 
terms and conditions of sale on 
their individual purchases. 


Replacing sellers who would not 
accede to such demands with sell- 
ers who did and entering into con- 
tracts whereby sellers agreed not 
to sell to Standard-Atlas competi- 
tors at prices lower than those 
charged Standard-Atlas. 


Applied part of the savings ac- 
quired by these “illegal purchas- 
ing methods” to finance a “very 
large and effective merchandis- 
ing sales promotional organiza- 
tion.” 

Passed on to the Standard com- 
panies rebates on purchases made 
through Atlas. This was done in 
the form of dividends of Atlas 

common _ stock, the complaint 
states. 

Agreed not to compete in resell- 
ing TBA items bought through 
Atlas. 

The complaint charges that 
these practices “have increased 
substantially the size, power and 
market control of the respond- 
ents and have tended to create a 
monopolistic power in the pur- 
chase and resale of TBA prod- 
ucts.” 

Transactions with Westinghouse 
Electric and General Electric, in 
which Atlas agreed to act as their 
sales agent for electric lamps and 
receive commissions for’ these sales 
to Standard companies, are cited 
by the commission. 


The complaint also charges that 
Atlas bought tires from U. 8. Rub- 


ber at cost plus 6 percent while | 


competitors had to pay higher 
prices, 

Prices approximately 25 per- 
cent below those paid by com- 
petitors were given to Atlas by 
Auto-Lite Battery, the FTC says. 
Twenty-eight percent was cut off 
fanbelt and radiator hose prices 
for Atlas by Raybestos-Manhat- 
tan, Inc., says the complaint. 

In answer to the charges, Atlas 
said: 

“We have always felt that our 
policy has been sound, and, accord- 
ing to our best legal advice, have 


always operated within the laws. | 


We hope to be able to satisfy the 
commission to this effect.” 


TBA Trust Charged 


FTC Cites 5 Standard Oil Companies, Atlas; 
Respondents Deny Violating Laws 











Standard Oil Co. (Indiana), in a 


Palm Beach Site 
Of Florida Parley 


ORLANDO, Fila. The Palm 
Beach Biltmore hotel at Palm 
Beach will play host to the annual 
convention Oct. 22-24 of the Flor- 
ida Automobile Dealers Assn. 

Convention chairman is Stanley 
Peeler, West Palm Beach. Other 
members of the arrangements com- 


mittee are Charles S. Brooking, | 


yainesville; J. Saxton Lloyd, | 
tona Beach, and Byron H. King jr., 
Orlando. 


| 
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formal statement, denied that it 
had violated any laws in its deal- 
ings with Atlas. 

The statement said: 

“Our company owns some stock 
in Atlas but has not been asked 
to participate in conversations that 
have been going on for some time 
between Atlas and the Federal 
Trade Commission. 

“For that reason we believe it 
will be best to leave it to Atlas to 
make any comment. Apparently 
the suit is about a condition of af- 


fairs that has existed for 20 years} 


without previous question. Natu- 
rally, we deny that we have, in| 
any way, violated the laws of the 
land.” 







| 


A FAMILIAR COMBINATION: JEEPS AND THE ARMY—From sub-assembly lines to the 
| final line at Willys-Overland was the route recently of 85 U. S. Army officers and enlisted 
| men who attended a two weeks reserve training program at the Rossford Ordnance depot. 
The plant tour was scheduled as a part of the training course to acquaint the men with 
manufacturing operations. Capt. Raymond H. Cantaral, Baltimore, reservist; left and 
Master Sgt. Joe W. Oppelt, temporarily assigned to Rossford as an instructor, watch Alvin 
Thomas, wanton, give a a Jeep its final test before shipment. 


Chrysler Rebuffs Reuther on Industrywide Parley . . . 


AFL-CIO Merger a Step Closer 


By Mac Gordon 


Associate Editor 


( RGANIC merger of the AFL and | 
CIO appeared closer last week | 
than at any time since the great | 


split took place in the U. S. labor 
movement 15 years ago. 


With demand rising for repe- 
tition of the union no-strike 
pledges prevalent during the last 
war, chiefs of the two major 
labor groups have created a joint 
committee to study merger possi- 
bilities. 

Committee members, and ardent 
promoters of the merger idea, are 
the presidents of the two largest 
automotive unions. They are Wal- 
ter Reuther, UAW-CIO head, and 
Dan Tobin, boss of the AFL Team- 

sters. 
* + * 
REPORTEDLY paving the way 
for a serious study of the mer- 
ger question at this time was the 
CIO's expulsion of all pro-Commu- 
nist leadership from its ranks. 

When the consolidation propos- 

al was last brought up two years 














Coming Events 





Dealer Conventions 
Sept. 9-10—Maine Automobile Dealers 
Assn., Belgrade Lakes, Me. 
Sept. 9-1!—South Carolina Auto Dealers 
Assn., Ocean Forest hotel, Myrtle Beach, 
s. © 


Sept. 10-12—Colorado Auto Dealers Assn., 
Broadmoor hotel, Colorado Springs. 
Sept. 17-19—Kentucky Automobile Dealers 

Assn., Kentucky Lake, Ky. 

Sept. 18-19—Wisconsin Automotive Trade 
Assn., Schroeder hotel, Milwaukee. 

Sept. 25- 26—North Dakota Auto Dealers 
Assn., Bismarck, N. 

Sept. 28-29—New Jersey Automotive Trade 
Assn., Hotel Traymore, Atlantic City. 
Oct. 8-l0—Automobile Dealers Assn. of 

Alabama, Inc., Biloxi, Miss. 

Oct, 8-10—Texas Automotive Dealers Assn., 
Texas hotel, Fort Worth. 

Oct. 10—Connecticut Automotive Trades 
Assn., Hotel Bond, Hartford. 

Oct. 13-14 — Tri-State Convention (Del., 
Md., Pa.), Haddon Hall hotel, Atlantic 
City, N. J. 

Oct. 15-17—Tennessee Automotive Assn., 
Memphis. 

Oct. 16-17—Georgia Automobile Dealers 
Assn., General Oglethorpe hotel, Sa 
vannah. 

Oct. 17-18—Federation of Automobile 
Dealer Assns. of Canada, Toronto, Ont. 

Oct. 22-24—Florida Automobile Dealers 
Assn., Biltmore hotel, Palm Beach, Fla 

Oct. 23-24—Minnesota Automobile Deal 
ers Assn., St. Paul hotel, ct Paul. Minn 

Oct. 23-24—Ohio Auto Dealers Assn. meet 
ing, Neil House, Columbus, O. 

Nov. 8-12 — National Used Car Dealers 
Assn. convention, Baker hotel, Dallas, 
Tex. 

Nov. 13-15—Automotive Trade Assn. of 
Virginia, John Marshall hotel, Richmond. 

Nov, 15-16—Oklahoma Automobile Dealer 
ers Assn., |7th annual meeting, Tulsa 
hotel, Tulsa. 

Dec. 1-2—Montana Auto Dealers Assn., 
Rainbow hotcl, Great Falls, Mont. 
Jan. 7-10, 1951 — National Auto Dealers 
Assn. convention and exhibition, Miami. 


* 7 * 


Dealer Auto Shows 


Jan, 27-Feb. 3, 1951 — Milwaukee County 
Auto Dealers Assn., Milwaukee. 


Feb. 17-25— Chicago Automobile Trade 


Assn,, International Amphitheater, Ct 
cago. 
Mar. 10-18, 1951 — Seattle Auto Dealers 


ago, several top AFL chiefs were |and AFL would probably bring 
understood to have balked be- | with it moves to resolve the juris- 
cause of the avowed radical ad- | dictional squabbles over organiz- 


the CIO’s Electrical Workers |and backshop employes. 
and Farm Equipment Workers. Not only have the AFL Me- 
The leftist unions were read out chanics and Teamsters unions 
of the CIO a year ago in favor | opposed one another in the drives 
of new unions with anti-Com- | on dealerships, but they also 
| munist leaderships. _ . | have often contested with the 
| Termination of many jurisdic-|) UAW-CIO and the independent 
|tional problems in the automotive! United Mine Workers. Still an- 
jindustry is foreseen, should an| other union active in this field 
AFL-CIO merger eventuate. is the independent International 
For one thing, it is probable} Assn. of Machinists, which fre- 
that the UAW-CIO would absorb! quently has allied itself with the 
the small United Automobile Work-| Teamsters in duels with the 
ers-AFL group. The AFL unit) UAW-CIO. 
was the one organized by Homer! An added catch, in the event 


of the UAW-CIO shortly before |is expected to be the IAM, which 
World War II. | disaffillated from the AFL several 
i) |years ago. 

ARTIN has long since given ee 

up union activities of any sort, [AILURE was predicted, mean- 
but the UAW-AFL has clung to a while, for the latest of Reu- 
loyal membership in many parts|ther’s attempts to round up auto 
|plants throughout Wisconsin and | makers into an industrywide dis- 
western Michigan. | cussion club—and thereby gain a 

Any amalgamation of the CIO) foothold in auto management prob- 
lems. 

The first auto executive to re- 
|spond to Reuther’s invitations, 
Chrysler General Manager Herman 
|L. Weckler, declined the proposal. 
| Chrysler is concerned about the 
|impact of the Korean crisis on 

Wash. st salad ated kegrnee oe production, but “we are not 
Mar. 17-25, Indianapolis Automobile | persuaded that the approach to 
pose a Exposition Bldg.. |their solution suggested by you 

should be adopted,” Weckler wrote 














Assn., Field Artillery armory, Seattle, 





* * * the UAW leader. 
In 1946, when the postwar steel 
Aftermarket Shows shortage was at its gravest, sim- 
Dec. 4-8—Automotive Service Industries ilar invitations were sent out by 
show, Navy Pier, Chicago. Reuther. Executives of only 


“Pe De iene tee” (Continued on Page 30, Col. 1) 
Apr. 26-29, 1951 — Southwest Automotive 
show, Oklahoma City. 


ia a Ilinois to Teak 


Allied Industries ‘Knetzer’s Books 


Sept. 13-15—National Petroleum Assn., Ho- SPRINGFIELD, Il. The state | 


tel Traymore, Atlantic City, N. J. Nea a 
Oct. S4nAseerionn Trucking Assns., I7th |T@ Venue department has _ been | 


annual convention, Waldorf Astoria, New /|granted the right to check Robert | 
York. | Knetzer’s records in an effort to| 


Oct. 23-27 — National Metal Exposition, | support its $20,000 state sales tax | 


Amphitheatre, Chicago. 
Nov. 13-l6—American Petroleum Institute claim against his estate. 


30th annual meeting, Los Angeles. An order given by Federal Judge | 


Jan. 22-24, 1951—Truck-Trailer Manufactur x : e a 
ers Assn, annual convention, Edgewater Charles G. Briggle gives the de 


Gulf hotel, Edgewater, Miss. 


| cancelled checks turned into the 


.: 2 department by the bankrupt Ed- 
General wardsville dealer in payment of 
sales taxes. 

Aug. 7-19—First U. S. International Trade | _ Ben Se a > ete aN 
Fair, Chicago. 

Oct. 5-15—Auto Show, Paris, France. 
Oct. 16-20—Nationa!l Safety Congress and 
National Safety Council exposition, Chi 

cago. 

Oct. 18-28—Auto Show, London, England. 

Oct. 22-28 — National Automobile Dealer 
Week. 

May 30-Sept. 9, 1951—World Transporta 
tion Fair, Santa Anita Park, Arcadia, 
Calif. 

. * * 


Engineering 

Aug. 14-16 — Society of Automotive En 
gineers National West Coast meeting, 
Biltmore hotel, Los Angeles. 

Oct. 16-I8—Society of Automotive En- 
ineers transportation meeting, Hotel 
tatler, New York. 

Nov. 1-3—American Society of Body En- 
gineers, Rackham Memorial Bidg., De- 





ministration in such unions as |ing of auto dealership mechanics} 


Martin after he lost the presidency |the CIO and AFL join together, | 


partment permission to photograph | 


|Bill Opens Way 
To Speed Up 
War Road Work 


WASHINGTON.—When the fed- 
eral highway bill reaches the Sen- 
ate fioor, which likely will be im- 
mediately following clearance of 
the appropriations legislation, it 
will carry a provision designed to 
meet the possibility of war, or a 
war emergency. This is the clause: 

“In the event of a national emer- 
gency declared by the Congress or 
by tne rresident, the secretary of 
commerce, notwithstanding other 
provisions of the law, may utilize 
any unexpended balances of the 
amounts authorized and apportioned 
under the federal highway legisla- 
cion for all of the cost of road proj- 
ects certitied as essential to the 
national derense, by any agency of 
tne government designated by the 
rresident to make such certifica- 
cion, and there is hereby authorized 
to be appropriated any sum or 
isums necessary to reimburse the 
tunds so expended under the au- 
thority of this subsection.” 

This clause, in effect, would 
make all unexpended monies au- 
|cnorized under highway aid legis- 
lation available tor use on any 
road certified as necessary for the 
national defense wherever needed 
in a national emergency. 

Thus, the Senate committee has 
made provision for rapid conver- 
jsion of the federal-aid highway 
|program into a national defense 
| program without the necessity and 
|delay involved in passing new leg- 
| Slation. 


oO Vice-Presidents 
Of Ford Named 


‘As Directors 


DEARBORN. — Five vice-presi- 
|dents of Ford were elected direc- 
jtors of the company, President 
|Henry Ford II announced last 
week. 

They are: John S. Bugas, vice- 
|president of industrial relations; 
L. D. Crusoe, vice-president and 
| general manager of the Ford divi- 
sion; D. S. Harder, vice-president 
of manufacturing; Harold T. Youn- 
gren, vice-president of engineering, 
and Theodore O. Yntema, vice- 
president of finance. 


Bugas joined Ford in 1944, after 
10 years with the FBI. 


Crusoe came to Ford in 1946 
following 32 years with Fisher 
Brothers and Fisher Body. 


Harder came to Ford in 1946 
after many years in automotive and 
associated industries. 


| Youngren came to Ford in 1946 
after having been chief of engineer- 
ing development at Borg-Warner 
in Chicago. 

Yntema was consulting economist 
|for Ford for two years before he 
| joined the company in 1949. 
Addition of the five men to the 
| board increases the membership to 
14. In April, James B. Webber jr., 
| vice-president and general man- 
| ager, J. L. Hudson Co., Detroit 
department store, and Dean Donald 
K. David, of Harvard business 
school, were elected to the board. 





ea ‘iii Picnic 


MILWAUKEE. — The Milwaukee 
County Auto Dealers Assn. will 
hold its annual picnic at Burling- 
ton, Wis., about 40 miles southwest 
of here, on Aug. 3, according to 
Executive Secretary Robert M. 
| Blanding. 





troit. = — —- 


Nov. 9-10 — Society of Automotive En- 
gineers fuels and lubricant meeting, 





Mayo hotel, Tulsa, Okla. OWNERS WATCH CARS BEING MADE—An increasing number of Nash customers are 
Nov. 26-Dec. !—American Society of coming to the company's Kenosha (Wis.) plant to take delivery of their cars, says Nash. 
Mechanical Engineers, Hotel Statler, | They tour the plant, watching the various steps in the production of the automobiles they 
New York. | will drive away. Here a group watches the “body drop,’ as the body is lowered onto 


Se ___"-"-"_"") fhe chassis. 
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When does he think about a new car? 
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or busy as a beaver at the office... 


Evening is usually a good time to sell a prospect. 
And that’s the time when your factory’s ads in The 
Saturday Evening Post work hardest for you. For 
that’s the time most people sit down and really read 
the Post—advertising pages and all. That’s one 
reason why the Post is such a great car salesman, 
It delivers your sales story at the right time. What’s 
more, ads in the Post win more attention and confi- 
dence than ads in any other weekly magazine. And 
on top of that, most of the families in your com- 
munity that can afford new cars read the Post. No 
wonder Post ads are your strongest support in 


leading prospects to your showroom. 


people who mean business 
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LONG BEACH DEALERS ELECT PRESIDENT—Meeting for the first time since the death 


of President Hal Tuttle, Long Beach (Calif.) 
the presidency. 


Olds Sales Set 
New Record for 


Mid-July Period 


LANSING. — Oldsmobile dealers 
sold 12,769 new cars in the second 
10 days of July, it is announced 
by General Manager S. E, Skin- 
ner. 


This established a new record for 
the second 10 days of July, exceed- 
ing the former mark by 43 percent. 
That mark was set last year when 
Oldsmobile deliveries to customers 
totaled 8,943 new cars. 

In the period from Jan. 1 to 
July 20, 1950, Oldsmobile dealers 
have sold 217,708 new automobiles, 
Skinner said. This is an advance 
of 48 percent over the compar- 
able period of 1949 when sales were 
146,641 vehicles. It also exceeds the 
1941 total, when retail sales through 
July 20 were 177,659 new cars. 

Skinner and G. R, Jones, general 
sales manager, have just returned 


ed 


dealers elected vice-president Bob Crooker to 


The new directors are (left to right) Bud McKenzie, F. D. Storey, Crooker, 
William Bryant, John Berry and H. E. Ridings. 


from a 10-day trip through the 
western states, where they held 
round-table discussions with Olds- 
|mobile dealers in seven cities. This 
marks the fourth trip to the West 
|Coast within a year for the Olds- 
|mobile executives. 


‘Chicago Dealers Treat 
Orphans, Aged, Crippled 
| CHICAGO. Dealers here will 
|treat more than 4,800 orphans, old 
|folks and crippled children from 
metropolitan area institutions to an 
outing on Aug. 16. 


dealers 46 years ago, are spon- 
sored by the Chicago Automobile 





| ment. 


Milhon Nemes Newell 


J. C. Newell 
sales manager for the Milhon Mo- 
tor Co. (Lincoln-Mercury), Garden 
‘City, Kans. 





All wrecker equipment, except the winch, folds UNDER 
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The outings, started by Chicago | 


|Trade Assn. Members provide | 
|transportation, luncheon, candy, | 
|soft drinks, toys and _ entertain- | 


has been named | 


FOLDING 
WRECKER 


Summary of Dealer Measures Against It: 


Up to Date on Bootlegging 


By Jerry Barry titled, as required by state law. 
Staff Writer And only authorized dealers are 
A WORD made infamous in pro- able to obtain the certificates. 
«4 hibition days — bootlegging In Arizona a somewhat similar 
has been kicked around at every regulation, expected to halt the 
dealer parley for months, but it| importation of new cars at whole- 
may soon lapse into past history! sale prices from other states, re- 
again. quires that all new cars sold by 
Scare buying, caused by the used-car dealers must now have 
war in Korea, is strengthening Arizona state titles. The titles 
new-car demand at a time when must show the factory list price. 
production is expected to level Dealers in Virginia helped pass 
off. Such a situation would end {ag rule that defines a used car as 
the problem of bootlegging for (one having been driven 500 miles 
the time being at least. lor titled 30 days. This makes it 
But, if the international situation |more difficult for non-franchised 
brightens, it may pop up again. | dealers to advertise “new” cars. 
Therefore a review of what has ee 
| been done about it recently may be iy byte YORK'’s motor vehicle com- 
| worthwhile. 1‘ missioner, heeding the requests 
of new-car men, recently regulated 
the use of the unqualified word 
“new” in used-car advertising. 
Illinois’ automobile department 
has joined the Chicago Automo- 
bile Trade Assn. in its anti- 
bootleg campaign by promising to 
enforce a dealer license law that 
prohibits the titling of new cars 
sold by non-enfranchised dealers. 
Nevertheless, these legal blocks 
have not stopped the unauthorized 
sale of new cars. And many dealers 
|feel that the problem can only be 
'solved by the manufacturers. 
Restoration of territorial security 
clauses in dealer-factory contracts 
would go a long way to discourage 
bootlegging, they believe. Hardly a 
|dealer convention this year has 
|failed to urge the automobile mak- 
ers to return to security clauses. 
tat But factory officials say that they 
——" eo dare not reactivate territory pro- 
_If the court grants the injunc-|tection for fear of government 
ition, it would mean that any new |antitrust action. All a manufac- 
|car in Texas without a manufac- |turer can do, said one executive, is 
|turer’s certificate could not be yse “moral persuasion” to police 
Carrs the practice. 


+ * 


¥ bes subject of numerous plans 
in the past few months, boot- | 
llegging has been defined by the 
Industry Relations committee of | 
|the National Automobile Dealers 
Assn. as: 
| “The sale of new automobiles by 
| anyone not franchised to handle | 
| that particular make of automobile, 
usually at prices substantially under 
local delivered prices and often at} 
prices only slightly above dealers’ 
| cost.” 

At present the Texas Automo- 
bile Dealers Assn. is in the midst 
of a court hearing aimed at boot- 
legging by used-car dealers. The 
Lone Star state franchise holders 
are seeking an injunction requir- 
ing a manufacturer’s certificate 
on all new cars brought into the 


* * * 


| S PART of its 10-point dealer- 
factory program, NADA is at- | 
itempting to clear up the legality 
‘of territorial security. Both the 
Arkansas and Nebraska dealer as- 
sociations have sent resolutions to 
J. Howard McGrath, U. S. attorney- 
general, asking for his view on 
security clauses. 

Some dealers think that the fac-| 
tories could do much without any 


America’s only low priced 3 


Nash Sales Soar 
\72.6% Ahead of 
Last Year’s Rate 


| DETROIT.—Sales of Nash cars 
| during the first 10 days of July 
Only 4 simple operations |were 72.6 percent above the same 
|period in 1949, according to H. C. 
|Doss, sales vice-president. 

Deliveries for the period were 
16,532 cars, compared with 3,784 for 
lthe same period last year, Doss 
said. 

Nash’s 1950 sales from Jan. 1 
lthrough July 10 reached a total of 
/106,309 cars as compared with 74,- 
|421 for the same period last year, 
ior an increase of 42.8 percent, he 
added. 


ton capacity folding wrecker 


which handles all passenger 


cars and light trucks folate] 
9g 


can be changed from wrecker 


to pick-up and back 


again in 30 seconds flat 


Fire Hits Ferguson 
LOGAN, W. Va.—Fire destroyed | 
the Ferguson Motors, Inc., plant} 
here July 20. Jay Ferguson, owner, 
estimated the loss, including two 


new Jeep station wagons, at $75,000. 


y 
This Cantield wrecker is also offered for 


hand operation It hos all the exclusive 


Canfield features except power. An excellent 


t for 3-speed transmission pick-ups 


fear of federal interference. They 
cite maldistribution and unfair al- 
lotments by certain factory field 
men as prime reasons for boot- 
legging. 

If these practices were stopped 
and dealers were more careful in 
checking the destiny of their 
fleet sales, the bootleg market 
would fold up, dealers claim. 

Publicity has been a major 
weapon used by franchise holders 
to discredit the buying of new cars 
on used-car lots. The public is 
warned that the loss of the manu- 
facturers’ guarantees and dealers’ 
free maintenance service may prove 
costly. 


* ob * 
| ICK PRICE, Dallas DeSoto 
dealer, who thinks little of 


these panaceas, says: 

“The one way to eliminate the 
bootlegging of new cars is by very 
highly competitive sales programs 
by franchised dealers, not through 
legislation or factory control.” 


However, the only thing that 
appears likely to stop bootlegging 
in the near future is the fast- 
growing panic buying brought on 
by the Korean war. 

From here on, the cornucopia of 
prosperity that nurtured bootleg- 
ging mav dry up and cause a re- 
turn to the noxious days of pre- 
mium buying. 


Muntz Planning 


To Build Sports 
Cars at $5,500 


CHICAGO. A corporation to 
build about 1,000 highpower sports 
cars annually will be formed here, 
according to Earl W. Muntz, pres- 
ident of Muntz TV, Inc. 

The former California Kaiser- 
Frazer distributor, who billed him- 
said 


self as “Madman Muntz,” 
pilot models of the proposed car 
are being readied at the Kurtis- 


Kraft plant in Glendale, Calif. Com- 
pletion of the models is expected 
within 90 days, he stated. 

Muntz plans total capitalization 
of $275,000, with 20 stockholders 
contributing $10,000 for 5,000 shares 
and a pilot model. The cars will 
then be built here, as soon as a 
plant can be obtained. 

The projected sports car, to be 
known as the Muntz Road Jet, will 
be a five-passenger club coupe, on 
a 112-inch wheelbase, powered by 
a 165-170 horsepower Cadillac en- 


gine. It will weigh about 2,600 
pounds, have Hydra-Matic drive 
and sell for approximately $5,500, 


says Muntz. 

Ford, Cadillac and other manu- 
facturers will make most of the 
parts for the car but the frame 
and body will be made by the cor- 
poration, Muntz stated. He declared 
he already had the tools and dies. 


Conway Takes Chrysler 

Leo J. Conway, veteran Cleve- 
land auto dealer, has been granted 
a Chrysler-Plymouth franchise in 
Cleveland Heights. Until his new 
building is constructed, he will op- 
erate from 12506 Superior Rd. As- 
sociated with him is Sid Stein, 
vice-president and general man- 
ager. 





Phone TWinbrook 3-0400 


6033 E. McNICHOLS ROAD 


DETROIT 12, MICH 


FORD REGIONAL SALES MANAGERS MEET—AIl six of the division conferred in Los 
| Angeles last week with top division sales executives from Detroit for their regular quarterly 
sales meeting. In front of the Ambassador hotel during a break in the meetings are the 
following sales executives attending the conference: Front row (left to right): C. J. Seyffer 
Northeast region: Walker Williams, general sales manager; L. D. Crusoe, general manager 
of the Division; and Arthur S. Hatch, Western region. Back row (left to right): C. R. 
Beacham, Southeast region; J. C. Doyle, Central region; |. B. Groves, Southwest region; 
W. K. Edmunds, Midwest region; and Lou Smead, assistant general sales manager. The 
meeting was hosted by Hatch and his assistant Walter J. Cooper. 
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Hoarders Blamed 
“or New York 


rire Shortage | 


NEW YORK. — Hoarders have | 
caused a temporary tire shortage | 
here, according to Cyrus Vorzimer, 
president of the Greater New York 
Tire and Battery Assn. 

However, capacity tire plant op-| 
erations could rapidly and easily | 
produce supplies that would more | 
than meet demands, he added. Be-| 
cause of heavy volume tire sales | 
in 1948-49, manufacturers’ kept 
close to actual requirements this! 
spring in order to avoid a surplus, | 
Vorzimer said. Then came the de-| 
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implements, numerous attachments 
M® |and features are incorporated in 

tor available for the FarmOroad. 

Power take-offs front and rear, 
|touch-controlled hydraulic lifts for | 
ithe operation of rear-mounted or| 
|front implements, dual rear wheels 
|for extra traction on heavy pulling 
| jobs, quickly attachable pickup or | 
| hydraulically-operated dump _ bod- 
ies and all-weather tops are among | 
the extras offered. 

Headlights with dimmer switch, 
parking lights and directional and 
tail lights are standard equipment. 


ST Ee 


ASI Show Space 
Assigned to 479 


Wholesalers 


CHICAGO.— Exhibition space to- 
taling 155,997 square feet for the 
Automotive Service Industries Show 
has been assigned 479 firms, ac- 
cording to B. G. Close, joint oper- 
ating committee chairman. 

Close said the ASI show, to be 
held at Navy Pier here Dec. 4-8, 
“will undoubtedly be the largest 


‘show from the standpoint of at- 
|tendance ever held.” 


Over 11,000 invitations to mem- 


Buick Reports 
July Sales 63% 


|ber wholesalers and guests will be 
| mailed within the next few months, 
jhe said. 


luge of orders and low 
stocks were quickly depleted. 


“After the Korean campaign got | 
under way the retail buyers flocked | 
to tire stores here, buying all the! 
lay their hands 
on,” he said. “Indications of hoard- 
ing Were apparent in thousands of | 


tires they could 


purchases.” 

Several tire manufacturers, un- 
able to keep abreast of the sudden 
huge demand, have put branches 
and dealers on an allotment basis 
and in sOme regions dealers have 
restricted sales to customers, Vor- 
zimer added. 

Citing a national survey by a 
tire trade publication, he said, Chi- 
cago had a stampede of customers 
seeking replacements for tires that 
still had considerable mileage. 

In Boston retail sales were re- 
ported to be almost four times as 
high as a year ago and in Jack- 
son, Miss., 90 percent of the ac- 


celerated buying was termed pre- | 


cautionary, Verzimer said. 
Other indications 


came from Fort Worth, Tex., with | 
a 700 percent increase in sales since | 


July 1; Salt Lake City, with a 100 
percent increase, and Fort Wayne, 
Ind., St. Paul, and Buffalo, where 
sales tripled. 


Fruehauf Names 


Canadian Head 


DETROIT.—Appointment of Her- 
bert C. Darroch as general man- 
ager and vice- 
president of Frue- 
hauf Trailer Co. 
of Canada, Ltd., 
was announced 
last week by Roy 
Fruehauf, 
dent. 

Darroch was 
formerly general 
manager of a 
Canadian firm 





a 
a 

H. ©. Darroch range equipment. 
Prior to that, he was an executive 
with a company making electrical 
equipment. 

Illinois Roadeo Contest 
Set for Aug. 25-27 


CHICAGO. — Announcement was 
made last week by Richard B. 


Thornton, manager of the Central | 


Motor Freight Assn., that the IIli- 
nois state roadeo championships 
will be held Aug. 25-27 at the Au- 


rora Downs race track near Aurora. | 


Thornton said that 75 of the 
state’s top truck drivers will com- 
pete in three classes. Winners will 
enter the national championships at 
Madison Square Gardens, 
York, in October. 





Motorists on the Albany-Schnec- 
tady highway were surprised to see 
300 skunks using the highway for 
a playground. The drivers obeyed | 


the skunks’ odors. 


factory | 


of hoarding | 


presi- | 


manufacturing | 


New | 


| | units, according to the report. 


(ably smaller.” 


CROSLEY DEVELOPS DOUBLE-DUTY VEHICLE—The new FarmOroad is designed to 


a light tractor's work and provide transportation too. 
hydraulic lift and power take-off for operating plows, 
doing such chores as spraying and wood sawing. Front power take-off and hy 
are also available and dual rear wheels may be mounted for heavy pulling. 


New Vehicle Puts Crosley 
In Farm Implement Market 


CINCINNATI. 


|use, Powel Crosley jr., president, |farmer large or small and we feel | 
|announced here last week. c ? 1e wil 
Called the “FarmOroad,” the  ©i4l suitability. 


Initial distribution of the new 
vehicle will be through the com- 
pany’s established distributors 
and dealers, he revealed, but 


new vehicle, which was put into 
production late last month, func- 
tions as a light tractor on the 
farm and can speed up to 60 | : 

: . Crosley also plans an aggressive 
miles per hour on the road, Cros- | drive to enlist the nation’s out- 


y said. The FarmOroad ill | R : 
pga list cine of $795 can standing farm equipment dealers 
| Marion, Ind., he revealed. in its sales organization, 


The basic vehicle is a low-slung, 


|squarely-built two-passenger car! 
with heavy-duty rear axle and 
|transmission which, through a| 


| four-to-one reduction gear, gives it} 
| six speeds forward and two in re- 
| verse, 
| A basic line of Crosley farm im-| 
|plements and attachments—plow, | 
|disc-harrow, reel and_ sickle-bar| 
|mowers and cultivator—will be| 
offered initially, with others to be| 
jadded to the line later. 
| The company’s entrance into the | 
|farm implement market marks 4| 
|further extension of a diversifica- | 
|tion policy that has been in effect | 
|for more than a year, Crosley said. | 
| “For some time we have been | 
supplying engines for special ap- | 
plications where a lightweight, | 
economical, dependable source of | 
power was required,” he pointed 
out. 

“In May we introduced our ma-| 
rine engine, the lowest-cost four-| 
| cylinder-with-reduction-gear power | 
plant for small boats on the mar- 
|ket, and this met with substantial | 
| success. Now our market research 
|}has indicated that there is a great} 
|need for a dual-purpose farm ve-| 
hicle that will sell for approximate- 
|ly $800 and we are. confident that | 
|the FarmOroad will prove to be} 
|the answer to this demand.” 
“Certainly a vehicle that can do| 






Trailer Output 
Off 26 Percent 
During 1949 


WASHINGTON. The Depart- 
ment of Commerce reported last 
|week that factory shipments of 
truck trailers during 1949 amounted 
to 34,273 units valued at $119,000,- 
000. 

This, it is noted, is a decrease of 
27 percent in number and 15 per- 
cent in value from the 46,960 units, 
valued at $140,000,000, shipped dur- 
ing 1948. 
| Production in 1949 amounted to 
| 33,097 units, a decrease of 26 per- 
icent from the 1948 production of 
|slightly over 44,000 units. 

Vans, it was stated, accounted 
|for considerably more than half of 
|all truck trailers shipped in 1949. 
Platforms represented about 20 
percent and tank trailers account- 
ed for about 6 percent of the total. 
| The peak month of 1949 was Oc- 
tober with total shipments of 3,709 









man at the board.” 





working hours.” 


During 1949, it was stated, a total 
of 118 companies reported produc-| 
tion and shipments of truck trail- 
ers, although, it was said, the num- 
ber of companies which were active 
in any one month was “consider- 


| 





do | ; I 
This photo shows heavy rear end,| during the second 10-day period in 


harrows and other implements and 
draulic lift 


Newest Crosley, the work of a tractor and still pro- 
product is a dual purpose vehicle| vide convenient road transporta- 
lintended for both farm and road| tion should prove invaluable to any | 


| In addition to the basic farm|located on S. Locust St. here. 


30% more repair work | 
handled by same staff” 


What service managers say about 
the Sched-U-Graph control system _. 


““My write-up men have more time 
for selling because 85% of questions 
on cars in shop can be handled by 


“Less storage space is needed be- 
cause cars turn over so rapidly.” 


“I have more time for personal 
supervision of work in the shop.” 


“Customers notice the difference. 
We give them delivery promises 
quicker and we keep the promises.” 


“It's the service manager's dream 
for avoiding confusion and lost 





Over 49 Period | 


FLINT.—Buick sold 18,725 cars| 


| July and total sales for this year} 
jare almost 50 percent higher than | 
|they were at this date a year ago, | 
\Ivan L, Wiles, general manager, | 
|reported Wednesday. 

| Total sales for the first 20 days | 
of July amounted to 29,563 cars, an 
lincrease of 63.1 percent over the 
|same period in 1949 when 18,124} 
junits were sold. Buick sales for} 
| the first 10 days of July amounted | 
to 10,838 cars. 


Buick sales totaled | 


this year 


|confident he will recognize its spe- | 312,531 cars, an increase of almost | 


/100,000, or 46.9 percent over the} 
| 212,711 automobiles sold to this 
|date last year. 


Mostly Smoke 


| BASTROP, La.—Fire caused by 
ia short circuit did little damage 


|at the Trippe Motor Co. (Chrysler). 







JUST A GLANCE G 


* To make accurate 


The last ASI exhibit was held in 
December, 1948. 


Stevenson Joins 


Willys Sales Staff 


TOLEDO. John E. Stevenson, 
Cincinnati, formerly active in auto- 
mobile retail management in both 
Ford and Chrys- 
ler affiliations, has 
been named a 
special assistant 
in the sales divi- 
sion of Willys- 
Overland. The an- 
nouncement was 
made by William 
S. Venn, Willys 
general sales 
manager. 

Stevenson at 
one time was 


Mh 


4. E. Stevenson 
resident controller for the National 





Tube division of U. S. Steel. Prior 


to that he was a member of the 
accounting and wholesale sales op- 
‘eration staff at Chevrolet. 


IVES ALL THE FACTS... 


* To answer inquiries on jobs in shop 


delivery promises 


* To control all department workloads 


No posting of records! No transferring of unfin- 


and filing cut to the mi 


Fiee folder KD-362 
on this low-cost, mone 


or write to Manageme 


10, New York. 


Copyright 1950 by Remington 


Se 
Remington. Fbaurdl THE FIRST NAME IN BUSINESS SYSTEMS 


Reference Library, Room 19714, 
315 Fourth Avenue, New York 


ished jobs to a new sheet at end of day. Paper work 


nimum. 


New feature added. Now the visible signals show 
the hour as well as the day of promised delivery— 
for added precision in scheduling. 


gives you complete details 


y-making system. Call your 


Remington Rand branch office today, 
mt Controls 








Rand Ine, 
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Bransome Calls 
For Armistice 


Among Carriers 


LOS ANGELES.-—Declaring that 
America can’t hamper, restrict and 
penalize any part of its national 
transportation system without in- 
juring the whole, E, D. Bransome, 
president of Mack Trucks, Inc., has 
urged the cooperation of all forms 
of transport for the sake of the 
national welfare. 

Speaking on “The Role of Mo- 
tor Transportation in the Growth 
of the West” at a Rotary club 
luncheon held in Los Angeles, 
Bransome said: 

“Our national transportation sys- 
tem is a unit and must be treated 
as such. We know that the secret 
of success in war lies in the co- 
ordination and cooperation of trans- | 
port. It’s time we learned that/| 
this is also the secret of national 





” THE MEN BEHIND THE BOYS—Pictured completing plans for the Soap Box Derby in 


and business success in peace. | 

While Mack Trucks does not op- 
pose aviation, the speaker said, the 
railways are fighting the trucking | 
industry the way canal and wagon 
owners fought the railways 100 
years ago. | 

“The railways,” he went on, “are 
trying to get laws that will penal- 


Allen Nicholas and Russ Mann. Front row 


and Al Daniels. 





ize trucking. If they succeed, they 
will simply make _ transportation 
uneconomical for everybody. You 
can’t help business, you can’t help 
America by pushing the transporta- 
tion clock 50 years back.” 


*TEEL is a crucial] item again, | 
\’ and members of that industry | 
|are reportedly favoring a voluntary | 
|allocation plan to help unravel the | 
clash of war orders versus civilian | 
needs. 


Colorado Springs, Colo., are these men representing the co-sponsoring Colorado Springs 
Gazette Telegraph and Cady L. Daniels Chevrolet Co. Back row (left to right): Beau Siebert, 


(left to right): Ted Patton, Cady L. Daniels 





meet any military emergency hav- 
ing completed an extensive capac- 
ity expansion program, 

Total domestic refinery capacity 


as of June 30 was estimated at 





The railroads ought to be >i The sudden rush of orders for 
stored to a healthy financial con-| war-vehicle steel has resulted, for 
dition, Bransome declared, and|one, in revival of the notorious 
should be freed from the danger|«gray market.” Operators in the 
of government ownership, but this | gtee] “gray market” were active 
should not be done by forcing the |jast in 1946 and early 1947, when 
public to use uneconomical trans-|the metal was on tight quota for 


portation. |most consumers. 


The mills definitely do not 
Buick Claims aelien aoudaiia te tow 28 tae 
Lead in Output 
Of Hardtop Cars 


| President’s appeal against hys- 

| teria. 

| But makers with war orders are 

clamoring for more consideration, 

j}and Pittsburgh is inclined to think 
FLINT. Buick production of|q government-supervised program 


“hardtop” cars leads the industry,/for voluntary allocations could 
Ivan L. Wiles, general manager,| handle the problem equitably. 
claimed last week on the basis of | — - * 


a compilation of total output of all | i oot 
such models. Oil Stands Ready 
Buick paces the industry in total | , ¥ 7 lh elites 
production of “hardtop” coupes and | Dn ‘ek er - ieee “to 
also in sedans which have lines re 
and styling similar to the coupes, 
Wiles declared. 
The Roadmaster Riviera, which 


‘Tiedemann Heads 
d its ei ej J f e 7 
last year and its companion Riv-| Hudson in Chicago 


iera sedan, comprised 92 percent! pTROIT.Hudson has appoint- 
of all Roadmaster production in|,.q A. Carl Tiedemann zone man- 








June. In the Super series, the | ager of its Chicago zone, accord- 
new Riviera coupe and Riviera se- ing to N. K 
dan accounted for 74 percent of VanDerzee. vice- 
production. Thus in the Roadmas- president. The 
ter and Super series, with a com- Chicago zone 
bined production of 32,709 in June, distributors of 


Hudson cars, 


25,707 of them were Riviera styled. 
: : parts and acces- 


Ex-Ala. Dealer Official sories in north- 
; ” ern Illinois, north- 
Elected to Tenn. Board fee ae 


NASHVILLE. — Dick Jones has 
been elected to the Tennessee Au- 
tomotive Assn. board of directors sin. 
to fill the unexpired term of Dan) A. ©. Tiedemann Tiedemann had 
Connelly, who is no longer in the|been zone manager for Hudson in 
automobile business. | Cleveland. Previously he was north | 

Jones, a Chattanooga Studebak-/|central divisional merchandising | 
er dealer, is a past president of the |manager for the Detroit zone. His | 
Birmingham, Alabama, Automobile | experience in the automobile busi- 
Dealers Assn., and has been secre-|ness includes service as a distrib- 
tary-treasurer of the Automobile |utor, dealers and regional manager 
Dealers Assn, of Alabama. jin the north central sales region. 


eastern Iowa and 
southern Wiscon- 





|6,617,000 barrels of crude oil daily 
|by the American Petroleum Insti- 
|tute. In 1940, just before World 
|War II, daily capacity averaged 
| 4,350,000 barrels. 


| The enlargement of capacity 
does not mean, oil men warn, 
that civilian motorists will be 
able to go anywhere they please 
in case of another global con- 
flict. 


| 
| 


|gram is foreseen, made mandatory 
| by increased military requirements. 


| The wartime formula for deter- 
|mining production schedules of 
Texas oil fields has been restored | 
| upon request of the operators. 

Coupling restoration of the for-| 
;mula with a large daily output in- 
crease, the Texas railroad commis- 
ision said the object of the move 
|was to build up ample stockpiles. 
* « 


* 

New Price Hikes 

ORE signs of price inflation 

pop up. Latest commodities to 
rise in price are No. 1 heavy melt- 
ing steel scrap, up $1 a ton, and in- 
got magnesium, raised one cent a 
pound by Dow. Dow said it was 
doubling magnesium output _be- 
cause of increased war orders. 


* * * 


Wheat Cut Vetoed 


HE battle for Korea has dras- 
|partment plans to cut back 1951} 
wheat planting. 


jage allotments to 60,000,000 acres, | 
as originally scheduled, the de-| 
|partment advanced the 1951 crop| 
|to 72,800,000 acres. The latter fig- | 
jure is identical with the 1950 allot- 
|ment. 


Mac 


GorRDON 
| 


Dearborn to Fete | 


32 District Heads 


DETROIT. Dearborn Motors 
will honor 32 field men from its 
distributor organization with a 








INTERNATIONAL OPENS BROOKLYN BRANCH—J. H. Kline, New York district manager 
for International trucks, cuts the ribbon held by W. K. Perkins, sales manager, and P. V. 
Moulder, executive vice-president of International Harvester, to officially open the com- 
pany's motor truck branch in that city. The opening was marked by a special open house 


seven-day vacation trip to Detroit 
and Quebec, according to G. D. 
Andrews, sales vice-president. The | 
group—each a district supervisor in 
charge of a number of Ford tractor | 
dealers—is to arrive in Detroit! 
Aug. 1. 

Following visits to the 
Rouge plant, Greenfield Village and 
the new Dearborn Motors research | 
center near Birmingham, they will | 
be feted at a dinner at the Hotel | 
Fort Shelby. 





cial Canadian Pacific cars for Que- | 
bec, where they will spend five days | 
at the Chateau Frontenac. 
Highlight of the Tuesday evening 
dinner will be the presentation by 
'Thomas A. Farrell, president, to 
each of the group a diamond ring, 
in recognition of their membership 
|in the Dearborn district supervisors 





attended by several hundred trucking industry leaders. International now has eight truck 
branches in the New York metropolitan area. 


honor council. 


Instead of slashing wheat acre-| a 


Ford | @ 


Wednesday, they will board spe-| ff 





ie Derby Downs 


"MANASSA MAULER' ACCEPTS CHALLENGE—Jack Dempsey, former heavyweight boxing 
champion, has agreed to race Wilbur Shaw, three-time winner at the Indianapolis Speedway, 


and screen star Jimmy Stewart in a soap box racer type of car. 
Dempsey believes his car has better balance and better lines than 


"One Punch Special."’ 
Shaw's, in spite of Shaw's 
“jet job'' either. 


“secret weapon,’ 


the three men to hold their match race at Derby Downs, Akron, 


He is shown here in his 


and he is not afraid of Stewart's motorless 


Officials of the All-American Soap Box Derby have given permission to 


just before the derby, 


Aug. 13. Hopalong Cassidy will referee the race. 





DEALER AND A LUCKY KID— E. B. Duane, 
president of University Chevrolet Co., Bloom- 


A much stricter rationing pro-| ington, Ind., presents Seite Bennett with the 
0 


winner's trophy in the ap Box Derby. 
Kenny, 12, is the first Class B boy to win 
the finals in the Bloomington race. 


Burns Heads Up 


Trailmobile Sales 


CINCINNATI. — Appointment of 
W. A. Burns jr. as sales vice-pres- 
ident of Trailmobile Co. was an- 
nounced last week 
by George M. 
Bunker, presi- 
dent. Burns’ ap- 
pointment marks 
the latest addi- 
tion to the exec- 
utive personnel of 
Trailmobile, 
whose plants are 
located in Cincin- 
& nati, Springfield, 

Mo., Berkeley, 

W. A. Burns jr. Calif., and Wind- 

sor, Ont., with 28 factory branches 





tically revised Agriculture de-|throughout the country. 


Burns and Bunker were associ- 
ated in the past as partners in the 
. T. Kearney & Co., consulting 
management engineers in Chicago. 
Burns was later sales vice-presi- 
dent of James H. Rhodes & Co., 
Chicago. More recently, Burns has 


been vice-president 
manager of Wesco Foods 
Chicago. 








| wardrobe 
|the coronation ceremonies. 


° 


For Pedestrians 
Car Rental Firm Designs 


Vacation Plan 


ST. LOUIS.—The National Car 
Rental System, Inc., has worked 
out a new idea in vacation trans- 
portation designed to give the two- 
weeks-with-pay vacationer relaxa- 
tion on a budget. The plan offers 
a complete vacation in a rented 
new car, at a cost which NCRS 
says is at least as low, and in many 
cases much lower, than the same 
trip by good public transportation. 


“This plan,” President Charles 
P. Clark said, “which has been 
tested on actual trips is something 
new to non-car owners. With only 
two in the party, the cost is often 
lower than other types of travel. 
With three or more, sharing costs, 
the savings are much greater. 

“An example of a carefully cost- 
checked trip was made by two 
business women who rented a car 
in St. Louis, drove 3,300 miles, 
stayed at good hotels and motels 
and reported costs for all expenses 
at $490, Clark said. 

The same trip, covering the same 
mileage but eliminating one na- 
tional park and many stopovers, 
would cost $640 by the combination 
of rail and bus transportation offers 
in the area covered, according to 
Clark. 


Ford Workers Voting 
On ‘Quality Queen’ 


DEARBORN, Ford's 120,000 
hourly-rated employes in plants 
throughout the nation started vot- 
ing today (July 31) to select a 
“Quality Queen” from their ranks. 

The “Quality Queen” will be an- 
nounced Sept. 11 and, following a 
three-day trip to New York, will 
be formally crowned and awarded 
the grand prize in Detroit Oct. 18. 
Each finalist will receive a $100 
savings bond, complete - personal 
and will participate in 


In addition, a $100 bond will be 


and general| given each of the Ford employes 
Co.,| who submitted the photographs of 


the five finalists. 





WORLD'S FASTEST BOAT GETS A RIDE—Sio-Mo-Shun IV was transported from Seattle 
to Detroit in less than five days by a tractor in the Boat Transit Co.'s fleet of Dodge 


trucks to enter and win the Gold Cup races in the Detroit river. 
Seattle Chrysler-Plymouth dealer, drove his boat to a new world's record last month. 


Owner Stanley Sayres, 
His 


speed of 160.32 miles per hour cracked Sir Malcolm Campbell's 1938 mark by more than 


18 miles per hour. 
race in Detroit on Labor Day. 


The boat will represent the VU. S. 


in the international Harmsworth 








7 


no 
hig 
ift 
ng 


lay 
Mr. 


rac 
sto 
St. 

law 
me 
cul 
des 
Yo! 


sea 
str 
ing 
the 
ate 
me 
Seu 


con 
the 
rev 
iter 
cen 
F 
wel 
bat 
and 
anc 
¥ 
fou 
eve 
sup 
sell 
gen 
ind 
T 
ace 
whe 
cen 
was 
A 
eray 
tim 
wal 
leve 
V 
thei 
qua 
the 
mol 


Eny 
Ind. 
Cho 
own 
Ind 





= 


« Wee Ge 


i) 





AKRON. 


Firestone’s Fiftieth 


Dedication of Park Memorial to Founder 


Highlights Gala Week in Akron 


-Dedication of a me-| which 
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surrounds the statue and 


morial to Harvey S. Firestone will adjoins the seat. 


highlight the celebration of the 


Donald De Lue, another New 


iftieth anniversary of the found-| York sculptor, created the panels. 


ng of Firestone Tire and Rubber 
Co. 


Ceremonies of dedication 


Mr. Firestone 50 years ago. 


Located at the summit of a ter- 
race adjacent to the new Fire- 
stone research building on S. Main 
St. and surrounded by 25 acres of | 
lawns, trees and shrubbery, the | 
memorial will give Akron a new} 
cultural center. The memorial was 
designed by Eric Gugler, of New) 
York. 

A bronze statue of Mr. Firestone, 
seated and facing the mile-long | 
stretch of Firestone manufactur- 
ing plants, occupies the cente 
the memorial. The statue was cre- | 
ated by James Earle Fraser, for- 
mer president of the 
Sculpture Society. 

Surrounding it on the east is 
a semicircular seat 120 feet in 
length with a high back of carved 
granite. There are six sculptured 
panels and five inscriptions on 
the seat back. 

The sculptures are allegorical in | 
concept and “dedicated to the hu- 
man spirit in its desire to know} 
the lasting and inspiring good that 
has been left us as a heritage.” 

Contemplation, Invention, The 
Hours, The Years, Leadership and 
Fruition are the titles of the sym- 
bolic figures and the carvings that 
make up these panels. 

The six sculptured panels are in- 
terwoven with tributes to Mr. Fire- 
stone. There is a center panel 
with the simple inscription: “HAR- 
VEY S. FIRESTONE—born on a 
farm near Columbiana, Ohio—De- 
cember 20th, 1868-February 7th, 
1938.” 

Across the top of the seat back 
is an inscription which The Rev. 

Dr. Walter F. Tunks had chosen. 

It reads: “He believed what the 
centuries said as against the 
years and as against the hours.” 

The memorial is further enhanced 
by three Scotch pine trees tower- 
ing above the statue. 

Five wide granite steps follow- 
ing the contour of a_ semicircle 
from the sloping ground on the 
west lead to the granite walkway 


Motor, Chassis 
Rated Leaders 


In Parts Volume 


CHICAGO.—Results of a survey 
conducted among wholesalers by 
the National Standard Parts Assn. 
revealed that motor and chassis 
items, accounting for nearly 8 per- 
cent of the total, led in 1949 sales. 


Following as volume leaders 
were piston rings, spark plugs, 
batteries, ignition parts, mufflers 


and tail pipes, oil filters, fan belts 
and antifreeze. 

The average wholesaler, NSPA 
found, gives more than 69 cents of 
every sales dollar to manufacturer 
suppliers; more than 13 cents for 
selling expense; about 9.5 cents for 
general expense, and 2.5 cents for 
indirect costs. 

Taking federal income taxes into 
account, the profit left for the 
wholesaler on the average is 4.5 
cents out of each sales dollar, it 


was said. 

According to the survey, the av- 
erage stock turnover was 3.38 
times, or lower than the average 
wartime rate but above prewar 
level. 

Wholesalers, it was said, did 
their best business in the third 
quarter, with September producing 
the largest sales volume of any 
month, 


Chouinark Joins Enyeart 

Herman Chouinark has _ joined 
Enyeart Chevrolet, Michigan City, 
Ind., as manager of used car sales. 
Chouinark formerly operated his 
own automotive business in Gary, | 


Ing 


Firestone’s 
will|ress will be 
take place on Aug. 3, upon which|and the public 
iay the company was founded by/research building as part of the} 
anniversary celebration. 


|eollection of products first made 
possible by 
clude the first mechanically-fastened 
straight-side tire, first commercial 
r of | demountable rim, first rubber non- | 
skid tread, : 
|matic tractor tire, and first balloon | chine. 


National | °F 


A comprehensive exposition of 
half-century of prog- 
opened to employes | 
in the Firestone 


It will portray growth of the 
company from a small abandoned 
foundry building at Sweitzer and 
Miller Aves. in south Akron, with 
a working force of 12 men, to a 
worldwide organization of more 
than 70,000 people. 

Featured in the exhibit will be a 


Firestone. These in- 





first practical pneu- 
low-pressure tire. 
Inside the main exhibition hall, 













MAXIMUM 







|first drum-type tire 


» 





PONTIAC AWARDS PARTS MANAGERS—For chalking up top records a group of Pontiac 
parts managers in Cleveland dealerships were recently awarded the Belt of Champions. 


Making the awards was, far left, L. J. Dupree, Cleveland zone office parts manager, who 
presented awards +o (left to right) C. A. Lowrey, Geiger-Sirl, Inc.; C. J. Kus, Olen Motors; 
Steve Kaplar, Newman Motors, Inc.; Ray Johns, West Side Pontiac; Roy E. Hughes, Sanford 
Motors; Kari Gansler, Meliska Pontiac, lees Tom Enia, Tillman Motors, and Fred Strohman, 


Geiger-Sirl. 
the display will range from early |display of employe welfare 
carriage tires to 44-ply earthmover | safety photos covering a period of 
tires nine feet in diameter. |many years. Samples of Firestone 
From the Edison institute muse- | advertising from the early 1900's 
a ae : : aie TOO the present day will be shown. 
—_— we per come a serleS| On the last two days of the an- 
of machines depicting the evolu- niversary week, Aug. 4 and 5, the 
tion of tire building, including the |men and women of Firestone and 
building ma- |their families will be guests of the 
|}company at four special perform- 
jances of the Ringling Brothers and 
|Barnum & Bailey circus. 


interest to work- 
will be a 


Of particular 
ers and their families 


- | zone, 


and | 
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Buick Dealers 
Fete Davies 


At N.Y. Dinner 


| NEW YORK. More than 200 
|Buick dealers from the New York 
and Buick executives from 
Flint honored John G. Davies, for- 
merly New York zone manager, re- 
cently appointed eastern area re- 
gional manager of Buick, at a 
dinner here. 

Davies was presented with an in- 
scribed watch from the New York 
|zone dealers. Speakers at the din- 
ner included W. F. Hufstader, dis- 
| tribution vice-president of General 
Motors, and Albert H. Belfie, sales 
;}manager of Buick. 

Thomas H. Richardson, dealer in 
Williamsport, Pa., was toastmaster. 
| Others included Larry Higgins, 
| dealer from Ridgewood, N. J., who 
presented the watch to Davies; H. 
|C. Hagstrom, formerly Philadelphia 
|zone manager who succeeds Davies 
as New York zone manager; Russell 
N. Nelson, dealer in Staten Island, 
|who was chairman of the commit- 
|tee, and Frank Bridge, assistant 
general sales manager. 





ow....a brand NEW 


FEATURING 


@ Power Winch, 
pended load 


and lift bar 


LOAD RATINGS AT 3 POSITIONS 


POSITION | TOWING OR CARRYING 












) WRECKER 


@ Telescopic Extension Boom 
@ Heavy structural steel “A’’ Frame 


7 tons safe load 


@ Hand Winch raises 6 tons sus- 


on the boom 


@ Remote operating controls at left 


All-steel, all-welded, streamlined 
bodies (2 styles) 


Ashton, universal towing spacer 


The boom may be 
extended from a 
normal 8 14’ to any 
desired length up 
to 14’... exten- 
sion and retraction 
of boom is done by 
hand or winch 
power...the boom 
is raised from level 
up to 80°. 

This flexibility 
of boom operation 
permits side pulls 
for retrieving 
wrecks without 
traffic interference. 


POWER e RANGE 


SAFETY @ SIMPLICITY 








POSITION 2 
ZA , ' 
A < 
os | 


VY | 






POSITION 1 





NORMAL TOWING CRANE LOAD CAP. LOAD CAP. 
Cab to Axle 
60° 10,000 Ibs. 9,000 Ibs. 
84° 10,000 Ibs. 10,000 Ibs. AMAZING 
POSITION II 
60” 8,000 Ibs. 6,000 Ibs 
84° 8,000 Ibs. 7,000 Ibs 
POSITION III 
MAX. EXTENSION 
60° 6,000 Ibs. 3,000 Ibs 
84" 6,000 Ibs. 3,500 Ibs 


POSITION 3 . ~ 
| 





Here is America’s most versatile all- 
purpose wrecker—it easily does all 
work expected of any conventional 
wrecker—and much more. The new 
extension boom permits the safe, 
rapid recovery of wrecked cars or 
trucks from difficult places like deep 
ravines, in ditches, off the highway, 
submerged or in any position which 
usually requires considerable block 
and cable rigging. 

With all its extra ability—extra 
value—extra earning power—the 
Ashton Model 19-5 EXB costs 


less than conventional wreckers. 


Ashton. 


Power Wrecker Equipment Co., Inc. 
1701 W. Lafayette, Detroit, Mich. 
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6 i e You’re looking at a section of Packard’s#!’S @ 
big Proving Grounds. H years 

/ - | Down there on the track you see aj Pac 
car—and it’s not just a new model . . . plete | 


ugust 


of the hottest thing on wheel Ci 


phone 





rd’s¥t’s a daring new concept of everything 
n years-ahead motor car should be! 
 a| Packard dealers will preview the com- 
_, plete line . . . completely new... on 
ugust 21, in Detroit. 
| And, brother—you’re going to wish 
u’d been here in that audience! 
Meanwhile—you’ll be doing yourself 
An immediate favor if you pick up the 
hone and tell the operator to connect 
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i 


IT’S MORE THAN A CAR...IT'S A PACKARD... Ask the Man Who Owns One 


you with Karl M. Greiner, General Sales _ dealer franchise opportunities—in ready- 

Manager, Packard MotorCarCompany, made markets—that we’ve been saving 

Detroit. (Phone WAlnut 1-5600). for this greatest new car program in all 
Ask him about the select group of Packard history! 


Packards Gee one for $1 
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AUTOMOTIVE WASHINGTON 


War Spotlights Need 


For Hoover Slashes 


By William Ullman 


Washington Correspondent 


eo government expenditures due to the Korean 
war crisis provide a new and urgent reason for adoption 
of a Hoover Commission recommendation affecting federal- 
state relations, according to Dr. Robert L. Johnson, chair- 


raan of the Citizens Committee for the Hoover Report. A 


bill for creation of a tempor- * 





lines has multiplied, notably in 
the northeast sector of our pres- 
ent bridgehead and in the south- 
central section, both mountainous 
and difficult to police. 

The effect of this, it is pointed 
out, can be extremely troublesome, 
for a Korean guerrilla in Korean 
clothes looks precisely like a Ko- 
rean nonguerrilla in Korean clothes, 
and detection is not easy. 

All of this, says a student of the 
|situation, points to four’ sober 
probabilities: 
| 1. That the enemy’s main drives, 
| while slowed and punished, will not 
be fully halted for weeks, and at 
| positions considerably southeast of 
| where we now stand. 

2. That prolonged and active 
defensive operations on our part, 
such as cannot be relaxed for a 


AUTOMOTIVE NEWS, JULY 31, 1950 


Reunion of Ford Divi 


ary National Commission on 


Intergovernmental Relations, 
based on a proposal of the Hoover 
Commission, was recently reported 
in revised form to the Senate. 
“Mounting costs of the 
government under grants-in-aid to 
the states for social welfare and 
other purposes will aggravate the 
acute fiscal situation brought on by 
the Korean war crisis,” 


Johnson, who is also president of 
Temple university. 
“It is 


increasingly urgent that) 
the Congress set | 
up an agency, as} 
recommended by | 
the Hoover Com- | 
mission, to make 
a study of the 
problems involved | 
in relations be- | 
tween federal, 
state and local 
governments, in- 
cluding the proper 
7 , functions and ac- | 

William Uliman tivities at the dif- | 
ferent levels of government, over- | 
lapping taxation, and a growing 
and uncoordinated burden upon the | 
federal government from grants-in- | 
aid to the states. 


“The federal government now 
is faced with the probability of 
new appropriations for military 
purposes and with higher taxes 
rather than the anticipated de- 
crease. New problems are certain 
to confront the states and local 
governments if the war situation 
grows worse. 

“By reason of these as well as 
other factors, it is imperative that 
steps be taken toward clarifying 
the chaotic conditions now prevail- 
ing in the field of federal-state re- 
lations.” 

S. 3147, introduced by Sen. Hum- 
phrey of Minnesota for himself and 
41 other senators and reported by 
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LS BON DER ass 


tergovernmental 
| posed of seven members appointed 
federal | PY the President. All of the mem- 
| bers should have experience with or 


| knowledge of the major problems 


| relations. 
said Dr. | 


‘introduced by Rep. 


| 
}on June 22, would create a tem- 


porary National Commission on In- 
Relations com- 


in the field of intergovernmental 
Not more than four 
should be from any one political 
party. 

A similar bill, H. R. 8843, has been 
Mitchell of 
Washington and is pending before 
the House Expenditures committee. 


The bill asserts that since the 
establishment of the federal sys- 
tem of government, no compre- 
hensive survey has been made by 
the Congress of the relationships 
existing among the national, state 
and local governments, of the 
allocation of functions and pow- 
ers among the three govern- 
mental authorities. 

It would be the duty of the com- 
mission under the bill to submit 
to the Congress specific recom- 
mendations as to functions and 
powers at the different levels of 


government. 
* + + 


War Turn in Fall? 

I} EAVILY expressed opinion in 
Washington is that the Korean 

operation will last a long time, and 

that any significant and permanent 

turn for the better is months dis- 

tant. 

As expected, say military observ- 
ers here, the Communist 
forces proved at Taejon that they 
still have enough weight in men 
and material, and enough skill in 


leadership, to continue their south- | 


ward drive. Their pace has been 
slowed, but certainly not halted. 


Meanwhile, Communist guerrilla 
activity behind the American 


| the Senate Expenditures committee | 


field | 


day, must necessarily impede 
Gen. Douglas MacArthur's build- 
ing-up of men and supplies for 
a major counterattack. 

3. That, consequently, there can 
be no such counterattack before | 
autumn. 

4. That, rather than start it with | 
a barely adequate force which} 
would suffer heavy casualties, Mac- | 
Arthur might even delay it until 
spring. The purpose would be to 
make sure that he then would have | 
preponderant strength, disciplined 
men and adequate equipment. 
Thorough preparation will cost 
money; it will save lives; and, in| 
the end, it may save time as well. 

* * * 


More Liberal Aid 


LTHOUGH reports indicate that 
4 most of the money from the 
1944 Federal-Aid Highway Act has 
been taken up, the $900,000,000 au- 
thorized under the 1948 act is still | 
largely unused. 

Also, legislation is now being 
considered by Congress to extend 
liberal federal highway assistance 
to the states for the 1952 and 1953 
fiscal years. 

As far as the outlook for future 
receipts from state highway-user 
taxes is concerned, there is every | 
indication that the upward trend 
of recent years will be continued. 

The U. S. Bureau of Mines re- 
cently revised upward to 5.9 per- 
cent its earlier estimate of a 4.5 ( 
percent increase in 1950 motor 
fuel consumption as compared 


of the Ford Merchandising school, who were 
Shown with Walker A. Williams, 
of the 40-odd graduates, most o 
new Ford Country Squire station wagon. 








| Principal speaker was J. C. Doyle, 


Court D 


By Leo T. Parker 


Attorney at Law 


NONSIDERABLE discussion has | 
4 arisen from time to time over 
the legal question: If an automo- 
bile purchased at an auction sale 


with 1949. Greater returns from ' R 

registration fees are also in pros- ‘5 found to be in very poor me- 

pect because of the growing num- |Chanical condition, can the pur- 
chaser rescind the sale? The an- 


ber of vehicles in use. 

It seems that the funds that can 
be anticipated during the next few 
years from existing highway-user 
taxes, as well as from federal-aid | 
and other sources, should finance 
a vast program of highway im-| 
provements throughout the nation. | 
Provided, of course, that a third | 
World War does not upset every- 
thing. 


swer is no, unless the auctioneer 
announced this privilege before he 
|auctioned off the automobile. 

For instance, in Bedgood v. 
Jeffcoat, 50 S. E. (2d) 260, it was 
shown that one Bedgood pur- 
chased an automobile from its 
owner, Jeffcoat, at an auction 
sale. The sale was without any 
warranty, and the agreed price 
was $900. 

Bedgood accepted delivery of the 


+ * + 


Guard for Investors 





CTION | 


CASTINGS | 
NATION'S | 


FOUNDRIES | 


p' 1866 


THE WHELAND COMPANY 


FOUNDRY DIVISION 


MAIN OFFICE AND MA? 


CHATTANOOGA 





1UFACTURING PLANTS 


2, TENNESSEE 


j ings into dollars. 


| can investors against losses “re- 


| provision 


automobile and gave a check to 
| Jeffcoat for $900. Later Bedgood 
stopped payment on the check and | 
refused to pay for the automobile 


EGISLATION to permit govern- 
4 ment guarantees to private busi- 
ness against risks peculiar to for- 


eign investments has passed the : 
House and is now on the senate |0M the contention that the auto- 
calendar. mobile was in very poor mechani- 


it was worth much 
less than the purchase price of 
$900, and that the auctioneer 
stated that the motor and all parts 
connected with the motor were in 
good condition. 

Notwithstanding these conten- 
tions, the higher court ordered 
Bedgood to pay for the automobile. 
This court explained that unless 
the testimony proves to a jury 
that the auctioneer guaranteed the 
mechanical condition of the auto- 
in productive enterprises. mobile before it was auctioned, the 

Guarantees against “risks pe-| purchaser takes the car “as is.” 
culiar to foreign investments” are ‘ * * 


one phase of the legislative pro- Must Prove Fraud 


gram proposed by the adm‘nistra- ? 
tion to implement the Point 4 pro- RECENTLY a higher court was 
asked to decide this question: 


gram. Other legislation concerns 
relief from double taxation and/|Is an employe liable or account- 
for technical assistance. | able to his employer for losses due 
to sale of merchandise to custom- 


Each of these three is distinct and 
separate from the others ers having poor credit? The an- 


It would amend the Export-Im- | ©! condition; 


port Bank Act and permit the bank 
to offer limited guarantees to in- 
sure that the American investor 
would be able to convert his earn- 


Also, it would guarantee Ameri- 


sulting from expropriation, con- 
fiscation or seizure by public 
authority.” Such guarantees 
would be made available, for an 
appropriate fee, for investments 


swer is no, if the employer fails 
> Alo to prove that the employe was 
Propaganda Alert guilty of either fraud or negli- 
T= HOUSE committee on Un- | gence. 
* American Activities last week For example, in Kingsford v. 
issued a warning to Americans| Blue Bell Co., 199 Pac. (2d) 625, 


against being misled into signing 
the so-called “peace petition” 
being circulated here and in other 
countries by Communist propagan- 
dists. 

The legislative body asserted that 
the “spurious” move was the “lat- 


the testimony showed facts, as 
follows: The Blue Bell Co. em- 
ployed one Kingsford to manage 
and operate a service station at 
a guaranteed monthly salary of 
$120, together with certain com- 
missions. 


est manifestation of Communist Kingsford was so employed from 
chicanery.” The committee thus |the first of March, 1943, until Feb. 
showed itself in agreement with | 4, 1947, at which time he was dis- 


Secretary of State Dean Acheson.| charged without the employer pay- 


HOMECOMING FOR FORD GRADUATES—Detailed inspection and 
products were included in the recent five-day postgraduate course for the 


oe sales manager (at left 
them sons and relatives of Ford dealers, inspecting a 





study of new Ford 
irst four classes 
graduated between March and August, 1947. 


in shirtsleeves), are some 





FORD GRADUATES ATTEND BANQUET—The third annual conference of Ford Merchandis- 
| ing school graduates of the central region was held at French Lick Springs, Ind. One hun- 
| dred and fifteen graduates, representing Ford dealerships in the central states, attended 
| Ford regional sales manager. 





Lawsuits Affecting Dealers .. . 





ecisions 


ing him the amount owed for 
services rendered. 
* = = 

HE employer claimed Kingsford 

had no money coming to him 
because he negligently permitted 
gasoline to be withdrawn from the 
station without receiving payment 
from purchasers. 

The higher court ordered the 
employer to pay Kingsford wages 
due, saying that before the em- 
ployer could recover from Kings- 
ford for gasoline sold by Kings- 
ford to customers having poor 
credit, the employer must prove 
that Kingsford practiced fraud 
or was negligent. The court said: 
“There is no dispute that re- 
spondent (Kingsford) was to be 

paid a salary of $120 per month 
and, in addition, certain commis- 
sions.” 


now available in 
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DAILY...Black and 
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colors. 


SUNDAY... Black and 
one color. 
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the professor had a seat in the 

| press box. Everything was going 
fine until one of the fighters made 
a murderous pass at the referee. 
Then, lo and behold, that little 


| 

| 

bantam professor went under that 
rope like a rabbit, grabbed the 
| 
| 
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| tor something), I'll defy any old- 
timer to find one line of Jordan 
publicity that would not pass any} 
city desk as news. 
| Incidentally, there were auto- 
| mobile editors on every big paper 
in the country who, in their daily 
rounds of the dealers, never 
stopped talking about Jordan... | 
Why? ... Because I never asked 
them for anything . . . Sent out | 
| Orders for space without subter- | 
fuge and kept_a constant supply | 
| 


fighter around the ankles and 
tossed the big guy for a loop. 

C. S. Henshaw, my recent cor- 
| respondent, used to be the leader 
lof the eastern Dodge dealer forces 
at the big conventions held in De- 
troit in the days when John and 
Horace were around AND 
| HOW. 

He says he “took pride and pleas- 
ure in making a sales promotion 
analysis chart, showing how the 





: ey re) 
NEW» “THE GLASS MENAGERIE”. WARDER mS Thats MERCURY 


GET TO KNOW YOUR MERCURY DEALER! 
READY FOR AUGUST SHOWING—Continuing the series of special billboards featuring 


of interesting information going 
to every man who was on the list. 
Well, 


| with that New England 
|phalanx behind 


us and about 865! 





| other distributors who a to US | movie stars and the 1950 Mercury, two posters have been added for next month. Jane} cs 
| without solicitation, there couldn't | Wyman and Robert Young are the featured actors. Captions of "A Winner Like Wyman!""|Jordan compared favorably with 
Epitor’s Note: Here is another |be any shenanigan ... no “moan- | and "Young—and lively!"' headline the new posters which include illustrations of the 1950/the world’s finest regardless of 
in a series of articles written es- |ing at the bar” . We ee oe eee eee price.” 
pecially for Automotive News by |to build a good car . . and we! | We used his fine analysis i l 
Ned Jordan, famed in the auto | did it. |promoting the Chalmers “30” and|that his pupil was refereeing some wevetiann and 6 malting pnene. 
industry for the car he built | Just picking one unique charae- | I, publicizing the Rambler, gave| bloody bouts over at the old Ar-| ; c 
(1916-1931) and the words he |ter from the many, “Jimmie” Sul-|“Jimmie” a_ dinner announcing mory, where everyone went on! ah 4 
wrote about it. livan of the Globe was “as honest |‘ ‘SULLIVAN'S FORTY.” Tuesday nights to see someone like | Mitchell in New Plant 
lan Irishman as ever scuttled a : - Ss “Porky” Flynn, of East Boston,); og R. Mitchell Motor. 
a “ a | aes. a “es . RR. s (Dodge) 
GINCERELY YOURS FOR|<hip” He was an authority on take on someone like “Honey” Mel- |}, di 1 . 
AULD LANG SYNE re. |The Prof as moved into a new plant at 1130 
aan ee sai teas Irish history, automobiles and prize |. IMMIE” had red ody, wd Charleston. Broadway, San Antonio. The new 
etter & , also correspondent for AvToMOTIVE | ee ee 4 | being injured?” asked the Eliza-|feet of space under roof and an 








of the earth.” Cc. S. Henshaw, | yews ) |little professor of English over at) bethan scholar. additional 7,976 square feet under 

Dodge dealer in Greater Boston | ‘a Harvard, where he took s er 

from 1914 to 1930, bringing a de-| Of course he was an “old man |} e ne 0 pecia Well .. . come on over and see |} | canopies. The two-story main 
ae of 40” when I was just a kid of |courses at off hours. The profes-| for yourself,” said ‘“ Jimmie.” | building, air-conditioned through- 


out, occupies three acres. 


ccd = eaten “. | 28 at the time Harry Ford, then|sor was shocked when he learned | 
posed competitors who seemed de- | 
termined to insure the success of | 
a fine man, Arthur Hinchcliffe, and | 
a good car. You can guess which. | 


Let’s go back to August, 1916, 
when the first shipment of Jordan 
cars ever made, went to John Dale, 
Crane-Simplex dealer on Columbus 
Circle, New York. 

The only dealer I knew in Bos- 
ton was C. P. Rockwell, then dis- 
tributor for Nash in New Eng- 
land, but for many years an asso- 
ciate of mine in the old Jeffery 
organization. But, I did know 
some extraordinary newspaper 
men in Boston, whose names will 
appear in this unusual story. 

On the day I arrived in New 
York with the first cars, I had a 
wire from Arthur Hinchcliffe, Bos- 
ton manager for the then popular 
Winton. In his amazingly quiet 
and modest manner, he walked 
into Jack Dale’s place, waited po- 
litely and then introduced himself. 
Rather diffidently, he said: 

“I just came down from Boston 
to tell you that a group of the 
most successful dealers in Bos- 
ton want to organize a company 
to handle your car in New Eng- 
land. They are men of wide ex- 
perience, including Johnnie John- 
son of the Buick, John Maguire 
of the Pierce Arrow, J. H. Mae 
Alman of the Stearns, and Ches- 
ter Campbell, managing director 
c of the Boston automobile show. 
Of course, we know that Mr. 
; Rockwell of the Nash has great 
; faith in you.” 


What a setup! 


On the following Tuesday night 





s- 


“a! 


You can’t fool 
a housefly! 


ro ee me 


When DDT was discovered, // /ovhed like finis 
for flies. Al first, the pests turned up toes by millions .. . 
but after several years developed an immune strain. Now 
hardier housefly species guzzle the stuff without even a 
hangover. Today entomologists are betting on Lindane, 


hope flies will not become immune to it, too! 





cows fill milkpails with cream higher in butterfat, 
porkers produce more lean meat, beef cattle grow 


Ever hatch a pig? /vur jeurs, 


enterprising enterprisers have made money 


ii % 





more tender steaks! 


with hatcheries —egg, chick, and fish. 


Now the newest business is pig hatcheries! Opp. for men of vision The biggest 


I shook Arthur | 


: i iffe’s hand and said, in a| han Sees ; : ; ; d : : oe 
es aiiener: Specialists produce weanling pigs, with automotive selling opportunity today is found 
“You've mentioned all the best aseptic accouchement, feed them from diet among the SuccEssFUL FARMING audience... a 
dealers in Boston, except one. Tell kitchens run by nutritionists... sell choice highly prosperous market of 
me, how did you happen to leave re : (os times ..... ‘ ee 
out Alvan T. Fuller of the Pack- specimens for adoption at about forty pounds more than 1,200,000 families 
than a 


me 


ard?” 


—and haven't been able to keep up with the demand! 





. of which more 


, og : ed aS million are concentrated in the 
winkle, “we have ave some , : 5 ; B 
competition.” There’s no business like . . . farm business 15 agricultural Heart states, 
a a 4 a Fee ae : : ; ‘ ; 
the fastest changing, most exciting industry with the best soil, largest investment in machinery, 


The Scribes 
NTER as fine and clean a bunch 


im our economy. Imagination and _ initiative, 


research and new techniques . . . constantly 


equipment, and buildings, highest yields, and 


income easily averaging 5 


50°> more than the US 


4 of newspaper men as I ever . 
knew. “Jimmie” Sullivan of the improve production. farm average! 
Globe; Jack Kerrison, then with Pc ee ea oT ie P 7 , s ¥ 
? The best farmers use science as well as skill, Your advertising in general media doesn’t 


the American, both of whom had 
become stockholders in the Jordan 
company without mv knowledge: 
John J. McNamara, then with the 
Herald: Howard Reynolds of the 





substitute brains for backwork... Legume planting 


makes soil self-fertilizing. Root plants and better 


porosity preserve rain formerly lost. Contour 


reach most of them 
which has contributed tc 


and better farm living for 


needs SUCCESSFUL FARMING 


» better farm business 
more than forty vears 


Post: Charles Marden and Harry slowing defeats erosi os al ana a , . . ; 
; C ‘ rosion. Proper rotation makes <eeps subscribers ahez * parade 
eer a, eee a ae | g OF ' ; keeps subscribe rs uhead of the parade in 
Preston, publisher of the Herald, the land richer. Intensive use of machinery production and profits... Ask any SF office for 
and John Dempsey, now advertis- a and electricity save steps and effort. the full facts ... SUCCEssFUL FARMING, Des Moines 


ing director of the Herald-Traveler. 
Those boys just seemed to like 

everything about the picture 

and to stymie those who suspect 

the old “quid- -pro- quo” (something 


Brooklyn, L. I. Dealers Golf 






The new Mae West chickens give more 


white meat, hens lay more golden eggs, 


New York, Chicago, Cleve 
Los Angeles. 


San Francisco, 


land, Detroit, Atlanta. 


dimbers “Gf te Mecaityn and SUCCESSFUL MS FARMING 
Long Island Automobile Dealers y ii” 
Assn. Ine. braved a downpour to ; 

UM 


hold their second golf tournament 
of the 1950 season. Approximately 
$2,500 worth of prizes, including a 
number of pieces of luggage and 
cocktail sets, were distributed to 


members at the dinner following 


the tourney. 
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Dealer 


S. W. Camp has been named 
sales manager of Billingsley Pon- 
tiac Co., Portland, Ore., according 
to S. W. Fraser, general manager. 
Camp was formerly sales manager 
of Hollywood Ford Co., also of 
Portland. 





* * + 


Duggan Moves Location 


Sam Duggan, who has owned 
and operated the Chevrolet com- 
pany in Moultrie, Ga., for the past 
11 years, has moved the business 
into a new building located at 200 
First St., N. E. A formal opening 


was held. 
* + a 


White, Ritter Switch 


Joseph W. White, who formerly 
operated a Nash dealership in Cin- 


cinnati, has purchased the Paul K. | 


Ritter Dodge-Plymouth dealership 
in Owosso, Mich, Ritter has pur- 
chased a Ford dealership in Bay 
City, Mich. 


* * * 


Bastrop Dealers Give Car 

Emmett Stephenson, Stephenson 
Chevrolet Co., Bastrop, La., has 
presented a driver training car to 
Bastrop high school, It was the 
first car loaned under a program 
set up by Bastrop dealers to supply 
a car a year to the school for in- 
struction purposes, 

* * + 


Baker Gets Buick Deal 

Mark Baker has switched to 
Buick. He was formerly a Kaiser- 
Frazer dealer in Hazard, Ky. From 
his new headquarters in Clintwood, 
Va., he will serve Dickenson county 
and the southern part of Wise 
county. 

- * * 


Ford Appoints Jericho 


Jericho Motors, Inc., has been 


appointed a Ford dealer for the} 


Mineola (N. Y.) area, and a parts 
distributor for Nassau and Suffolk 
counties. Raymond P, Sullivan jr. 
is president and Ronny Lanthier 
is manager. 

* . + 


Burness Sells to Olson 

Burness Motors, Klamath Falls, 
Ore. (DeSoto-Plymouth), has been 
sold to James R. Olson by James 
Burness and the firm name 
changed to Olson Motors. Olson 
formerly operated a service sta- 
tion in Portland, Ore, 

« * 7 


Ainsworth Names Four 


Johnny Johnson has been ap- 
pointed manager of the used-car 
department of Ainsworth Motors, 
Ltd., 2391 Yonge St., Toronto (Chev- 
rolet-Oldsmobile). Frank Gray, Les 
Beeston and Alex Hood have been 
appointed salesmen in the used- 
car department. 

* + 


L. & L. Nash Chartered 


L. & L. Nash Co., Litchfield, IIL, 
has been granted a charter for 500 
shares of common stock at $100 a 
share, Officers were listed as Keith 
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Doings 


B. Lipe, Lola A. Lipe, Arthur Large 
and Mamie Large. 


Allegheny DeSoto Dealers 


Eiect Schwartz President 

Al Schwartz has been elected 
president of the DeSoto Dealers of 
Allegheny county. 

Others elected were: George Mc- 








Kee, vice-president; George Dix, 
treasurer, and Robert Hugli, sec- 
retary. 


+ * * 


Dome in Bigger Home 
Harry Dome Sales & Service, 
Inc. (Willys-Overland) has moved 
from 635 Virginia Ave. to 


+ * |Side Mercury Sales moved to 1560 
' ‘ W. National Ave., and Lisbon Mo- 
Nelson-Hudson Wins tors (used cars) was sold to Rich- 
Nelson-Hudson atta‘ned the high-|ard Pingel. Hurricane Garage, 
est percentage among 26 dealers in| Lancaster (used cars), went out of 
the Logansport, Ind., area in a/| business. 
two-month sales contest. An “Os- ear 
|ecar” was presented to the firm. Second Four-Letter Award 
* 


+ + . 
Joins C. of C Presented to Conroy 
Se a ee | For the second straight year 
Emmett T. Fassett of Yager Pon-| ¢pe Ford Motor Co. has presented 
|tiac, Inc., Albany, has been voted| 7 7 Conroy, president of J. J. 
to membership in the Albany cham-| Qonroy, Inc. (Ford), Doylestown, 


| ber of ee Pa., with a Four-Letter Dealer 





* 


. p t award. A. J. Bath, assistant 
Conn Gets Chrysler Award sales manager of Ford’s Chester 
district, made the presentation. 


In Cuyahoga Falls, O. 


Albert Conn, Inc., Cuyahoga Falls, 
O, (Chrysler-Plymouth), has re- | 
iceived a special award of merit | 


|from Chrysler division. 
* . oe 


Conroy, who has been associ- 
ated with Ford for over 36 years, 
is president of the Ford Dealers 
Advertising Committee and is a 
member of the Ford Dealers Ad- 
visory Council. 

Taylor, Thompson Honored a. e & 


| By Pontiac in Cuyahoga Falls. Cummings Joins Lytle 


| The Pontiac “Better Dealers”! Walter W. Lytle, president and 

award has been presented to the| general manager of Lytle Buick 

|Taylor Pontiac Co. and Thompson|Co.,, new Buick dealer in San 

|Pontiac, Inc., Cuyahoga Falls, O.| Francisco, has announced the ap- 

> = » |pointment of J. Vincent Cum- 
|mings as parts manager. 


Wisconsin Lists | os 


| 'GMC Zone Chief Retires 
Dealer Changes In Dallas After 28 Years 
The following Wisconsin dealer- 


|ship changes have been announced Approximately 300 GMC truck 


. dealers, from all parts of Texas, 
by the state motor vehicle depart- southern Oklahoma, and eastern 
ment: Bluhm Auto Co., 


Wausau 

: ; '| New Mexico, honored J. A. McDan- 
ea oa, ” ae tees jiel, retiring GMC truck zone man- 
| Sales, , formerly used cars, | 28°" at a@ dinner. : 

ce uae k Chrysier-Plymouth Spokesmen representing dealers. 
franchise and Cole Motors, Deer-|f@ctory zone and regional staffs, 
field, has added Chrysler-Plymouth | #"d long-time personal friends paid 
to its International-Harvester line. | tTibute to McDaniel for his 28 years 


| Green Bay Mack Sales, Inc,, | Suidance of zone sales activities. 
Green Bay, now handles Diamond 2. 
T as well as Mack, and Robert Horning Now K-F 
|Nash Motors, Spooner, is selling : ‘eee : 
‘Diamond T’s and Nash. Michler a a, oo. 2 
|Motors, Inc., Fond du Lac, added | qoajership. Headed by R. J. Horn- 
|Reo to its Packard and Willys/ing an auto man for 14 years, the 
franchises and Jacobs Sales & Serv- ifirm has a staff of 15, including 
|ice, Monroe, added Packard to its department managers: "Heward 
| Reo line. Thom, sales; Robert Moore, service, 
and Richard Davis, parts. 
* * co 


Cox Motor Sales, New Richmond, 
Merten Adds Dodge 


now sells both Mercurvs and Fords 
‘and Hagen Sinclair Service, Viro- | 

A Dodge-Plymouth franchise has 
been obtained by the Walter W. 


qua, gained a Kaiser-Frazer fran- | 
chise. Frank Turk jr. gave up his 
Merten Co., Clay Center, Kans. The 





Willys contract to concentrate on 
used-car sales. In Milwaukee, South 


OF COURSE YOU ARE PROUD 


OF 


THE CARS YOU SELL! 


Be just as proud of the identification you put on 
them. 


There is no finer identification than Permakrome 
License Plate Frames and Monograms. 


Representatives in al 


| principal cities. Call or write for the one nearest you. 


MILLIONS OF AUTOMOBILES CARRY 
BENMATT LICENSE PLATE FRAMES 


LOS ANGELES 23, CALIF. 








NOW YOU HAVE SEEN A FLYING SAUCER—Hitching a promotion stunt to the great 
amount of publicity given to flying discs, Meyer Bros. Auto Co., Belleville, Ill., has dis- 
played an aluminum saucer seven feet in diameter along with a Pontiac Catalina. The 
center revolves around the plastic dome which contains a small Martian man. The "airship" 
larger | js represented as flying above a city. 
quarters at 750 Massachusetts Ave. 


|in Indianapolis. 
+ 


Packard dealership of the company 
has been moved to newly-decorated 
showrooms at 426 Court. This part 
of the firm will be known as Pack- 
|ard Ultra Motors. 


* * * 


Law Sells Auto Interests 


Kenneth W. Law, president of 
the McKinnon-Law Oldsmobile, 
Elmira, N. Y., has announced the 


A. Blair French. Law had been 
a partner in the firm for the past 
three years. Law also announced 
the sale of Law Motors, Sayre, 
Pa., to the McKinnon-Law firm. 


Prehn Scholarships Given 


To Nine Students 


The Harold Prehn_ scholarship 
foundation recently presented nine 
high school graduates with schol- 
|} arships to the University of Illinois 
and the Memorial School of Nurs- 
ing. Harold Prehn is a Dodge- 
Plymouth dealer in Springfield, Ill. 


In presenting the scholarships, 
plus checks for expenses, vacations, 
clothes and a wristwatch to each 
winner, Prehn said the need to 
reward worthy students with a 
chance for a college education was 
a local responsibility sadly neg- 
lected by those most concerned. 
The presentations were made at the 
third annual awards dinner. 
| + ~ * 





Gorham Named President 
| By Kansas K-F Dealers 


Paul R. Gorham, Sales manager, 
Midwest Motors, Inc., Wichita, 
was elected president of the 
Kaiser-Frazer dealers’ coopera- 
tive group. The organization rep- 
resents dealers in 80 Kansas 
counties. 


William J. Mullen, president of | 


Midwest Motors, Inc., distributors 
for the cooperative, also an- 
nounced the launching of an ex- 
tensive newspaper and_ radio 
advertising campaign to coincide 
with expansion of his firm. 

Other officers elected were 
Mike Wilson, Hutchinson, vice- 
president, and Dave Bell, Salina, 
secretary-treasurer. 

* x ok 


Brost Gets Safety Post 


Chester Brost, head of Brost 
Motors, Buffalo, has been elected 
to the board of directors of the 
Safety Council of Western New 
York. 


Harp Drops Implements 


L. C. Harp, owner of the Mata- 
dor Implement Co., Matador, Tex. 
(Pontiac - International-Harvester), 
has sold his implement business. 
|Harp announced that John Irvin 
will be active manager of the Pon- 
tiac business, 

* * * 


Skillan to Dushais 
Walter Dushais is the new Lin- 
coln-Mercury dealer in Yonkers, 
N. J., having purchased Skillan 


Motors. 
w * * 


Newburg Opens Building 

Newburg Motor Co. (Oldsmobile), 
La Crosse, Wis., owned by I. B. 
| Newburg, has opened a new sales 
and service building. A used-car 
lot is being completed near the 
| Showroom, 

* * * 


Wills—Community Chest 

W. Robert Wills, president of 
Barford Chevrolet Co., 7701 For- 
syth Blvd., Clayton, Mo., has 
| donated space in his sales and 
| display rooms for the 1951 St. 
Louis county community chest 


| sale of his interest in the firm to | 


campaign headquarters. The 
space formerly used by the cam- 
| paign workers was too small and 
caused a decentrclization of the 
| activities. Through Wills’ ges- 
ture the organization can oper- 
| ate from one headquarters. 
| * * * 


Downtown Motors Appoints 


Mason General Manager 

| J. Frank Stampp and Robert D. 
Hardcastle recently announced that 
| Charles L. Mason is now associated 
| with them in Downtown Motors as 
|general manager. The firm, at 415 


|Main Ave. is one of three Ford 
|dealerships in San Antonio. Ma- 
son’s father started in the auto 


business as Ford dealer in Kerr- 
ville, Tex., in 1915, and the son has 
been in the auto business prac- 
tically all his life. 

He spent many years with the 
Ford company. Besides being in 
the office in Dearborn, he has been 
sales manager of branches in Ok- 
lahoma City, Alexandria, Va., 
Washington, and assistant manag- 
er at the Charlotte (N. C.) branch. 


* * * 


Gore Sells to Spence 
H. P. Spence has purchased 
Gore Motors (DeSoto), Twin 
Falls, Idaho. Spence was pre- 
viously sales manager for Glen 
L. Jenkins (Chevrolet). C. A. 
Gore purchased a DeSoto-Plym- 


outh outlet in North Hollywood, 


Calif. 


7 * * 


Willys—Baltimore 

Two new Willys dealerships 
have been appointed in the Bal- 
timore area. They are Le Comp- 
te Motors, Inc., North Point Rd. 
and Wise Ave., Sparrows Point, 
and O'Donnell Glover Motors, 
Inc., 2520 N. Howard St. Presi- 
dent of the former firm is Wil- 
liam J. LeCompte, vice-president 
and general manager is John L. 
Cleveland. Samuel H. Glover is 
president of the other dealership, 
and Edwin G. O’Donnell is vice- 
president. 

* . o 


Board, Moore Buy Land 


Board and Moore ( Kaiser-Frazer), 
Lawrence, Kans., has purchased 
property at 1000-1006 Vermont St. 
and is moving the houses located 
there to make room for a modern 
used-car lot. An office building will 
also be erected, the company said. 


* * * 


Dodge Names Creel 

John Creel, who has been in 
the used-car business for the past 
23 years in Bridgeport, Conn., 
has been appointed a Dodge- 
Plymouth dealer in Fairfield, 
Jonn. The firm, Creel Motors, 
Inc., is at 1181 Kings Highway. 


— auto pealers 
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Auto Market Page ... 


Record in Toledo 


Turnure & Blood (Chrysler), 1763|Opinion is quite general that if 
Broadway, asserted that the de-/ present conditions ccntinue, another | 
mand for cars had increased by/similar price advance will result. | 
400 percent since mid-July and that|One dealer says prices soon will 





By Simon Alpert 
Staff Correspondent 


Deliveries of new cars in To- 


iedo and Lucas county hit an all- 


time high in June, when 2,272 units | 
were titled. 

Dealers confidently expected the 
June record to be shattered in 
July, despite the drop in factory 
output. Memories of the World 
War II shortage of cars were 
causing many motorists here to 
flock to dealers for cars. 

Most of the waiting-list cus- 


orders because he could not fill 
them this year. He added that de- 
liveries on Chryslers now take six 
weeks to three months, depending | 
on the model wanted. | 

Although estimates of the in-| 
crease in new-car orders varied | 
widely, the lowest percentage 
quoted in a spot check was 75 per- 
cent in the 10 days preceding July 


tomers at all auto dealers were 21. This figure was given by a| 
those “on the fence” before (spokesman for Bishop, McCormick 
about getting a new car, a sur- | & Bishop (Dodge), 1709 Broadway. | 
vey showed. The war scare | at Ralph Horgan (Inc.) (Ford), | 


“made up their minds in @ hur- (1799 Broadway, it was said there 
ry,” as one dealer put it. |were more orders than cars avail- 
Two weeks ago, one independent |able, both new and used, and Hor- 

dealer said, he had cars on hand|gan was advertising heavily in 

and no back orders. Now he has|newspapers for used cars. 

a three- to four-week backlog of | Other dealers, advertising 

orders and little prospect of get-| signs on their 


he had stopped writing Plymouth} be $400 above the May-June level. | 


jis more 


ting enough cars to fill them. 

Another independent dealer said 
he had only two cars left on hand 
and customers clamoring for new 
autos. I 
no orders and make no promises to 
prospects. Less illwill that way, 
since he sees no chance of getting 
enough cars for his customers, he 
declared. 


A Big Three dealer reported sup- 
six 


ply just balanced demand : 
months ago. Now, he says, his 
backlog is 90 days, and getting | 


worse every day. 

Always about two months be- 
hind, the backlog for another vol- 
ume dealer had jumped to six 
months — “maybe worse” — in the 
last two weeks, he said. 

Dealers saw little prospects of 
a “gray market” in the near fu- 
ture. “Too early,” said one. “Con- 
ditions just aren’t like the last 
war scare, and people may rea- 
lize this shortage is temporary.” 

The June high exceeded by 303 
units the previous record estab- 
lished in May, according to the 
Toledo Automotive Trades Assn. 

In June, 1949, 1,467 cars were 
delivered. For the first half of 
1950, 10,244 units were sold, against 
7,880 for the same 1949 half. 

Deliveries of new commercial ve- 
hicles were 246 in June, 216 in 
May, 174 a year ago in June and 
1,107 for the six months of 1950, 
against 946 for the first half of 


1949. 
. oe 


New York 


Orders for new cars continued 
to pour into New York City auto- 
mobile dealers during the week 
ended July 22 and prices of used 
cars increased slowly but surely. 

All kinds of used cars are now 
in good demand, beginning with 
1939 models, which were a drug on 
the market before the Korean war 
broke out. 

A shortage of cars was blamed 
for the fact that new-car sales 
in the area declined to 9,742 
units during the week ended 
July 15. This was under the 10,- 


145 sold in the same week a year | 


ago and also below the previous 


week’s figure of 11,841 new-car 
sales. 
There are still so many uncer- 


tain and unknown elements in the 
general situation that Charles 
Schnurmacher, president of the Au- 
tomobile Merchants Assn. of New 
York, Inc., and head of the Man- 


hattan Pontiac Co, declared| 
frankly: 
“I’m just as confused as any-| 


body else. People are going crazy| 
wanting cars. I don't know why, | 
but they are. It’s too soon to tell| 
exactly what the effect of the war) 
Situation is going to be. Of course, | 
the prices of used cars are up, but| 
not much. 

“As far as new cars are con-| 
cerned, we're living hand-to-mouth. | 
People are insisting on deliveries, | 
but we don’t guarantee anything. 
For orders being placed now, we} 
estimate that there will be a three- 
or four-month wait for delivery, 
but we don’t really know. 

“One thing President Truman’s 
speech did was to remove the 
fear of rationing, at least tem- 
Porarily.” 

Harvey Turnure, 


president of | 


But, he said, he will take | 


through large 
premises, made it equally clear 
that they were willing to pay 
“top dollar” for used cars. At 
| F & W Storage, 163 84th St., 
| which specializes in exceptionally 
| clean reconditioned used cars, 
| they were asking as much as 
| $795 for a 1941 Chevrolet sedan. 
In Brooklyn, Queens and Long 
\Island, the story was pretty much 
|the same. The buying has been 
| swelling steadily to near-panic pro- 


| portions. 
Most people, consumers and deal- | 
lers alike, are convinced that the 
|international situation is likely to) 
|get worse before it gets better, 
|with the result that cutbacks in 

| production will make new cars in- | 
|creasingly difficult to obtain, and 
|they are backing up their judg- 
|ment with cash.—(Bernard Brown.) 
* of * 


Pittsburgh 


| New-car_ registrations in the 
| Pittsburgh area were up moder- 
lately in the week ended July 15, 
according to the University of | 
Pittsburgh. 

| The university’s index of busi- 
ness activity rose to 190.8 during 
|\the week, recovering almost two- 
|thirds of the drop in the previous 
|week when the index fell to 176.6. 
|In the comparable 1949 week, the 


|index stood at 143.8. 
| * * * 


| Corpus Christi, Tex. 
| New-car sales in Nueces county 
(Corpus Christi), Tex., have in- 


|creased 50 percent since the start 
|of the Korean war, according to 





Several of the larger used-car | 
dealers are attempting to buy | 
used cars for cash at the Blue 
Book retail price, because the | 
market is so firm they can still | 
sell them at a good profit. 


These same dealers are out driv- 
ing the side streets and alleys in 
smaller Northwest communities 
hunting for used cars they can 
buy. One dealer recently drove 500 
miles to Montana in search for 
used cars. 

Used-car stocks of some new-car 
dealers sank so low that they 
closed some of their used-car out- 
lets, being able to handle all their 
merchandise in fewer locations. 

Change in the Portland market 
noticeable than in some 
other parts of the nation, as the 
local market was way off last win- 
ter due to unusually bad weather. 
—(Ernest W. Peterson.) 








St. 


SIGNS WITH L-M—Gruet Motor Co., 
Louis, becomes a Lincoln-Mercury dealer as 


George B. Gruet signs sales agreements. 
With Gruet is St. Louis L-M district sales 
manager R. H. Neely. Starting with Pierce- 
Arrow, Gruet says he has been ''selling and 
servicing cars for over 25 years." 


great extent.” He added that on 
the average dealers are quoting 
around 30 days for delivery of 
new cars as compared with two 
weeks before the Korean trouble. 
The war situation has _ also 
a brought “scare buying” of tires, 
according to Reuben E. Hedlund, 
Manchester, N - i. general manager of Tire Dealers, 
An “unnatural rush” to buy neW/tne He declared that heavy buy- 
cars, which in some instances could ing by motorists and trucking 
still be purchased right off the floor, companies had reduced the stocks 
was the immediate result of the | of independent dealers to a third 
crisis in Korea, a survey of Man-|o, jess of their normal supply at 
chester (N. H.) dealers revealed. [this time of year. 
Tire dealers described as “fran-| tregjund said he has never seen 
tic’ the run that was started on| tp, public so “unduly alarmed” 
their products. They stated that,/oyer a tire shortage; that truck 





|although there were shortages Of |ysers have purchased tires in lots 


some sizes in this area, the short! o¢ 100 to 200; that tire dealers have 
supplies were directly attributable! practically pre-sold their market 
to “war scare” buying. They in-|for three to four months, and that 
sisted there was no general short- except for the Korean. situation, 
age and that two price boosts, on | «4.494 be begging for business in 


|May 23 and July 1, had not been | ¢p days.—(Mel Adams.) 


caused by Asiatic tension. a 

The majority of the leading car 
dealers in Manchester viewed 
the current situation as “worse 
than 1946,” when customers on 
their waiting lists had at least 
some hope of having their or- 
ders filled. 

Three dealers who were con- 
tacted, however, said it was still 
possible to walk into their show- 
rooms and take a car “right off 
the floor.” 

But the majority of dealers 
pointed regretfully to waiting lists 
ranging from four weeks to three 
months long, with no promise of 
delivery, style, color or price.— 
(Guy Langley.) 

* 


Milwaukee 

After President Truman’s report 
to the nation on possible credit 
controls, installment buying in the 
Milwaukee area took a jump. 

Some credit firms reported a 
necessity for tightening up on 
the purchase of installment pa- 
per from stores and car dealers. 
Some believe that finance firms 
will have to ask 25 percent down 
on new cars and 33% percent on 
used ones in the near future. 

President Fred Krieger of the 
Milwaukee Credit Bureau reported 
that inquiries at the bureau had 
increased in the first three weeks 





| Joe L. Stevens, county tax assessor. 
Stevens reported that 408 new) 

cars were registered from July 1 

to July 12, compared with 688 in| 

ithe entire month of June.—(J. H. 

| Reed.) 

| * * 


Portland, Ore. 


Advances in Portland, Ore., used- 
car prices since the outbreak of 
|the Korean crisis have ranged 
from $100 to $200 per unit, dealers 
claim, 

Dealers, who 60 days ago were 
concerned about disposing of $20,- 
000 to $30,000 stocks in used cars, 





are today trying to buy them. have increased, “but not to any 





TWO CADILLAC OLD TIMERS RETIRE—C. 


ciates who gave the two a dinner party. Al 


Teaboldt entered the auto industry in 1903 with Packard. He later joined Uppercu Cadillac 
When that firm discontinued he joined the division. Marks, an old bicycle racer, 
started in 1902. In 1908, after selling Ramblers, Nationals and White Steamers, he joined 
Cutting-Larson Oldsmobile Co., where he remained until the firm was liquidated. For the 


Corp. 


past I7 years he was with Cadillac. 


= ? of July about 30 percent over the 

Chicago first three weeks of July, 1949. 

; Although prospective buyers have | 
Following a checkup last week, money to spend, they are shopping 
the Chicago Automobile Trade|around for the best terms to be 


Assn. stated that “dealers here re- (John E. 
port they are experiencing some 
amount of ‘scare buying’ of new 
and used cars, apparently due to) Miami 

the maze of rumors in the press| the demand for automobiles, in- 
+ Ag ba —_ a POSSI-| shired by “war hysteria,” has re- 
bilties of, production being , CaP” | sulted in a boost in used-car price 
dered by President Truman.” iin the Miami area within the past 

award L. Cleary, CATA gen- |°°% 487%. dealers report. 
eral manager, said that car sales oe oe eee a cee, “pe clo 


_|In one Miami newspaper scores of 
| classified ads were revised for price 
corrections — upward. Along with 
|this development local motorists 
jare now paying 1.8 cents more per 
gallon for gasoline. 

Meanwhile, new-car_ dealers 
| are deploring the sudden rush 
| on the part of the public for 

quick deliveries, and the influx 
of new customers who have de- 
cided overnight they need a car.’ 
| “Production is not curtailed at 
jall,” one dealer said, “and we 
would have plenty of cars to sat- 


had, Krieger stated. 
Hubel.) 


* * * 





|isfy any normal demand. It’s the 
|war scare that’s causing’ the 
| trouble.” 


| Some dealers say the demand is 
|four times what it was a few weeks 
|}ago; others say their orders have 
|}doubled. Waiting lists are long 
and growing. The waiting period 
has also lengthened. One firm that 
could have immediate delivery a 
month ago now is unable to do 
better than three weeks. 

One dealer summed it up this 
iway: “We will get 100 to 125 cars 


R. Teaboldt (left) and Sam Marks (right), 
both of New York, have been presented with autographed silver trays by business asso- 


exander G. Harris (center) was toastmaster. 
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|next month about the ncrmal 
number. We have twice that num- 


\ber of orders on the books right 


now.—(George S. Connell.) 
* * +. 


Akron 


Temporarily slowed 
week of July, new-car sales in 
Summit county (Akron) resumed 
their frantic pace in the week 
ended July 15 when 661 units were 
sold. This was a postwar weckly 
high, surpassing the previous peak 
of 611 sold in the week ended 


in the first 


| July 1. 


Used-car sales also reached a 
new peak with 759 sold in the 
week ended July 15. This topped 
the best previous effort of 742, set 
in the week ended April 1, 1950. 
Used-car sales in the comparable 
week were 458, while new-car sales 


then were 330. 
+ + ao 


Phoenix 


Phoenix new-car sales clicked up 
to the 808 mark in June. It was 
largely because of the Phoenix 
count that the home county, Mari- 
copa, registered 1,207 new-car sales. 
The Arizona total for June was 
2,379, 

Maricopa county recorded 5.918 
new-car sales in the first half of 
this year, as compared with 3.877 
sales for the same period in 1949. 

The same situation prevailed in 
the truck field. During June, Phoe- 
nix dealers marketed 133 new 
trucks and all of Maricopa county 
totaled 214 sales. The first six 
months of 1950 topped the same 
Period in 1949 in new-truck sales 
1,242 to 1,054.—(Shel Engel.) 


* * * 


Omaha 


Used-car prices took another leap 
upward at a dealers’ auction in 
Omaha. The market on recent mod- 
els was about $150 above prices of 
just one month ago, according to 
auction operator Ray Nelson. 

New-used units of the three low- 
est-priced cars are selling up to 
$175 over list price, Nelson said. 
Cadillacs, if they can be found, 
will bring up to $600 over list, Nel- 
son estimated. 
| Sales at the auction totaled about 
|60 cars to dealers from four states 
surrounding Nebraska. Had more 
cars been available, Nelson com- 
;mented, he could have sold twice 
that many.—(Arthur R. Oleson.) 


* * * 


Richmond, Va. 


' New-car sales in Richmond, Va., 
in June rose to 1,233 from the 1,006 
| sold in June, 1949, according to the 
|Richmond chamber of commerce. 
Aggregate sales for the first six 
|months of 1950 were 6,629, in con- 
| trast to the 5,886 new cars sold in 
the first half of last year. 


Used-car sales rose from 2,132 
in June, 1949, to 2,406 last month, 
| and from 11,841 in the first half 
of 1949 to 14,268 in the first six 
months of 1950. 


Dealers reported a definite run 
on new cars, but no great demand 
| for used cars. Used-car dealers de- 
| scribed business as “smooth,” point- 
jing out that, although prices had 
not advanced, they also had not 
| taken the usual tumble after July 4, 


New-car dealers blamed “war 
hysteria” for the increase in busi- 
ness. One dealer said he was 60 
days behind in deliveries when the 
Korean fighting started, but now 
he is six months behind.—(T. D. 
| Eaton.) 





* * * 


San Antonio 


A postwar record for new-car 
sales was set in Bexar county (San 
Antonio) in June when 1,480 auto- 
mobiles were titled. The best pre- 
vious mark was 1,341 new cars in 
March of this year. 

New-truck sales in the county 
during June amounted to 45 units, 
while 143 new commercial vehi- 
cles were sold during the month. 

Smith Motor Sales (Chevrolet) 
led in new-car sales with 108, fol- 
lowed by O. R. Mitchell Motors 
(Dodge), 100, and a three-way tie 
for third among San Antonio Bu- 
ick Co., Milam Chevrolet Co, and 


Jordan Motor Co. (Ford), each 
with 95. 
The Smith firm and _ Gillespie 


Motor Co. (Ford) tied for leader- 
ship in commercial-vehicle sales 
with 20 each. They were followed 
by Ormsby Chevrolet Co. with 19 
and Jordan with 17. 
The new-truck field was paced 
(Continued on Page 23, Col, 1) 
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We at Nash make a business of challenging automotive 
ideas and beliefs. We look with searching eyes at every- 
thing that has been done—and is being done—in all cars. 


We looked at the conventional front seat of a car. We 
challenged the idea that it must be rigid, immovable—that 
the passenger must always sit bolt upright. 
Out of our research came the Airliner Reclining Seat. It is 
so simple we wonder why it hadn’t been done before. At 
lever touch the seat goes back to the angle that suits you 
best. You can relax, or doze off, while your companion 
drives. We equipped it with a belt, too, to curb scrambling 
children—and to protect the passenger in sudden stops. 


Thousands of our owners have commented to us that it’s 


HP won. 


al 
ing 
Is i 
ime 


ee 
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one of the greatest ‘‘features’’ that Nash has added for 


their comfort and riding enjoyment. 
During the month of August, millions of Americans, travel- 
ing billions of miles on their vacation trips, will see the 
poster above. As they ride along, weary with travel, you 
can bet your boots they’ll be envying the lucky Nash own- 
ers who can nap away half a day in a luxurious Airliner 
Reclining Seat. 
A lot of these tired people will be thinking, ‘‘I wish we had 
a Nash’’— and more and more and more of them are mak- 
The Ambassador - The Statesman + The Rambler 
Great Cars Since 1902 





Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Michigan 


ing that wish come true. 
[Is it any wonder that Nash has a postwar sales gain 5 


imes as great as the average of the industry? 





There’s Much of Tomorrow in all Nash does Today 
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Abroad During 


DETROIT. Fruehauf Trailer 
Co. plans to send engineers and 
technicians from Detroit to Eu- 
rope soon for the purpose of buy- 
ing tools, dies and special equip- 
ment, “which might run from $3,- 
000,000 to $4,000,000 in the next 18 
months,” according to Roy Frue- 
hauf, president. 

Back from a six-week tour of 


Car registrations by states are released 
here weekly, as completed by R. L. 
Polk representatives in state capitals. 
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Europe a Tool Chest 


Fruehauf Plans Large Equipment Purchases 
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arranged as soon as possible to in- 
sure that the truck manufacturing 
industry gets supplies and materi- 
als needed, particularly steel. 


Turning back to his European 

survey, Fruehauf said: 

“Our own operation — Fruehauf 
| France—jointly owned by French 
; |and American interests, is fully 

“My survey of European indus- . ’ : 
try opened my eyes to the fact = i, of oe Detours of the 
that the Continent is not only a|~ things we need in roit. 

: 5 | MODERN BUILDING, MODERN STAFF--Nash dealer Lester P. Hartung brought out the | “Up to now the transportation 
potential market for even greater | entire personnel to pose in front of the r. odern new building on N. Third St. in Milwaukee. | : 
quantities of goods than we have| Efficient service is emphasized by Hartung Motor Co. Inc., with 17,400 square feet of the field has made few such purchases 
been sending abroad, but is also a| Pvilding's 21,360 devoted to service and 1,362 to parts. Lester P. Hertung is president,|from Europe. Yet we have been 
potential source of ‘vitally acoded treasurer and operating manager: H. Hartung is vice-president, and Hilda Fath, secretary. | anxious to sell them our goods.” 







Next 18 Months 


industry abroad, Fruehauf said saan 
last week: . 


tools, dies and special equipment.” |able to take care of both military' defense makes its needs known as; Fruehauf said plans for expan- 
Fruehauf said that the U. S.|and civilian output during the Ko- quickly as possible. sion of the firm’s European opera- 
manufacturing industry will bej|rean crisis, if the department of He urged also that priorities be|tion were already under way. 
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The following advertised-delivered prices 945.75); bus. cpe., $1,385.75. Deluxe P20 
are based on factory retail prices at the e e i-dr. sed $1,566 club cpe $1,534.25 
factories. They include federal excise Special Deluxe P20—4-dr. sed $1,644 
taxes and factory handling charges, and C Tt p N A t b | club cpe $1,617.50; conv $1.997; stat 
urren rices on NEW uromopies club epe., 


dealer delivery and handling charges. 
They do NOT include transportation 
charges, state or local sales taxes or 
optional equipment. 

AUSTIN-—-A10—4-dr. sed. (Devon), $1,- 
4180; stat wag (Countryman) $1,520 
A90——conv. (Atlantic), $2,345 ‘with auto- 
matic top. $2,525); sports sed. (hardtop) 
$2.750. (Delivered in New York.) 

BUICK Special series 40—4-dr tour- 
back sed., $1,941 ‘deluxe, $1,983); 4-dr. 


jetback sed.. $1,909 (deluxe, $1,952); sed 
cpe $1.856 ‘deluxe, $1,899) bus. cpe 

$1,803 Super Series 50-—4-dr tourback 
sed $2,139 i-dr Riviera sed $2,212 
sed. cpe 2,041 cony 2.476; Riviera 
$2,139; stat wag $2,544 Roadmaster 
Series 70-——4-dr. tourback sed., $2,633; 4-dr 
Riviera sed $2.764 sed epe $2,528 

conv $2,981 Riviera 2.633 ‘(deluxe 
$2,554); stat wag $3.433 (Dynatiow 


standard on Roadmaster, optional on Spe- 
cial and Super modeis at $169.20.) 

CADILLAC Series 61-—-4-dr. sed $2.- 
866; club cpe., $2,761. Series 62——4-dr. sed 
$3,234; club cpe $3,150; conv $3,654; 
Coupe DeVille, $3,523. Sertes 60 Special 
4-dr. sed., $3,797. Sertes 75-—4-dr. 7-pass 
sed $4,770; 4-dr. 7-pass. Imperial sed 
$4,959 (Hydra-Matic standard on Series 
62 and 60 Special, optional on Series 61 
and 75 at $174.25.) 

CHEVROLET Styleline Special—4-dr 
sed $1.450; 2-dr. sed $1.403; club cpe 
$1.408; bus. cpe., $1,329. Styleline Deluxe 

i-dr. sed $1,529 2-dr. sed $1,482; 
club cpe $1,498; conv $1,847 Bel-Air 
$1,741 stat. wag $1,994 Fleetline Spe- 
cial—4-dr. sed $1.450; sed. cpe $1,403 
Fleetline Deluxe—4-dr. sed $1,529; sed 
epe., $1,482 (Powerglide optional on De- 
luxe models at $158.50.) 

CHRYSLER Royal 4-dr. sed., $2,- 





PONTIAC— Chieftain Six—4-dr. sed.. $1,- 




















153.75; S-pass. 4-dr. sed., $2,875: club cpe., $1,511; club cpe.. $1.511; stat. wag., $2,- conv $3.949.50; Capri, $3,405 (Hydra- -,- jeluxe. $1.84( 9 : = ¢ 
$2,133.75; stat. wag., $3,183.75. Windsor 027.50. Custom Deluxe Eight—4-dr. sed., Matie optional on all models at $174.25.) ‘4°, (deluxe. 40); 2-dr. sed., $1.694 
t-dr. sed.. $2,345.50; S-pass. 4-dr. sed., $1,637; 2-dr. sed., $1,589.50; club c : tee 2.032 sad 70 | Le eRne” G-TOR): CUM ape... 58.006 (dolune 
a nao 7% oor 4 apa d ; inane MERCURY—4-dr. sed.. $2,032; Model 72 $1,789; conv. deluxe, $2,122; Catalina de- 
$3,069.75; club cpe 327.50; conv 2.- $1,595; conv., $1,948; Crestliner, $1,710.50; oiyp cpe., $1,979.50; Model 72-A club cpe lu $2,000 . selux 2 05 at 
761; Newport, $2.6 Traveler, $2,- stat. wag.. $2,106.50 $3878: conv. £2.411.80: Monterey, £2146. UXO, CS.0U) (SUpSF CSIURE. 96.005); stat 
ome, 3m 4 : 3 7 a ; . é i Monterey, $2,146; wag $2.264 ‘deluxe, $2.343); bus. cpe 
579.75; lim., $3,196 i-dr. sed FORD OF BRITAIN—4-dr. sed. (Prefect. Stat. wag. $2,560.50 <7 , wii 613 
$2,667.25; club cpe New Yorker cloth). $1,040; 4-dr. sed. (Prefect, leather), — sek ti $1.571. Chieftain Eight 4-dr. sed.. $1.513 
4-dr. sed., $2,783; . $2,756.75; $1,077; 2-dr. sed. (Anglia), $947. (Deliv- NASH—Rambler Custom—conv., $1,808; | (deluxe. $1,908); 2-dr. sed.. _$1.763 (de- 
conv., $3,263; Newport, 157.75. Town ered in New York.) stat. wag.. 51,008. Statesman Super—4-dr. | ots. or Saee —_ — $1.763 (deluxe 
& Country—Newport 5. Imperial FRAZER—4-dr. sed.. $2,359; Vagabond, S€4., $1,738; 2-dr. sed... $1.713; club cpe., $1,555); conv. deluxe $2 soe) Seaeen Se 
t-dr. sed., $3,080. Crown Imperial—4-dr. $2,399. (Hydra-Matie optiona! on all mod- $1-735 bus. cpe.. $1 633. Statesman Cus- —_ ee. vere Gates, 58.50); etat 
sed.. $5,275.75; lim., $5.383.75. (Presto- els at $158.50.) tom—4-dr. sed., $1,397; 2-dr. sed.. $1,572; | Wag... $2,332 (deluxe. $2,411); bus. cpe 
matic optional on Royal at $120.90, stand-  HILLMAN MINX {-dr. sed., $1,495; | club cpe.. $1,894. Ambassador Super—4-dr. $1,640. Streamliner Six—4-dr. sed., $1.724 
ard on other series.) cony $1,745; stat. wag.. $1,797. (Deliv- | 8¢4 2,064; 2-dr. sed., $2,039; club cpe (deluxe, $1,519); sed. cpe.. $1.673 (deluxe 
CROSLEY—2-dr. sed., $882; conv., $882; ered in New York.) $2,060. Ambassador Custom 4-dr. sed $1,765) Streamliner Eight ¢-dr. sed 
stat, wag., $915.50; roadster (Hotshot) HUDSON Pacemaker j-dr. sed., | $2.223; 2-dr. sed., $2,198; club cpe., $2,- $1 192 (deluxe $1,587); sed. cpe.. $1.742 
$872 Super—2-dr. sed $951; conv $1,933; 2-dr. sed., $1,912; club cpe., $1,-|219. (Hydra-Matie optional on Ambassa- ‘deluxe $1,837). —(Hydra-Matie optional or 
$953.50: stat. wag., $984; roadster (Super 933; conv., $2,428; bus. cpe $1,806.50, | dor models at $158.50.) all models at $158.50.) 
Sports), $925 Pacemaker Deluxe—4-dr. sed $1,959.25 OLDS MOBILE Series 88 4-dr. sed RENAULT 4-dr. sed.. $1,035. (Deliv- 
DesOTO--Deluxe—4-dr. sed $2,008.75; 2-dr. sed.. $1,927.75; club cpe., $1,959.25; | $1,978 (deluxe, $2,056); 2-dr. sed., $1,920 ered in New York.) 
s-pass 4-dr sed $2.698.75; club cpe conyv., $2,443.75. Super Six—-4-dr. sed - | (deluxe, $1.998):; sed. cpe., $1,904 ‘deluxe : - ‘ 
$1,998.75; Carry-All, $2.213. Custom—4-dr. 105; 2-dr. sed., $2,068; club cpe., $2,101.75; | $1,982): club cpe., $1 sts (deluxe, $1,956) P STU DEBAEER- Champion ¢ ustom ¢-dr. 
sed $2.196.25 S-pass. 4-dr. sed $2.- conv $2.628.50. Super Eight—4-dr. sed conv 2.294; Holiday, $2.162 (deluxe, $2.- sed $1 519 on" ie sed $1 as? wy; ED 
885.25; club cpe $2,178.25; conv., $2.- $2,189; 2-dr. sed.. $2.152; club cpe., $2,- 267); stat. wag $2,520 (deluxe, $2.662). CPE $1,513.75; bus Se $1,419. ham- 
600.50; Sportsman, $2,511.25; stat. wag., 185.75. Custom Commodore Six—4-dr. sed., Series 98—4-dr. sed.. $2,299 (deluxe, $2.,- pion Deluxe— 4-dr sed $3 wt.ae: SOF 
$3.115.25; Suburban, $3,201.25. (Tip-Toe $2,281.50; club cpe., $2.257.25; conv., $2.- 393): 4-dr. town sed. $2,267 (deluxe, | S¢4-. $1,565.50; club cpe., $1,591.75: bus 
Hydraulic Shift standard on Custom, op- 809.25. Custem Commodore Eight 4-dr. $2.361): sed. cpe., $2,225 ‘deluxe, $2,319); cpe.. $1.497 Champion Regal Deluxe 
tional on Deluxe at $120.90.) sed., $2,365.50; club cpe., $2,341.25; conv., conv $2,772; Holiday, $2,383 (deluxe oe sed $1.676; 2-dr aon, $1,644 _ 
DODGE—-Wapytarer—-2-dr. sed $1,755; $2,893.25. (Super-matie optional on all $2.641). (Hydra-Matie optional on all mod- °.4” cpe., $1,670 75; conv., $1,951.25; bus 
roadster, $1,744.50; bus. cpe., $1,628.75. models at $199.31.) els at $158.50.) cpe.. $1.576. “ Commander Deluxe - t-dr 
Meadowbrook—4-dr. sed., $1,865.75. Coro-| KAISER — Special — 4-dr. sed., $1,989 PACKARD — Eight — 4-dr. sed.. $2,249 | 9°2-. 31,902.50; 2-dr. sed., $1,871; club 
net-—4-dr. sed $1,944.75 S-pass 4-dr. 2-dr. sed.. $1,939; club cpe., $1.959; 4-dr. ‘deluxe, $2,383); 2-dr. sed., $2,224 (deluxe Cpe > $1.897 ~~. Commander Regal Deluxe 
sed., $2,634.25; club cpe., $1,931; conv., utility, $2,089; 2-dr. utility. $2,039; bus. $2,358). Super—4-dr. sed.. $2.633 (deluxe. ~ * 9%. Sed.. $2,023.75; 2-dr. sed.. $1.992 
2,346 Diplomat, $2,240.75; stat. wag cpe $1,889 Deluxe—4-dr. sed., $2,099: $2.919); 7-pass. 4-dr, sed. deluxe, $3,950: § lub cpe.. $2,018.25 oon . $2 328.50. Land 
$2,582.50. (Gyro-Matie optional on Coronet 2-dr. sed., $2,049; club cpe.. $2,069; 4-dr. 2-dr. sed $2.608 ‘deluxe, $2,894); conv Cruiser 4-dr. sed. $2,186.75 ‘Automatic 
models at $94.60.) utility, $2,199; 2-dr. utility, $2.149; bus. deluxe, $3,350; lim. deluxe, $4,100 Cus- optional - a ommander and Land Cruiser 
FORD — Deluxe Six-—4-dr. sed., $1,471.50; cpe., $1,999. (Hydra-Matic optional on all tom—4-dr. sed., $3.935; conv $4.480 models at $201.25.) 
2-dr. sed $1.424; bus. cpe., $1,332.50. models at $158.50.) (Ultramatie standard on Custom, optional WILLYS-OV ERLAND— Four Jeepster 
Deluxe Eight i-dr. sed.. $1,545; 2-dr LINCOLN 4-dr. sed., $2,575.50; club on other series at $155.) $1,492.82; stat wag $1,604.27 ‘four- 
sed., $1,497.50; bus. cpe., $1:419. Custom | cpe., $2,528.50: Lido, $2.72 Cosmopolitan PLYMOUTH Deluxe P19 2-dr. sed., | wheel-drive, $2,010.22). Six—Jeepster, $1.- 
Deluxe Six-—-4-dr. sed., $1,558; 2-dr. sed., 4-dr. sed., $3,239.50; club cpe.. $3,187; $1,507; Suburban $1.855 (Special, $1,- | 597.75; stat. wag., $1,688.52 
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SALES CHIEFS HEAR HAPPY NEWS—Top 


Ford central office and southwestern regiona! 


ales heads attended a regional parts and accessories sales conference at Kansas City. From 


eft: G. P. Montagnet 
accessories sales manager; Ira B. Groves 
City district sales manager: L. T. Warinner 
Crandall jr., Dallas district sales manager 
ager: C. H. Weigand, New Orleans district 
district sales manager. 


assistant regiona! sales manager: 
regional sales manager; C. |. 


A. E. Kiemmedson 


H. M. Strout, divisional parts and | 
Kenney, Oklahoma | 
Houston assistant district sales manager: D. R. 
Memphis district sales man- 


sales manager; E. S. Alexander, Kansas City 


Auto Personnel 


Appointment of H. R. Gibbons as 
chief engineer in charge of product 
design, research, application and 
service engineering has been an- 
nounced by R. H. Cramer, general 
manager of the Hyatt Bearings 


division of General Motors. 
= * * 


Thermoid Names Two 


Thermoid Co. has announced the 
appointment of two members to its 
home-office administrative staff at 
Trenton, N. J. They are William F. 
Penrose and Roland H. Loog. 

> > > 
Carleton Taking Over 

Directors of Nice Ball Bearing 
Co. have announced the election of 
George Carleton jr. as president of 
the company. He succeeds Welter 
H. Rossmassler, who is retiring. 

> = = 


Presley Named 

Appointment of Royden C, Pres- 
ley as district sales manager in the 
Birmingham, Ala., area of Alle- 
gheny Ludlum Steel Corp. has been 
announced by Russell M. Allen 
sales vice-president. 
> = = 


Stroud Gets White Post 


Glenn Stroud has been appointed 
manager, White Truck division of 
Contractors Equipment and Sup- 
ply, formerly Inland Motors. For 
six years Stroud has been White 
Truck distributor for the state of 
Wyoming; and for the seven pre- 
vious years, transportation superir® 
tendent, Husky Refining Co., Cody 
Wyoming. 

. a = 


DuPont Names Mullis 


The appointment of Alfred R. 
Mullis as manager of the Gulf 
Coast district office of the Petro- 


leum Chemicals division of the Du- 
Pont Co. with headquarters in 
Houston, has been announced by 
Ray E. Miller, division director. 


> * * 


Stablein Heads Lee Sales 

Don C. Stablein has been ap- 
pointed general sales manager of 
K. O. Lee Co., manufacturer of ma- 
chine tools and automotive main- 
tenance equipment. He _ succeeds 


Don T. Lyons. 
* . 7 


Butts Heads Auto Service 


For John Bean Division 


R. E. 
to the 


been promoted 
post of service manager 
for the automo- 
tive department 
of the John Bean 
division in Lan- 
sing. Butts has 
been with the 
firm 17 years. 
Starting out as 
a stock clerk, 
Butts has been 
active in all 
Phases of the 
company’s opera- 
tions during his 


Butts has 


R. E. Butts 
years of service 
. * * 


GMC Executive Honors 


Retiring Zone Heads 


Ross A. Sweet and James A. 
McDaniel, retiring zone managers 
for GMC Truck and Coach divi- 
sion, had gold watches and testi- 
monial plaques presented to them 
by GMC General Manager Roger 
M. Kyes at a dinner for the divi- 
sion’s field personnel. 

The men were honored for 33 
and 28 years’ service, respectively. 
Sweet joined GMC in July, 1917, 
as assistant sales manager and 





transferred to Indianapolis as 
zone manager in 1919. In 1925 he 
went to Seattle as zone manager. 
McDaniel became zone manager 
at Dallas in May, 1922, and, after 
three years as district sales man- 
ager and assistant to the sales 
vice-president, returned to Dallas 
as zone head again. 


* * * 


Firestone Names Mitchell 
To Western Dirision Post 


J. E. Mitchell, since 1943 Milwau- 
kee district manager for Firestone, 
has 


western division 
manager in 
charge of orig- 
inal equipment 
sales. 

Mitchell, who 
has been con- 
nected with Fire- 
stone for 20 years, 
will direct manu- 
facturers sales ac- 
tivities in the 
Chicago, Milwau- 
kee and midwest 

4. E. Mitchell territories with 
headquarters in Chicago. 


* * * 


been named 





Schaffeld, Giger Promoted 


In Ford N. Y. District 


Appointments of Frank J. Schaf- 
feld as assistant district sales man- 
ager for the Ford New York dist- 
rict and of George C. Giger as 
district service manager have been 
announced. 

Schaffeld was previously service 
manager for the district organiza- 
tion. For four years prior to his 
appointment as service manager in 
1949 he was manager of the dist- 
rict’s parts and accessories depart- 
ment. Giger, previously assistant 
district service manager, joined 
Ford in 1946 after four years war 
service. 

- * * 


Kidder Given Promotion 


At John Bean Division 


J. H. Kidder has been promoted 
to assistant manager, Automotive 
department, of the John Bean divi- 
sion, Lansing, it is announced. 

Kidder, who entered the automo- 
tive field in the service department 
of a motor car manufacturer, has 


been with John Bean 15 years, 
most recently as assistant sales 
manager. 


= * + 


Buick Promotes Three 


in Southern Region 


C. C. Darby, Buick southern re- 
gional manager, has announced the 
following promotions: 

Hugh L. Anderson jr. has been 
named Memphis assistant zone 
manager, succeeding Frank M. 
Leigh, who has been transferred to 
El Paso, Tex., as zone manager 

F. W. Hoffer has been appointed 
ear distributor of the Memphis 
zone, succeeding Anderson. 

* = o 


Prest-O-Lite Names 


2 District Salesmen 


Appointment of two district sales 
representatives for Prest -O- Lite 
Battery Co. has been announced by 
A. A. Feldman, sales manager. 

Robert L. Huber has been named 
to cover the New Jersey area for 
Prest-O-Lite, while William H. 
Vaught will take charge of the 
|Cincinnati area, covering southern 
‘Ohio and northern Kentucky. 


| 
| 
| 
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Picture of a Trend on the Move! 


Automotive 


News 


Circulation Up Again! 


UP AGAIN! 


trade 


The fastest-growing auto- 


motive paper is climbing still 


higher. More car dealers, their parts 


and service managers, and automotive 
company executives (38,468, all told) 
are subscribing to AUTOMOTIVE NEWS 


than ever before 


because they get more in edi- 
torial matter, 


because it is the only publica- 
tion for up-to-the-minute auto- 
motive news. 


This is the preferred trade paper of 
the Decision Men of the nation's num- 
ber one industry. They pay more ($8 


per year) for a subscription than for 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 


the field. 


subscrip- 


publication in 
their 


any other 
83.7%, 
tions. That's why you can be sure that 


AUTOMOTIVE NEWS 


are renewing 


gets in... 
gets read... 


gets action. So, do as subscribers 
are doing—disregard the old patterns. 
Follow the trend to AUTOMOTIVE NEWS. 
Do it and you'll stick with AUTOMOTIVE 
NEWS just like readers do. 


AUTOMOTIVE NEWS REACHES 
AND SELLS THE DECISION MEN 
OF THE AUTOMOTIVE MARKET 
IN THE FACTORIES AND DEAL- 
ERSHIPS. 


INDUSTRY 





PENOBSCOT BUILDING 


DETROIT 26, MICHIGAN 


ADVERTISING OFFICES 


NEW YORK CHICAGO 
Edward Kruspak J. Goldstein 
51 E. 42nd St. 360 N. Michigan 


Murray Hill 7-687! State 2-6273 


DETROIT LOS ANGELES 
Dick Webber R. H. Deibler 
Penobscot Bidg 2506 W. 8th St. 
WO. 3-0495 Dunkirk 3-0303 
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Used-Car Auction Prices 


$1,850; 2-dr., $1,770. °48 SL (8) 4-dr., 
$1,315. ‘47 sedan coupe, $950. 
STUDEBAKER—'50 Champion 4-dr., $1,- 
620. °48 Champion club coupe, $1,100. 
'47 Commander club coupe, $800. ‘42 
Commander 4-dr., $350. | 


Average Used-Car Prices 


(Compiled by Automotive News) 




























k T 1 WILLYS—'50 Jeepster, $1,410. ‘48 Jeep- | 
Market Trenc ster, $880. July 1950 June May 
sat : 3 ‘ELLANEOUS— 48 / a 2-dr., $45 Mo to dat 1 

Reports that the used-car market has been rising since the Korean |» cue eine salou. ro ir., $450 _—_ (to date) a 
war broke out got some statistical backing last week as Automotive | $1,006 $1,010 $1,031 1959 $1,933 $1,959 $1,9. 
News’ Overall average price of used cars rese $7 to $1,006. HOUSTON noe _ aaa a 

Actually, late-model used cars were responsible for most of the gain. (Gulf Auction Co. Sale every Tuesday. 1947. 934 «'923'—Sté«é«‘B 
So much so that if prewars were left out of the listings, the overall | Prices are for sale of July 18.) 1946 321 802 832 
average would have risen $14 rather than $7. As it was, all models (Prices and demand very strong. Sold 1942 399 415 438 
except '42s showed increases. The price of '42s dropped $22 to an | 98 units out of 123 offerings.) coessena sraseneenes 
average of $399. | BUICK—’50 RM _ Riviera 4-dr., sea | Pn scscncss \ 382 393 405 

. | RM 4-dr., $2,670. '49 Special sedanet, — Overall 

Many operators have noted that prewars and some of the older | i ome "i on ae th ee | + June may Average ........$1,006 $1,010 $1,031 
models are not sharing in the upward trend of the market. It’s appar- | 175° 975. +40 4dr. $190. “of (to date 
ent from sales figures, however, that dealers are in a buying mood. | CHEVROLET—'50 %-ton pickup, $1,510. | (The above figures are averages of used-car auction prices, all 

i 5 i »y PC | $1,500; SL Deluxe clut 1,965; | , 2 IU ‘ pide dent : eh =a 
This extends to old models, if they are clean. i-dr., $2,050; FI. Deluxe 2-dr., $1885" | makes and models, carried regularly in Automotive News.) 

The urge to buy is shown by the fact that 1,227——or 78 percent— $1,895; conv., $2,375; Bel-Air, $2,355. | 
of the 1,570 offerings at 10 auctions last week’ were sold. In the ‘49 SL Deluxe 4-dr., $1,560, $1,535. ‘48 | {ae : ‘ i sae 

* * . half-t ickup, $655 "46 SM seda | : w , 949 @ $5 $3,425 48 (61) 2-dr., $2,385 47 
preceding week, the same auctions had a solid 77 percent sales average $825. *r42' club coupe, $220. 1 halt-ton NASH. ag a8 conv., ‘srabT.. club coupe, | (62) conv., $2,005. 
| NAS 
| 


| CHEVROLET —'50 Bel-Air, $2,350, $2,385, 
$2,390; SL Deluxe 2-dr., $1,870, $2,100*, 
$2.150*, $2,250*; station wagon, $2,115. 
"49 conv., 2 at $1,600, $1,640; SL Spe- 
cial 2-dr., $1,415. ‘48 FL aerosedan, 
$1,175, 2 at $1,225, $1,265; FM 4-dr., 
$1,240, $1,220, $1,100. ‘47 FL aerose- 


—disposing of 987 units out of 1,287 offerings. 
Noteworthy also is the fact that offerings last week increased 283 
units over the preceding week. 
(Prices marked with an * indicate a unit equipped with 
automatic transmission or overdrive.) 


pickup, $280 ‘40 4-dr.. $355 $1,160. 
DODGE—'50 Coronet 4-dr., $2,580 ‘48 | OLDSMOBILE 50) =(S8) 0 2-dr., = $2,465°* 
half-ton pickup, $735. "49 (S88) 2-dr., $1,962*, $1,762, $1,415. 
FORD -'50 half-ton pickup, $1,450; panel, ‘48 (76) 2-dr., $1,397%; 4-dr., $1,042 
$1,575; CD (8) 2-dr., $1,900, 2 at $2,- ‘47 (76) conv., $1,077. 
280. '49 Custom (8) 4-dr., $1,435; conv.. | pPACKARD—'47 4-dr., $550. 
$1,600. ‘48 Deluxe club coupe, $990, '47 PLYMOUTH— 49 SD 2-dr., $1,450; 4-dr., 
















































































club coupe, $750. "46 (8) station wagon,| $1,425. ‘48 SD 4-dr., $1,165, $1,132, SM 2dr. 2 rien $060. *41 BD 2 o. 
wr MD sedan, $530, $435, $365, $36 ; $850; sedan, $630. ‘41 sedan, $290, ‘095. °47 club coupe, $817. SM 2-dr., 2 at $900, $95 s -dr., 

MASON CITY. IA. conv., $400: i ‘seo “bebe bean, $335. °'40 sedan, $275, $265. ‘3S sedan, PONTIAC "49 <8) a, $1,792*, $1,755*. $395, $500, $505, $510, $520, $580. 
(Lapiner’'s Used Car Auction. Sale ev- "39 sedan, $500; club coupe, "$300, $200. $180, $135.. °35 sedan, $210. ‘48 (8) conv., $1,325; 2-dr., $1,247, ‘47 CHRYSLER "50 Windsor 4-dr., $2,590. 
ery Wednesday. Prices are for sale of ‘36 sedan, $400. $145. HUDSON~-'50 Commodore (8) 4-dr., $2,- (8) 4-dr., $1,137", $1,005. 49 Windsor club coupe, $2,000. ‘48 
July 19.) CHRYSLER ‘49 Windsor sedan, $1,860. 900. °48 4-dr., $1,000, $1,400, $880. STUDEBAKER—'47 Champion conv., $1,- on hae. bites et in 6s ‘Waa 


MERCURY—’50 4-dr., $2,575, $2,350. °49 250*, $985. '46 Champion 4-dr., $615. 
i-dr., $1,590. ‘41 conv., $285, $350. '39| wILLYS—'4 Jeep station wagon, $780. 
4-dr., $340. 


OLDSMOBILE “50 108) conv., $3,480. ‘41 | PHILADELPHIA 


‘46 NY conv., $1,075. 
CROSLEY —'47 vedan, $160. 
DeSOTO—'47 Custom club coupe, $1,160 
DODGE "49 Wayfarer roadster, $1,425, 
$1,380; 2-dr., $1,550. '46 business coupe, 


(Market is gaining strength steadily. 
Sold 136 units out of 153 offerings.) 
BUICK—'50 Special 4-dr., $2,150*. "49 

Super 4-dr., $1,830*. ‘48 Super station 

wagon, $1,185; 2-dr., $1,500. ‘47 Super 


4-dr., $1,095. 

DeSOTO—'50 Custom 4-dr., $2,500. 
DODGE—'50 half-ton pickup, $1,360. ‘49 
Coronet 4-dr., $1,755. 

FORD —'50 Deluxe (6) 2-dr., $1,755. ‘49 


‘ 55 46 I 2-dr., $1,090; $725. ‘41 conv., $570; seda $4 (98) 4-dr., $185. | 

Re fos, $1.020. mere cae 5465. FORD-—'48 SD is cae, $1 bes: "“Denume PLYMOUTH—'49 2-dr., $1,275. "46 4-dr., | | (Harry “af See coe leg. brie Custom pol ll $1.615°:; 2-dr.. $1.235,, 
CADILLAG—'48 (62) conv., $2,430*; 4-dr., (6) sedan, $950. ‘47 SD (6) sedan, $650, $500. °39 4-dr., $150. Sales every ee ah =. —* , $1,275, $1,280, $1,285, $1,315, $1,340; 

$2.270*, $2,515°. $850; 1-ton panel, $375; SD (8) station | PONTIAC—'50 Chieftain (8) Deluxe 2-dr., | 4°¢ for sales of July cen i-dr., 2 at $1,410, $1,430, $1.615°, 48 
CHEVROLET _’50 conv., $2,150. ‘49 FL| wagon, $1,010. ‘46 SD (8) sedan, $725. | .2 at $2,750. ie | (Postwar cars up $75 to $100; prewar (8) ‘conv., $1,165; 4-dr., $870*. ($885, 

Deluxe 2-dr.. $1,585, $1.580. $1,555. $825, $800; Deluxe (6) sedan, $755. °41 ort DEBAKER 17 Champion Deluxe! cars not affected.) a A TE al $860. ‘46 (8) 2-dr., 

$1,510, $1,505; 4-dr., $1.550; _conv., station wagon, $705. ‘40 conv.. $450, 2-dr., $775. BUICK—'50 Special 2-dr., $1,870. °49 Su- a, "48 bona $900*. ‘47 4-ar.. $750. 


$285; 114-ton dump truck, $395. '37 half- 
ton pickup, $200. °'36 sedan, $360. 
HUDSON —'41 conv., $495. 


| per 2-dr., $1,725. ‘48 Super 4-dr., $1,390. 


DETROIT a ee 


$1,070. ‘46 Super 4-dr., 


$1,600. °48 FL aerosedan, $1,300, $1,305 
$1,310. °47 SM 2-dr.. $1,150, $1,160, 
$1,075. °'46 FL aerosedan, $1,015, $870. 


HUDSON—'48 Super (6) 4-dr., $1,255, 
$1,300. ‘47 Super (6) 4-dr., $630. 













"41 2-dr., $400, $475, $550. LINCOLN — "46 sedan, $780. (Aptco Auto Auction. Sale every "41 Special 2-dr., $570, $530, $435. ‘40 “a 48 4-dr., $745, $800. ‘47 4-dr., 
CHRYSLER—'48 ‘conv., $1,400. WERCURY 50 club coupe, $2,200 ‘49 | Wednesday. Prices are for sale of July 19.) Special 4-dr., $540; club coupe, $535 LINCOLN 5 9 eone “47 
DesOTO—'50 Custom ‘4-dr., $2,385. ‘48} club coupe, $1,535; sedan, $1,525. '47] (Prices high on good stuff. Sold 57 | CADILLAC—'47 (62) 4-dr., $1,620. '41| INCOLN—'50 4-dr., $2,825". "47 4-dr., 

Custom 4-dr., $1.430, $1,190. sedan, $890. ‘41 sedan, $535. °39 sedan units out of 61° offeri cae —— (62) 4-dr., $650 $875. ; + 
DODGE—'49 Wayfarer roadster, $1,300.) | $180. ong nae CHEVROLET —'49 SL Deluxe 4-dr., $1,520; | MERCURY 49 2-dr., $1,720; 4-dr., 

48 Deluxe 4-dr., $1,380. ‘41 2-dr. $330 19 (600) sedan, $1,335 BUICK—'50 RM 4-dr.,  $2,585*, $2,.425*. | club coupe. $1,515; SL Special club coupe, | | $1.570. $1,660, $1,670°. ; 
FORD — ‘50 conv., $2.190, $2.120, "49 SMOBILE--'49 (SS) sedanet, $1,885*; 49 Super 2-dr., $1,815*; 4-dr., $1,830. $1,380; FL Special 4-dr., $1,320. ‘48 OLDSMOBILE— 50 (88) Holiday, $3,105*; 

Custom (8) 2-dr... $1,320, $1.475%. 48] (98) sedan, $1,825". '47 (66) 48 Special 4-dr., $1,280; RM 4-dr., $1,-| FM 2-dr., $1,250; 4-dr., $1,215; SM club] 4-dr., $2,875"; (98) Deluxe 4-dr.. $2.- 

conv. $1,005. ‘47 conv., $770. ‘46 De-] club coupe, ‘41 (68) club coupe, | .400.'39 club coupe, $300. eM 2 ei 250; 2dr, $1,190. "47 FL aero-| 940%." $3,080*." "49 (98) 4-ar., $2.025%, 

luxe 2-dr., $715, $740. "41 2-dr., $430.| $485*; (78) sedan, $485*; (76) sedanet, | CHEVROLET —’50 SL Special club coupe,| sedan, $1.175; FM. 2-dr., $1,000, $995.] $2,045"; (88) 4-dr..° $1,985". $2,025* 

'39 2-dr.,| $305, $210. $250°. $1,660, $1,645. 49 SL Deluxe 4-dr., 46 FM 4-dr.. $975, $810; SM 4-dr. $2,.035*. ‘48 (76) 2-dr.. $1,435. ‘46 


(76) 4-dr., $835, $1,010. 

PLYMOUTH—'50 Deluxe 2-dr. $1,805. ‘49 
SD 4-dr.. $1.505, $1,610. ‘48 SD 4-dr., 
$1,115, $1,170. '47 SD conv. $1,030; 
4-dr.. $650. $925. ‘46 SD 2-dr.. $845. 

PONTIAC—'50 SL (6) 2-dr.. $2.240. '49 
Chieftain (8) 2-dr.. $1.990*. ‘48 (8) 2- 
dr., $1,495° "47 (6) 4-dr., $1,105. °'46 
(8) 2-dr., $900. 

STUDEBAKFR—'50 Champion RD 2-ar.. 
$1.835*. °49 Commander 4-dr. $1,590*. 


PACKARD 46 Clipper sedan, $400. 

PLYMOUTH -549 SD conv., $1,700. °'47 
Deluxe club coupe, $975; SD club coupe, 
$1,095, $1,075. ‘41 business coupe, $210: 
SD sedan, $550. ‘40 sedan, $525. ‘39 
sedan, $150 

PONTIAC—'49 Chieftain (8) conv., $1,- 
990*(T) "47 Torpedo (6) sedanet, §$1,- 
215; SL (8) sedan, $1,100. °40 (6) club 
coupe, $500; (8) sedan, $175. 


$1,510. '48 FM 4-dr., $1,060. °47 SM . , oe a , Sg ‘ SI 
" ; : os 910. 42 FL aerosedan, $430. 41 SD 
2-dr., $895, $860. ‘46 FM 4-dr., $900, ra $550, $540. ‘40 SD club coupe, 
$865. “42 club coupe, $350. ‘41 club $560, $435; 4-dr., $550. °39 Opera coupe, 
coupe, $385, $380, $300. $390: 2-dr., $365. ‘37 2-dr., $260. 
CHRYSLER—'48 Windsor conv., $1,520. | CHRYSLER—'46 Windsor 4-dr., $1,000, "34 
"46 Windsor 4-dr., $900. Airflow 4-dr.. $185. 
DeSOTO—"47 Custom 2-dr., $1,180. ‘42 | DeSOTO— 46 conv,, $1,070; Custom 4-dr.. 
pon nie 40. 9 $950. °37 4-dr., $260. 
faba ce, SS $1,375: “Stang. | PODGE—49 Coronet 4-dr.. $1,825. 47 
oo oi aed 375° ; * Stand- s -dr. 1.075. °46 Custom clu 
ard 2-dr., $1,175. °48 4-dr., $1,090. ‘47 Custom 4-dr., $1,075 


FRAZER—'51 4-dr.. $2,155 

HUDSON '48 Commodore (8) 4-dr.. 
$1.340; Super (6) 4-dr., $1,330. 47 
Super (6) 2-dr., $715. fe ae 

KAISER—'51 Deluxe 4-dr $2,275 49 
4-dr., $1,360, $1,345, $1,180. ‘47 4-dr.. 
700. $725. 5 ee 

MERCURY. "49 conv., $1.820*, $1,725. 46 
2-dr., $970. a 

NASH—’48 Ambassador 4-dr., $1,175 





















LE—’49 (88) 2-dr., = $1,990*. STUDEBAKER ‘49 Commander conv., coupe 1,025. ‘41 club coupe, $430. ‘39 ‘ 
wl ces) 4-42 “31 140. $1,425. '48 Champion RD club coupe, ‘-dr., $810; 2-dr., $840. '41 2-dr., $365, ‘cdr, ; wis. '37 4-dr., $125. 48 Champion 2-dr., $1,385*; — conv., 
: o aD $1,200. '41 Champion sedan, $325. $360, $330. ‘40 2-dr., $315, $300. FORD_'50 Deluxe (8) 2-dr., $1,620. 49]. $1,295. 


PLYMOUTH — 49 SD 4-dr., $1,475, $1,380; 
Suburban. $1,500. ‘48 Deluxe 4-dr., $1,- 
035: station wagon, $825. 41 4-dr., 


HUDSON—'48 (8) 4-dr., $1,215. 
KAISER "51 4-dr., $2,395. °49 4-dr., 
$1,255. ‘48 4-dr., $825. °47 4-dr., $760. 


WILLYS—'48 Jeep, S785. S790. ‘47 station 
wagon, $800; Jeen $530, $525. $625, 
$760. 46 Jeep, $470 # 


station wagon. $1,510; Custom (8) 2- 


dr., $1,340; Custom (6) 2-dr., $1,260 
'46 SD conv., $960; 2-dr., $720. ‘41 club 


MISCELLANEOUS ‘49 GMC half-ton 
pickup, $925. ’39 LaSalle sedan, $280, 
$217. ‘37 LaSalle sedan, $135. 


PONTIAC ‘50 (8) conv.. $2 600% '47 M gl re e080 $1 _ 50. ‘47 4-dr., coupe, $455. 
: ‘ , 365, $1.200; SL ] ~ ’ 920. °46 4-dr., $800. ‘42 4-dr., $415. ;ER—'47 4- 780. 7 7 
a aoe Oe con” "s a cam. “$450, V ALDOSTA, GA. NASH "46 (600) 4-dr., $720. LINCOLN 49 eataliinn conv., $2,200 ALBANY 9 N. Y ° 
STUDEBAKER, ‘48 Champion 4-dr., (Tom Hewitt Auto Auction Sale every "a tae aa ae ‘ Pera a ey MERCURY—'47 club coupe, ss a (Tim Anspach’s Dealers Auto Auction 
‘ ay. Prices ¢ as 7 , ‘ es o-CF., 2409, -ar., ,050. TAS "49 5 -dr., ae. "SF <6 $a , av en fs 5 
$1 310. at -deeneion. “ener Frid ay Prices are for sale of July 14.) PLYMOUTH "49 taxi, $1,280: business — 2. 2-dr., $1,31 7 ) ae Ss ~ pee. Prices are for sale 
WILLYS ' pster, ‘ (Sold 176 units out of 201 offerings.) coupe, $1,225. ‘47 SD club coupe, $975. | OLDSMOBILE ‘49 (76) conv.. $2,000. a 


(Prices zoomed upward on all post- 
war cars. while vrewars backed down 
rather abruptly with many unsold. Sold 
87 units out of 105 offerings.) 


"41 2-dr., $340 
PONTIAC—'49 Deluxe (8) 4-dr., $1,785*. 
"47 (8) 4-dr., $1,140, $1,070. 
STUDEBAKER - ‘47 Champion 4-dr., 


BUICK--'50 Special 2-dr., $2.190. ‘49 Su- 
per 4-dr., $1,850*, $1,700; RM 4-dr., 
$1,750. "48 Super 4-dr., $1,400. ‘47 
Super 4-dr., $850; conv., $1,010. 


'47 (76) 2-dr., $1,140. 46 (66) 2-dr.. 

$860. °'41 (98) club coupe, $550; (6) 

club coupe, $435; 4-dr., $420. 
PLYMOUTH—'49 SD conv., $1,660; club 


EBENSBURG, PA. 


(Bheneburg Auto Auction, Sale every 





Thursday. Prices are for sale of July CADILLAC—'49 (61) 4-dr., $2,875. "48 ] $1,135". coupe, $1,400; Deluxe club coupe, $1.360, |] SUTCK—'49 Suner sedanet  $1.850*: 4-ar 
20.) (62) 4-dr., $2,275. '46 (62) 4-dr., $1,650, | WELLY 49 half-ton panel. $825. '48 Deluxe business coupe, $980. ‘46 SD $1,990*, $1.630. °48 Suner conv. $1,500 
(Prices un as much as $200 on some | CHEVROLET—'50 SL Deluxe conv., $2,- | MISCELLANEOUS ‘40 LaSalle 4-dr., 2-dr., $800. ‘41 SD 2-dr., $475, $410. $1,460; RM_ cony $1695. ‘47 Suner 
units, Retatl sales reverted as excellent. 200; club coupe, $1,820, $2,110*. ‘49 $1,000. 39 4-dr., $205. : conv. $1.125 $1.490: 4-dr. $1900 '46 
Sold 89 units out of 101 offerings.) conv., $1,500, $1,475, $1,300; FL De PONTIAC a ‘50 Catalina, $°%,700; conv. Suner sedanet. $1.000. ‘41 Special 2-dr.. 


luxe 2-dr., $1,580, $1,300, $1,425, ‘48 
conv., $1,250, $1,210; half-ton panel, 
$790; SM 4-dr., $1,060. ‘47 FL 4-dr., 
$900; FM 2-dr., $1,130. °46 SM 4-dr., 
$540. ‘41 Deluxe 2-dr., $550. ‘40 SD 
2-dr., $480. °39 Master 2-dr., $350. 

CHRYSLER ‘49 Windsor 4-dr., $1,860, 
$1,775. ‘47 Windsor conv., $1,110; NY 
4-dr., $1,060. 

DeSOTO.-'49 Custom 4-dr., $1,750. "48 
Deluxe 2-dr., $1,135; Custom = 4-dr., 
$1,250. 

DODGE °49 Wayfarer roadster, $1,350, '47 
2-dr., $1,000. 

FORD—"50 CD (8) 2-dr., $2,275; Deluxe 
2-dr., $1,575, $1,537. ‘49 Custom (8) 2- 


$285 $300. ‘40 Snerial club coupe, $350. 
"38 Super 4-dr., $175. 

CADILLAC—-'49 (6%) 4-dr., $2,975 "47 
(62) conv., $1,850. 

CHEVROLET —'50 Rel-Air. $9 219° eony 
$2.150 $2,200. "49 Snecial SL %-dr 
81,450. $1,480 "48 FM 4-dr.. $1,090 
1.010; station wagon $1 250: nanel de- 
livery, $775 ‘47 SM _~ business conne, 
$785: conv., $1.100: FM 4-dr.. $1.100 
"46 FM conv... S985: panel deliverv. §570 
‘41 MD 2-dr., $400, $310. ‘40 SD 2-ar., 
$190. 

CHRYSLER—'47 Windsor conv., $1,290 
‘40 limousine. $200. 

NeSOTO-'48 Custom 4-dr., $1,490 


$2,560. ‘47 conv., $1,210; SI. 2-dr., $1,- 
025; Torpedo 4-dr., $1,110, $1,075. 
STUDEBAKER.-'47 Champion 2-dr., $850 


AKRON 


(H. C. Turney Auto Auction. Sale every 
Thursday. Prices are for sale of July 20.) 
(Sold 68 units out of 94 offerings.) 
BUICK —'49 Super conv., $1,925"; 2-dr.. 
$1.840*, $1,940*, °48 Super conv., $1,465. 
‘47 Super 2-dr., $1,100. ‘46 RM conv 
$1,130 ‘41 Super 4-dr., $350, $335. °40 
Special 4-dr., $300. °'39 4-dr., $285. 
CHEVROLET—'49 SL Deluxe 2-dr., $1,525; 


BUICK °50 Super 4-dr., $2,250*. ‘49 RM 
4-dr.. $1,950*. °*48 Svecial 4-dr. $1.465 
47 RM 4-dr., $1.120. ‘41 RM 4-dr., 
$465. °40 Special 2-dr.. $170. : 

CADILLAC—'49 (62) club coupe $2.950*. 
"48 (62) 4-dr., $2,210*. ‘47 (62) 4-dr. 
$1,750. 1 

CHEVROLET— 50 cony., &? 000 19 conv., 
«1620. °48 FL aerosedan, $1,280. St.- 
225, $1.125: FM station wcon $1,000: 
4-dr.. $1,300. $1.220, ‘46 FL aerosedan 
$1.030, $1,020. ‘42 MD 2-dr., $420 41 
MD 4-dr., $470, $445. ‘40 MD 4-dr. 
$480, $210. ‘39 4-dr., S250 $200 38 
9-dr.. $275, 2 at $150. ‘37 2-dr.. s1 10. 

DeSOTO—'48 Custom 4-dr. $1,400. $1,370. 


KANSAS CITY 


(Kansas City Automobile Auction Sale 
every Wednesday. Prices are for sale of 
July 19.) 

(Prices steady to a little higher, Re- 
tail market is picking un. Sold 305 
units out of 394 offerings.) 

BUICK—'49 RM 4-dr., $1,785, $1,782: Su- 
per 2-dr., §$1,.S875*. ‘48 Super conv., 
$1,675. ‘47 Super conv., $1,165. 46 
Super 4-dr., $1,040, $1,037; RM = 4-adr., 
$1,077. 

CHEVROLET ‘50 SL Deluxe conv., §2,- 
112; FL Deluxe 2-dr., §$2,095*, $1,845 
‘49 SL Deluxe conv., $1,755; 2-dr., 





° ine club coupe, $1,020. ‘41 4-dr., dr., $1,360; half-ton pickup, $800. ‘48 $1,552, $1,505, $1,492, $1,450; 4-dr., business coupe. $1.280. ‘48 FM 2-dr..| DODGE—'49 Wavfarer roodste 375 
pK em I station wagon, $925. ‘47 SD 4-dr., $815 $1,455, $1,402, $1,390, $1,382. 48 FL $1100. 47 LL calcein $1,035. "46 ‘aT Sten stale true Gore r, $1,375 
DONGE—'49 Meadowbrook 4-dr.. $1.625.] te. Standard 2-dr., $80. "41 Deluxe | cee eR aD Windooe waar ' SM 4-dr., $970, $700. '42 FL aerosedan, |] FORD 50 CD (8) 2dr. 81.840, "49 
‘41 half-ton pickup, $355; panel, $305: ] | 2-dr.. | $325. a om 49 ~Windsor 4-dr., $1,430 $440, $600. ‘41 SD club coupe, $520,] Custom (8) club econne | $1,375:  4-dr.. 
4-dr., $440, $300. FRAZER 49 4-dr $1,000 7 Royal 4-dr., $1,097 $550; 4-dr., $450; 2-dr,. $385. °40 SD $1.490: conv., $1560. ‘48 ST (8) conv. 


HUDSON. -'49 Super (6) 2-dr., $1,350. °'48 
Super (6) 4-dr., $1,050; Commodore 4- 
dr., $1,100. 

MERCURY—"49 4-dr., $1,475. ‘48 conv., 
$1,210. ‘41 club coupe, $470. 

NASH-—'50 Ambassador 4-dr., $1,885. ‘47 
4-dr., $725. 

OLDSMOBILE—’50 (SS) 4-dr., $2,300. °'49 
(88) 4-dr., $1,750; (76) 2-dr., $1,650. 
’47 «=(78) 4-dr., $975. "46 (76) = 2-dr., 
$830. 

PACKARD—'49 4-dr., $1,325 

PLYMOUTH—'50 SD 2-dr., $1,800. ‘49 
SD 4-dr., $1,535. '46 SD business coupe, 
$700. °'42 Deluxe 4-dr., $330. 

PONTIAC—'50 (8) conv., $2,300. °49 SL 


DeSOTO "48 4-dr., $1,307 ‘47 4-dr., 
$1,255. 

DODGE "48 4-dr., $1,292 ‘47 convy., 
$1,062; 4-dr., $890. °46 4-dr., $922. 

FORD—'50 CD (8) 4-dr., $2,017; 2-dr., 
$1,952; Deluxe (8) 2-dr., $1,742. '49 Cus- 
tom (8) 2-dr., $1537*, $1,437*, $1,392: 
conv., $1,425; (6) 2-dr., $1,295. '47 (8) 
2-dr., $975, $932, $925. 

FRAZER—’49 4-dr., $1,215. ‘48 4-dr., 
$672. 

HUDSON—'49 conv., $1,690, $1,502, ‘48 
4-dr,, $1,350. 

KAISER—’'47 4-dr., $805, $720. 

LINCOLN—’'49 Cosmopglitan 4-dr., $1,612. 
‘47 club coupe, $1,090. 





$1.000; station wagon. $1050. "44 (8) 
1%-ton cah & chassis. 8150, 

FRAZER—'49 Custom 4-dr., $1,460 "47 
Cnuetam 4-dr. S850 $740 

HU DSON—'48 Commodore (8) 4-dr., $1,300 
‘46 Suner (6) 2-dr., $550; Super (8) 
4-dr.. $690 

KAISER—'5' Dole 4-dr.. $2,160*, 49 
Deluxe 4-dr., $1,240 

LINCOLN—'47  4-Ar $1,000, $1,050 "41 
Zenhvr 4-dr.. $225. 

MERCURY—'48 corv $1.320. °46 4-ar. 
$709. '41 conv.. $260 

NASH—’'"0 Statesman Super 4-dr., $1,650. 
"47 (#00) 4-dr., $810. 

OLDSMOBILE "48 (78) 4-dr.. $1,220: 
(68) conv., $1,409. '47 (66) conv., §$1,- 
190: (98) 4-dr., $1,360*%. °46 (98) 4-dr., 
$1.090. 

PACKARD —'47 Clinner 4-dr $1,000 

PLYMOUTH—'S% Delnxe %dr.. $1,850. "49 


2-dr., $275, 
$400. 
CHRYSLER—'47 NY 4-dr., $1,210; club 
coupe, $1,225. ‘46 NY club coupe, $1,025. 
CROSLEY—'48 station wagon, $300. 
DeSOTO—'46 Custom 4-dr., $925. 
DODGE—'48 Custom 2-dr., $1,330; 4-dr., 
$1,215. ‘47 1-ton canopy, $675. ‘46 half- 
ton pickup, $570. ‘40 2-dr., $210. 
FORD "49 Custom (8) conv., $1,490, 
$1,400. °’47 SD (8) conv., $1,005; 4-dr., 
$945. "46 SD (8) 4-dr., $875; club 
coupe. $850. ‘41 SD 2-dr., $505. 
HUDSON—’49 (8) conv., $1,900. '47 4-dr., 
$875. 
KAISER—'47 4-dr., $760. 
LINCOLN—’'49 club coupe, $1,700. 
MERCURY—'47 4-dr., $1,015. 
NASH—’48 (600) 4-dr., $1,040* 
OLDSMOBILE—'49 = (98) 4-dr., $1,910* 
40 (6) 2-dr., $230. 


roma, $885. "i 2dr. or on 00, $325. °'39 2-dr., $350, 
2-dr., $885. ‘41 2-dr., $290. 
HUDSON—'46 Super (8) 4-dr., $760. 
MERCURY—'48 conv.. $1.195. 3 
OLDSMOBILE—'49 (S88) 4-dr.. $2,050%, °47 
(66) 4-dr., $1,040*. $780. 46 (76) club 
coupe. $1,060*. ‘40 (6) 4-dr.. $295" 
PACKARD—’48 Deluxe (8) 4-dr.. $1.280, 
'47 Clipper 4-dr., $950. ‘40 (110) 4-dr. 
$280. a ie 
PLYMOUTH—'49 SD conv... $1.705. 16 
8D 4-dr., 2 at $840. ‘41 2-dr.. $470 
$535, $270. ‘39 2-dr., $205, $190, $100 
*88 4-dr., $110. ‘37 coupe $165. 
PONTIAC—’49 Chieftain (8) 2-dr.. $1.- 
815%. °48 SL (8) 4-dr., $1.520*, $1 300°. 
’47 (8) station wagon, $975. ‘46 SL 
(6) 4-dr.. $1,050. ‘38 (6) 4-dr., $235. 
STUDEBAKER ’'47 Commander 4-dr 
$1,200; Champion =  2-dr. $975. "41 
Champion club core, $305. 





wo 





— a 


WILLYS - '49 half-ton panel, $765. ‘47 PACKARD-’50 (8) 4-dr.. $2,200. SD %-dr. §1 950 18 SD 4-dr. $1.235 
Jeep, $630. PLYMOUTH—'46 SD 4-dr.. $875; Deluxe $1.270. ‘40 Deluxe 4-dr.. $340, 8260. 

2-dr., $765. °39 4-dr., $170. PONTIAC—'49 (8) sedanet. $1.900* 48 

CONCORD MASS PONTIAC—'50 (8) conv., $2,450* 40] (8) %-dr. $1,450 47 (8) conv. $1,050 

. We club coupe, $405. ‘38 (6) 2-dr., $475. STUDF BAKER ‘30 Commander 4-dr., 

(Concord Auto Auction, Inc. Sales every STUDEBAKER '48 Commander club S2. 050%. '49 1\-ton cab & chassis, $700 

Monday end Friday. Prices are for sales of coupe, $1,150. ‘41 Champion = 2-dr., i ae f ommander clnb coupe $990. 

July 14-17) $475*. v VJ.ve 49 Jeenster, $1.055*: Jeepster. 

MISCELLANEOUS ‘35 Hupmobile (8) $1,120* 47 station wagon, $850*. 


(Sold 176 units out of 257 offerings.) 


BUICK—'47 Super sedan, $1,230. ‘46 RM 
conv., $885; Super sedan. $1,060 "40 
sedan, $350, $465. ‘39 sedan. $395. 

CADILLAC—’41 (61) sedan. $1.100*, $1,- 
050*; (61) sedanet. $740, $550, $370; 
(62) club coupe, $750. 


4-dr., $280 


DENVER can ANVILLE, a... Fri- 


(Denver Auto Auction, Inc. Sale every | 1@V._ Prices are for sales of July 7-14.) 
Tuesday at Englewood, Colo. Prices are (Korean war has defnitely driven 
for sale of July 18.) prices woward. New-car dealers report 


CHEVROLET—’50 SL Special club coupe (Prices were up over previous week’s | Strong demand.) 
$1,800; Bel-Air. $2.100. ‘49 FL Deluxe level.) BUICK—'48 Super conv., $1,315. ’47 Super 
sedan, $1,475, $1.525; FL Special sedan, BUICK ’50 RM conv., $2,905*; Super i-dr.. $1,170: Special 2-dr.. $1,060. '46 





$1,390. $1,350; SL Deluxe oo . —_ ' a as er as Riviera coupe, $2,825*, $2,845*; Special ier 4-dr.. $995. '41 Special 2-dr., $370 
"48 FL sedan, $1,150, $1,200, $1,237. 4-dr., $1.815, $1,835, $1.900, $2,065, $2,- ‘49 Super 2-dr., $325 

47 FM conv., $1,110, $1.130 $1,215: RAHALL K-F COMPLETES MODERNIZATION—Rahall Motors, Inc., Kaiser-Frazer, Charles- 465*, °49 RM 4-dr., $1,905*, $1,920: CADILLAC.-’41 4-dr., $475. 

sedan, $1,125: SM club coune, $975. '46| ton, W. Va., has completed a building program which features a used-car display along Super 2-dr., $1,885*. ’48 RM 4-dr., $1,-|CHEVROLET—'49 FL Svecial 2-dr., $1,- 








FM sedan, $900, $825, $830, $760: SM/| with a modern six-car showroom and extensive service facilities. Overall length of the one- 390*. °47 Super 4-dr., $980, $1,060,| 360: 4-dr.. $1,350; FL Deluxe 2-dr.. 
sedan, $920. ‘41 half-ton panel, $225: | story structure is 232 feet, with 12,285 square feet devoted to service and 2,220 to parts $1.100, $1,180, $1.275, $1,340. | $1.430: SL Deluxe 4-dr., $1,390. '48 
SD club coupe, $525; MD sedan, $500 | and accessories. The adjoining used-car lot covers nearly 15,000 square feet. More than] CADILLAC—'50 (62) 4-dr., $4,535*; (61) | SM 4-dr., $910, $1,070; 2-dr., $1,075, 
$460, $425. ‘40 half-ton panel, $205; | 3,500 persons attended Rahall’s grand opening and K-F ‘51 model showing. 2-dr., $4,500*. °49 (62) 4-dr., $3,040, | (Continued on Page 25, Col. 1) 
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| Auto Markets 


(Continued trom Page 17) 


iy the White Motor Co. with 9, 


ollowed by International Harvest- | Toles.) 
Truck Sales | 


r Co. and Motor 
GMC), each with 6. 
New-car sales by makes in 
June were: Austin, 2; Buick, 105; 
Cadillac, 24; Chevrolet, 335; 
Chrysler, 41; DeSoto, 13; Dodge, 
108; Ford, 278; Frazer, 5; Hud- 
son, 34; Kaiser, 18; Lincoln, 11; 
Mercury, 113; Nash, 39; Oldsmo- 
bile, 62; Packard, 8; Plymouth, 
118; Pontiac, 86; Renault, 2; Stu- 
debaker, 67; Willys, 8, and mis- 

cellaneous, 3. 

New-truck and commercial-vehi- 
cle sales were: Chevrolet, 72; Dia- 
mond T, 1; Dodge, 15; Ford, 51; 
GMC, 14; International, 16; Mack, 
1; Studebaker, 7; White, 9, and 
Willys, 2.—(J. H. Reed.) 

* * 


* 


Syracuse 


Increased demand for automo- 
biles and tires in the Syracuse area | 
is directly attributed to the pros-| 
pect of shortages growing out of | 
the fighting 


“People with prewar cars are 
acting now to avoid being caught | 
short,” according to William W. 
Welton, president of the Syra- | 
cuse Automobile Dealers Assn. | 
“Some business firms that had | 
difficulty obtaining trucks dur- | 
ing the last war have also moved 
to avoid a repetition of that ex- | 
perience.” 

Firms specializing in tires and | 
batteries indicated business has | 
been stepped up sharply through | 
fears of war shortages. “We know | 
we have sold tires as a result of | 
the Korean situation,” one dealer 
asserted. 

“Increased action in tires started 
the day after the war news broke. | 
Many persons have purchased sets | 
of tires without having them 
mounted. They refrain from trad- 
ing in old tires when they buy | 
new sets, probably with the idea | 
of keeping them under the bed un- | 
til they buy new cars.’ 

Although new cars have been 
moving out as fast as they've 
reached the show rooms during 
the last two months, there has | 
been no change in used-car de- | 
mand or prices since the start | 
of the Korean war. 

One auto salesman described 

customer reaction this way: “Peo- 
ple we've been trying to sell new | 
cars to for the last year have sud- 
denly come in to tell us they've) 
decided to buy. Usually, they are 
pretty excited and want immediate 
action.” 

Welton reported that deliveries 
on lower-priced cars had been de- 
layed up to 60 days previous to the 
Korean war, with large-car de-| 
liveries requiring waits of from 10 


In the Hopper 


More Liability Asked 


ALBANY, N. Y.—Legislative con- 
sideration of a proposal to double 
the minimum bodily injury insur- 
ance coverage required under the 
New York state motor vehicle 
safety responsibility act has been 
recommended by the state insur- 
ance department in its annual re- 
port. The present minimum is 
$5,000 and $10,000. 

x ~ 


* 


$5 Fee on Small Trucks 


Dropped in Washington 
Washington’s state legislature 
passed without a dissenting vote 
and sent to the governor for sig- 
nature a bill to reduce gross 
weight fees on trucks and trail- 
ers weighing less than 4,000 
pounds. The measure, which had 
been approved by the legislative 
council, eliminates a $5 fee on 
such vehicles, 
Alabama Legislature Faces 
Third Special Session 


A second special session of the 
Alabama legislature adjourned 
without approving Gov. James E. 
Folsom’s proposals for a state con- | 
stitutional convention and legisla- 
tive reapportionment. The governor 
was expected to call still another | 
session in an attempt to force | 
action on the measures. | 


in Korea, according | dealers the 


to dealers. |new car is beginning to lengthen. | 


days to six weeks. (George E 
* * * 
Washington 


Except for July, 1949, when there 
was a race to beat the District of 


Columbia sales tax which became | 


effective Aug. 1 of that year, new- 
ear sales here in June, 1950, estab- 


‘lished a record, according to the 


Washington Automotive Trade 


Assn. 

June's registration of 3,254 new 
cars and 223 new 
3,477. The July, 


291 trucks. 

The latest WATA statistics 
show that for the first six months 
of this year new-car sales reached 


| a record 16,526, a gain of 805 over 


the first half of 1949. 
measure, it was said, to resumption 


after the long strike in the Chrys- 
ler plants. 


According to a check of local 


r 
i 
; 


Motorists know that Wo.r’s HEap is a richer, 


tougher, “‘oilier’’ oil! 


They know that Wo.tr’s HEap 100° 
vania, Premium Grade, gives better engine protection 
—lower oil consumption—cleaner, smoother-running 


motors. 


That’s why the big red, white and green WOLF’s 
HEAD sign will bring you more customers .. . 
more regularly. It tells motorists who are 


particular about their oil that you are particular about 


often... 


your oil! 
Sell WoLF’s HEAD. . 


ists everywhere! 


trucks totaled | 
1949, figure was | 
4,465, composed of 2,776 cars and 


| county 
|tinued to gain 
|were sold. This was comfortably 
|ahead of the May total of 145 new- 


The June boost was due in large |car sales. 


|of output by Chrysler divisions|tion of crops 


| Ford, 


Chevrolet and Plymouth 
dealers, particularly, are expressing | 
uncertainty as to delivery dates. 

June new-car sales by make 
were: Buick, 239; Cadillac, 71; 
Chevrolet, 598; Chrysler, 110; De- 
Soto, 62; Dodge, 238; Ford, 534; 
Frazer, 4; Hudson, 67; Kaiser, 14; 
Lincoln, 14; Mercury, 171; Nash, 
84; Oldsmobile, 229; Packard, 41; 
Plymouth, 409; Pontiac, 224; 
Studebaker, 116; Willys, 10; Aus- 
tin, 8; Anglia-Prefect, 6, and 
miscellaneous, 5. 

New-truck sales were: Autocar, 
1; Chevrolet, 116; Diamond T, 2; 
Diveco, 3; Dodge, 12; Ford, 48; GMC, 


| 
| 
| 





11; International, 13; Mack, 5; Pon- 

tiac, 2; Studebaker, 4; White, 2; 

Willys, 2, and miscellaneous, 2. 

(William Ullman). SIGNS WITH CHEVROLET—Mark Calder (left), president of Lake Motors, Inc., is the 
division's new dealer at Oswego, Ore., where he has been in the used-car business since 


Portland zone manager for Chevrolet. 


* + 
1946. Here he signs a contract with J. C. Rice, 
Plans for a new building to house 


Mashetien, Kans. | Calder formerly sold Chevrolets in Oregon City, Ore. 
The market for new cars in Riley | he dealership have been prepared. 


(Manhattan), Kans., con- 
in June when 164. below. the May total, however. | were: Ford, 24; Chevrolet, 23; 
Transactions in June amounted | Buick, 14; Cadillac, 1; Chrysler, 4; 
to 284 units, against 330 in May. | DeSoto, 3; Dodge, 11; Hudson, 1; 
Used-truck sales in June totaled | Mercury, 12; Nash, 7; Oldsmobile, 


Dealers credited the fine condi- 37, in contrast to the 26 sold in |8; Packard, 6; Plymouth, 13; Pon- 
in the county as| May. | tiac, 18; Studebaker, 18, and Wil- 

‘responsible for much of the in- New-car sales in the first six | lys, 1. 
|creased business. New-truck sales months of the year totaled 805, New-truck sales were: Chevrolet, 
in June amounted to 18 units, com-| while the new-truck sales figure|8; Ford, 5; Studebaker, 3; Dodge, 


waiting period for a/ pared with 16 in May. 





. display WoLF’s HEAD. . 
Wo tr’s Heap! It’s your hallmark of quality for it 
means the ‘‘Finest of the Fine”’ to millions of motor- 


Wolf’s Head Oil Refining Co., Inc., Oil City, Pa., New York 10, N. Y. 


| 1, and International, 1. 
Hunholz.) 


for the same period was 89. (George M. 


Used-car sales in June dropped New-car sales by makes in June 





WOLF’S HEAD goes 3 steps further! 
at 
full-bodied lubrication. 


Pure Pennsyl- 


1. THOROUGHLY DEWAxED— flows freely all tem- 


peratures ... gives instant, 


2. DOUBLE-DISTILED—free from trouble-making im- 

purities that cause excessive oil consumption, sludge 

and undue wear. 
more 3. TRIPLE FILTERED—resists sludging, oxidation and 
corrosion to bearings. Won’t thin out at high temper- 


atures—won’t get sluggish at low temperatures. 


Free! Wolt’s Head Rules-of-the-Road folder. 
Contains speed laws, driving regulations, safety 
hints for all states. Send for your copy today. 
Additional for distribution 

to your trade. 


. talk 


copies available 
Write for information. 





WOLF'S HEAD 


MOTOR OIL AND LUBES 


100% Pure Pennsylvania Member, Penna. Grade 
CD) Crude Oil Association 


"Premium Grade” 








LIKE AN X-RAY ON TRUCK DRIVERS’ 


atory, powered by a White 3000 tractor, now on tour in the Hoosier state. 
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MOBILE Ditvek -( 


INDIANA MOTOR 


ABILITIES—Truck drivers in Indiana learn their 
safety-quotient through scientific testing done in this modern mobile driver testing labor- 


The traveling 


safety unit, operated by the Indiana Motor Truck Assn., is equipped with newest testing 
equipment for accurate visual and reaction tests to determine driver proficiency. Equipment 


includes a Keystone telebinovular set and other instruments to aid in the discovery and 


correction of driver deficiencies. 


Highways & Safety... 


Inadequate Eye Tests 
For Drivers Assailed 


By Tom Hewitt 
Staff Writer 


eerees percent of all au- 


tomobile drivers have eyesight | 


problems that may be dangerous 
on the highways, 
yet 15 percent of 
them are com- 
pletely unaware 


MATIONAL SAFETY 
COUNCIL'S 


De ad 
or an 


ings, reports the) 

y! American Opto- 

= metric Assn. 

AUTOMOTIVE — Therefore, in-| 

NEWS adequate drivers’ 

eye tests were as- | 

MMEMEMEMES sailed by the as-| 
sociation. 


“Present visual examinations 
of driver license applicants are 


not only inadequate, but mis- 
leading,” said Dr. John B,. O’Shea, 
AOA president. “They lead 
many drivers to believe that 


their vision is safe when it is 
not, and the driver is aided and 
abetted in becoming a highway 
hazard.” 

Dr. O’Shea said inadequacy of 
present visual tests is due to two 


N. H. Plans Push 
For Road Safety 


A recommendation that New 
Hampshire should put paid, full- 
time effort into improving high- 
way safety marked the conclusion 
wf six county highway safety con- 
verences held throughout the state. 

As a result of the conferences, 
said to be the first of their kind 
in the U. S., Motor Vehicle Com- 
missioner Frederick N. Clarke is 
reported convinced that New 
Hampshire should put cash into 


its highway safety campaign. The 
next legislature may be requested 
to vote funds for intensified cam- 
paigns. 





IMMEDIATE SHIPMENT— 


Hollingshead Exchange assures a guaranteed 
Hydra-Matic unit shipped the same day — 
ready for installation, with full instructions. 


GUARANTEED PERFORMANCE 


Completely reconditioned, run-in and block 


tested—guaranteed 90 days or 4000 


SAVINGS IN COST— 


Perfectly overhauled Hydra-Matic Transmis- 
sion (any model) costs just $95. No worry, 


no trouble, no waiting. 


Write, Wire or Phone Today for Details 





of their shortcom- | 


major causes—lack of state funds 
|and personnel and lack of scien- 
| tific standards. 
+ + * 

HE American Assn. of Motor 
vehicle Administrators and 
|AOA have been engaged for three 
|years in research to arrive at prac- 
|tical visual standards for drivers. 


Results of the project reveal 
that principal elements of good 
vision for motorists are: acuity, 
| which is the sharpness or keen- 
| ness of focus; side vision, the 
| ability to see out of the corner 
of the eye; glare resistance, the 
ability to see in high illumina- 
| tion plus ability to recover quick- 
| ly from exposure to bright light; 
| depth perception, the ability to 
| judge distance and space relation- 
i 


| ships, 
Both associations are urging that 


|all states adopt such tests. 


| Most drivers will pass these vis- 


jual screening tests with flying col-| 


ors, said Dr. O’Shea, because the 
|standards applied have been based 
}on thousands of case examples. 

| * + * 

woe who do not pass will fall 
into three categories: 

| 1. Those who, after referral to 
an optometrist or other vision spe- 
cialist, can be brought up to a 
satisfactory level. This will include 
most of those who fail the screen- 
ing tests. 

2. Those who may be eligible 
for restricted licenses that is, 
with limitations as to speed, night 
driving and so on. 

3. Those who, for their own 
safety and that of the public in 
general, should not drive. 

In developing and promoting the 
|standards, both the optometrists 
j}and state license officials have em- 
|phasized that the objective is to 
|discover and correct visual prob- 





‘lems of drivers, rather than to de-| 


Te Sh aabiciad | 
-_HYDRA-MATIC 
TRANSMISSION EXCHANGE 






a ae Pee) 


If you wish shipment of 
an exchange transmission 
before your old unit is 
received, a deposit of $65 
will be added to your in- 
voice. (To avoid C.O.D. 
charges, send $160 in 
advance). Upon receipt 
of your unit the deposit 
will be refunded immed- 
iately. Freight f.0.b. 
Chicago. 













miles. 








HOLLINGSHEAD 
MOTORS CO. 


Authorized Oldsmobile Dealer 
2550 S. Michigan Ave., Chicago 16 


Telephone: CAlumet 5-2000 


Largest Stock of Oldsmobile Parts 
in the Middle West 


jlast year, 


|prive anyone unnecessarily of his 
|driving privileges. 

| Greater consciousness of vision 
| is the principal requirement for im- 
provement of present conditions. 
Millions of drivers are unaware of 
their shortcomings and welcome 
the opportunity to determine their 
visual fitness, the AOA chief said. 


Dealers Loan Cars 


Worth $9 Million 
To High Schools 


During the 1949-50 school term, 
automobile dealers throughout the 
nation loaned cars valued at ap- 
proximately $9,000,000 to high 
schools for use in practice driv- 
ing,” James J. Newman, chairman 
of the Inter-Industry Highway 
Safety Committee, and vice-presi- 
dent of B. F. Goodrich Co., an- 
nounced last week. 

“This wholehearted cooperation 
on the part of dealers brings re- 
newed confidence that an ever-in- 
creasing number of young people 
will be given the opportunity to 
receive adequate classroom and be- 


hind-the-wheel instruction 
Newman said. 
According to recent sampling 


studies, driver education cuts acci- 
dents in half and reduces traffic 
law violations even more for stu- 
|dents who have received the in- 
struction. These findings were con- 
tained in a recent progress report 
of the committee on education of 
the President’s Highway Safety 
| Conference. 

Statistics compiled by the Assn. 
of Casualty and Surety Companies 
show an increase of 1,500 cars 
loaned to schools over the previous 
year, with some 300,000 students 
receiving the benefit of practice 
driving in addition to classroom 
instruction. 

It is anticipated the number of 
|students enrolled in driver educa- 
ition courses will be materially 
stepped up during the 1950-51 school 
term as a result of increased in- 
terest and support by educators, 
dealers, dealer associations, safety 
organizations, and other groups 
active in highway safety. 

Since only 16% percent of the 
more than 2,000,000 boys and girls 
who become of driving age each 
year are privileged to participate 
in high school driver education 
courses, it is reeommended by IHSC 
that the remaining 84 percent be 
lencouraged in good driving habits 
by signing ‘“Man-to-Man” and “Dad- 
to-Daughter” agreements with their 
|parents. Since this program was 
launched nationally over a year 
| ago, more than 3,000,000 good driver 
jagreements and club cards have 
been distributed. 


Safety is 
Urged for West 


Organizaticn of state safety coun- 
cils in the 11 western states has 
been recommended by the Western 
Interstate Committee on Highway 
Policy Problems. 

The recommendation was made 
after the committee, during a two- 
day meeting in San Francisco, 
heard that cities with local safety 
councils were sharply reducing ac- 
cidents while the record in country 
areas Was growing worse. 

It was noted that Colorado, Idaho 
and Utah already have state safety 
councils, with the organization of 
such an agency being discussed in 
Washington. 


* * * 


Ont. Road Deaths Fall 

A total of 55 persons were killed 
on Ontario highways in June traffic 
mishaps, 13 less than in May and 
11 less than in June last year, ac- 
cording to the Ontario highways 
department. Traffic deaths in the 
first six months were fewer than 
in 1949—275 as against 324, 

* * * 


Pa. Road Deaths Drop 


Fatalities on Pennsylvania rural | 
roads during the first six months 
of 1950 numbered 20 fewer than 
according to the state | 
police. Rural highway deaths) 
through June, 1950, numbered 378, 


|as compared with 398 for the same | 


period last year. 

AUTOMOTIVE NEWS WANT ADS have | 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 


| See the back pages of this issue. 





Affecting Factories and Dealers . . . 





Auto Advertising 


By George Deery 
Associate Editor 

The extent to which television 
is cutting into radio time sales has 
prompted Paul B. West, president 
of the Assn. of National Adver- 
tisers to invite representatives of 
the four national networks to meet 
separately with the ANA Radio 
and Television Steering committee 
this week. 

West said that as this prob- 
lem will become more acute with 
the continuing growth of televi- 
sion, both advertisers and net- 
works could benefit by discussion 
of the problems involved. 


At these advertiser - network 
meetings, the ANA committee will 
present its recently completed study 
of the trends in radio listening. 
This study has been approved by 
the ANA board and has been sent 
to all members using radio or 
television. 

+ * + 


Airflyte TV Debut 


Nash will make its television 
debut with a weekly half-hour 
dramatic program this fall, H. C. 
Doss, sales vice-president, an- 
nounced. The program, “Nash 
Airflyte Theater,” will be carried 
over the full CBS-TV national 
network of 60 stations, Thurs- 
days, 10:30-11 p. m. (EST), start- 
ing Sept. 21. 

Stars of stage and screen will 
appear in the programs which 
will feature dramas, comedies, 
mysteries and musicals. While 
Nash has sponsored radio pro- 
grams and used television spot 
commercials, the new show marks 
the company’s first national tele- 
vision program. 

Geyer, Newell & Ganger is the 
agency. 

+ * + 


Dearth with Ross Roy 


Robert A. Dearth, formerly of 
Cleveland, has been named to head 


the new business staff of Ross Roy, | 


Inc., ad agency, it was announced 
by Ross Roy, president. 
Dearth, formerly account execu- 


tive and chairman of the new 
business committee in the Cleve- 
land office of McCann-Erickson, 


will also assist in the sales activity 
in connection with a new series of 
sound slide films on economic edu- 
cation, currently being produced by 


the Detroit agency. 
He is a graduate of George 
Washington university school of 


government, where he majored in 
fore'gn service. He entered gov- 
ernment service as an economist 
soon after receiving his degree in 
1941 but was called into naval serv- 


|ice with the outbreak of war. 


* * * 


Jones Promoted 


James R. Adams, president of 
MacManus, John & Adams, agency, 
has announced the appointment of 
Ernest A. Jones 
as a_ vice-presi- 
dent. Jones is an 
executive on the 
Pontiac account 
and has been 
with MacManus, 
John & Adams, 
since his gradua- 
tion from the 
University of 
Michigan in 1938. 
Until 1947 he 
served as 





Ernest Jones 


account. 

He is a native of 
N. Y., a former governor 
University of Michigan 
Detroit. 


Jamestown, 
of the 
Club of 


* * * 


Times Tells Sales Data 


Added evidence of the position 
of New York as the _ world’s 
greatest market is contained in 
a 12-page booklet published by 
The New York Times. The book- 
let contains figures on New York | 
retail, wholesale and _ selected 
trades taken from the newly-re- 
leased 1948 census of business. 
Also included are facts about the 
hotel, tourist camp and amuse- 
ment trades. 

Retail sales in New York City, 
according to the census figures, 
total $8,000,012,000—almost twice 
those of the second largest city 


execu- | 
tive in charge of the Dow Chemical | 





in the U. 8., and more than 
three times those of the third. 
+ * + 


Three Join RR 
Three Detroiters have joined the 
copy staff of Ross Roy, ad agency. 


The trio includes Edward W. 
Knevais jr., former advertising 
manager of Whizzer Motor Co., 


Pontiac; Paul Barbour, former film 


and magazine writer, and Charles 
H. Felt, who moved up to the copy 
staff from the agency’s traffic 
department. 
* *” * 
L-M Dealers Cited 
Divisional first prize for the 
best newspaper campaign sub- 


mitted in the third annual con- 
test sponsored by the Bureau of 
Advertising’s Pacific division, has 
been awarded the Lincoln-Mer- 
cury Dealers’ Advertising Asso- 
ciation, Western region, accord- 
ing to C. Edwin Hopkins of 
Francis & Hopkins, vice-presi- 
dent of the Portland (Ore.) Lin- 
coln-Mercury organization. 
+ * * 


Names 


H. Woodruff Bissell has been 
named vice-president in charge of 
the fashion group, and Shirley W. 
Estey promoted to fashion director 
of Geyer, Newell & Ganger, it was 
announced by B. B. Geyer, pres- 
ident. Prior to the war, Bissell 
was national advertising manager 
for Sears, Roebuck & Co. for 10 
years. 


Dick Stoehr has joined the staff 
of Life after six years with Curtis 


Publishing. Before that he was 
with the Maxon and Kudner 
.wencies. 


James T. Sheridan, of the Camp- 


‘bell-Ewald publicity department on 


the Chevrolet account, has been 
recalled to active duty at Selfridge 
Field, Mich. He is a lieutenant- 
colonel in the Army Air Force. 

Bob Finlay, managing editor of 
AvToMoTivE News, last week father- 
ed his fourth child (and second 
son), Steven Robert. 


Nagels Sells Out 

E. C. Nagels, owner of the E. C. 
Nagels Motor Co., Topeka, Kans., 
has sold his motor car firm to 
James L. Wiley and Boyd M, Fish- 
er. The Studebaker dealership is 
now known as the Wiley-Fisher 
Motor Co. Nagels was_ recently 
‘lected president of the Chicago, 
Aurora, and Elgin Railroad, and 
has moved with his family to 
Wheaton, Ill. 


WHITE-WALL TIRES 


REALLY CLEANED 
SPARKLING WHITE 


< <1 092 


WITH -S.0.5.- 


piy es 


CAR OWNERS! 
Experts agree 
nothing cleans 
white-wall tires 
like S.0.5. 
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Dealer Business Counsel 


Key to Sustained Success Lies in Holding 
Expenses Within Sales Potential 























van 
l. By J. B. Van Tassel 
(The opinions expressed herein are those of Columnist Van Tassel and are not | 
necessarily those of Automotive News.) } 
the by PRIMARY job of manage-!/in our so-called volume system of | 
ncy ment is to make a fair distri- | control. 
W. bution of income among customers, The economic law that requires 
sing employes and owners. Some deal-| a business to live within its in- 
Con ers have another come or fail is completely dis- 
film idea of the job of regarded in our volume system, 
rles management, be- | because we operate on a basis of 
<9 lieving that the | expense absorbing income rather z Fe 
‘Opy : . | : MACK SCHOOL GRADUATES 57I—W. J. Hollinger (fourth from left) explaining fine 
iffic primary job of | than sales and sNCOMe absorb- points of Mack's 672 diesel to members of graduating class at lonic temple, Detroit. One 
management is to | ing expenses and making a net | woman and 570 men received diplomas after having completed the 10-week course. One 
: increase sales and profit, man, Clarence Leath, made 10 round trips from Midland and back, a total of 2,500 miles, 
Te hat J : to attend the school. 
t income so tha | For example, we start out with 
. there will be more so much expense to be absorbed - 
“It’s a arking space nder 5a xper 
™ gadget.” ? mo fl money to distrib- |by sales and income rather than ued is See Wile te your! . 
ib- mannan ute. s — ‘income from sales absorbing ex- oa ice "aaa oo | Continental Reports 
* is no entirely |penses and leaving a margin of | : | Wi 
as uctl S There is no or- *" s stantly depending on increased| Will be your total gross profit | ; Pas nfilled or : can 
ann (Coniinued from Page 22) dinance or law requiring a business | sales and income and disregarding| figure. From this gross profit | Continenta a vee - = 
to have any particular income, but| the law of holding expenses within| figure deduct the amount of net | Sidiaries increased $1,775,000 in May 
:0- $1,125; FL 4-dr., $910, $855; Aerosedan : : ’ & expenses . : ito a total slightly in excess of 
d- $1050. FM 4-dr., $1,070; 2-dr.. $1,090, |there is an economic law that re-|income or fail. | profit you desire to make in your | 50,000,000 C. J. dens 
of ‘47 panel delivery, $600; conv., $720. '46| quires a business to live ae | * 28 »® business and the balance left will ea ak they te = tether te ce 
, FM 4-dr., $600; club coupe, $800; 2-dr..|income (whatever it is) or fail. ‘ 7 - 
si- $760. ‘41 MD 4-dr., $370; SD 2-dr../he principles of management in| THE ONLY practical method of | be the amount you can spend for |holders accompanying a dividend 
in- $360, $500, $470. ‘40 SD 4-dr., $205; . F P & : operating your business on a| ©*Pense. lof 10 cents per share 
2-dr., $360. ‘39 MD 4-dr., $525: 2-dr.,| business are the same as the prin- | . ’ 7 : fe these Gx of unlimited vea.| © ce pe % ; 
$675, $225. ciples that apply to the manage- basis of holding expenses in line e YS | Reese said that Continental’s 
DeSOTO—'48 Custom 4-dr., $1,310. ment of one’s personal affairs with sales and income and making|¥Me opportunity you can probably | pusiness has improved quite ma- 
FORD—’'50 conv., $1410. ‘49 Custom (8) Pp Fi a net profit is to set u ou ro- disregard the economic law of | ¢ ‘ally duri th t si th 
2-dr., $1,110, $1,230, $1,265; conv., §1,- Every man who has a job |, ° Pp S ° PY ir Pp | Idi " ithin i d| erially during e past six months, 
465; 4-dr., $1,310. ‘48 SD (8) 2-dr., ; a a jection or budget of operation as | holding expenses within income and | ang that customers are now pur- 
pen $1,000, $925; 4-dr., $980. "47 SD (6)| Wants a cs Gas at That | follows: |shoot the works for volume and | chasing engines on a normal lead 
of a” Sern: Goes tb) ae, ee” a ma, : re ~ aon to | First, determine from your own|™ake good money, but don’t forget time basis in relation to sales of 
Ww. SD (8) 2-dr., $750. ‘39 (85) 4-dr.,| oe i a couuih a peel «. |experience a normal sales expec- | 't will not always be this easy. |their own products. Pension plan 
tor $370. ‘38 (85) Deluxe club coupe, $335. ar on renerty called | tancy in your local area or terri- | Epiror’s Note: Any questions | negotiations have been under way 
vas PONTIAC—'50 (8) 2-dr., $2,000. "47 (8) eabitie oa i »P A aan sar. |tOTy and use this as your sales vol-| on “Dealer Business Manage- |with the UAW-CIO for several 
es- cae ice sa ces ‘ - Stee a ecessar- |ume figure. | ment” will be gladly answered by | weeks. Should a plan be concluded, 
PLYMOUTH—'48 SD 2-dr., $950. ily a form of management : al . “ . 
sell mM ste ei . : . Next, determine your cost of this| J. B. Van Tassel, care of AvwutTo- | it will be submitted to stockholders 
ger ‘ anagement is the practical task sales volume as taken from your| motive News. 'for approval, he said. 
10 QUINCY, ILL. of keeping one’s expenses within 3 - 
(Charlie Thale’s Quincy Auto Auction. one’s income. A young fellow who 
Sale every Friday. Prices are for sale of|.. — 2 : ————— 
July 21.) is interested in girls might feel | — 
= - re units selling at much |that he could do a better job of | 
‘LIS gher prices.) 7 ; ; . > 
ras BUICK a6 Super sedan, $1,085. ‘42 Spe- Managing his affairs if he could 
oe cial sedan, $235. get another hundred or so a year,| 
1er CHEVROLET—'50 SL sedan, $1,775. ‘49|though perhaps the real job of 
. , 95: 3 g ar , oe 
Fil ‘sedan $1,250, aes. Sas, 4° | managing would be to pay out less | _ 8 
ip- FM sedan, $885, $910, $865, $990, $850;|to the tailor, night clubs, candy we 
on conv., $955. ‘42 sedan, $610, $495, $605, | store and to live on what he gets. | 
$600. '41 sedan, $430, $525, $490, $570, 3 : 
en $410, $455, $390, $500, $525, $580, $385, A business that receives an an-| 
lige $470. ‘40 half-ton pickup, $360; sedan,|nual income of $100,000 may be d d Oo 
é , - att L : a 
nt- eee = ayo. Sedan. $879, $199. | vetting all the income that it has| Have You Or ere ne 
DeSOTO—'42 sedan, $545. a right to expect. If such a busi- | 
of DODGE—'48 sedan, $1,110. = '47 sedan, /ness cannot make a fair and rea-| 
er $000. 12 Sedan, $275. (40 sedan. $215. sonable distribution of that income | f 5 
r= FORD—'49 Custom (8) sedan, $1,505. ‘47 | * , e omni Y lf f yY S | 
nd sedan, $1,075, $985, $885; ‘conv., $890, among customers, employes and or ourseir—ror our aqiesmen: 
$1,030, $645. ‘41 sedan, $425, $390, | it i ; es 
$375, $380, $260; half-ton pickup, $380, owners, it is the duty of the man | 
$375. '40 ‘sedan, $320, $225, $275, $355. |@gement to find out what’s wrong | — * « 
HUDSON—'41 sedan, $355. and make a correcticn. 
. KAISER—’'47 sedan, $540, $750. * * * | e * 
Cc. MERCURY—'48 conv., $1,280. | Heavy demand has forced a third print- 
S., NASH—'49 Ambassador sedan, $1,310. } pw TROUBLE may be due to} | | ing of John Munn's new book, “A Guide 
PLYMOUTH—'47 sedan, $1,000, $1,075. the fact that inefficiencies have | * : ” 
to "46 70.’ °4 275 to Automobile Selling. 
46 sedan, $300, $870. 40 sedan, $275, d l 
~ ae ee a. ae Se i y Here are what prominent dealers say 
is PONTIAC—'48 sedan, $1,175. ‘47 conv.,|agement. There may be 40 people | 4 he hook: 
er $1,165. "46 conv., $865. ‘41 sedan, $415.|doing the work of 30. If so, the about the book: 
tly — ‘7 Champion sedan. | correction is to cut the force to “Your book impresses me as a most timely, weil 
3c, |30 and improve the efficiency of ee ae ey oy INinois (Dodge) 
a -. the 30. . 8. 
to LEBANON, N. J. That remedy seems cruel and "'A Guide to Automobile Selling’ is all that the 
(Lebanon Auto Auction. Sale name implies! You have covered all of the phases o/ 


every 
Wednesday. Prices are for sale of July 19.) 


most managers try to avoid it, but 
jin avoiding it they are likely to 





Easier on the Ears 


CHICAGO.—Automobile horns can be made less raucous and yet 
just as loud, an acoustics expert at Armour Research Foundation 
of Illinois Institute of Technology said last week. The formula: cut 
out some of the high notes. An automobile horn that could be heard 
as far as the present variety but which would have a more pleasing 


sound is predicted by Daniel Callaway, associate physicist at the 
foundation. He spoke at a national meeting of the Acoustical Society 
of America at State College, Pa. 

Work on a specia) horn using only the frequencies below 1,200 
cycles per second is going on at the foundation, he said. “The worst 
how people use them,” admitted 
Callaway, “We can’t solve that in the laboratory.” 


thing about automobile horns is 








automobile retailing which have any real bearing on 
the subject and every phase is expressed in concise 


Hurry . . . Get Your Orders in Today! 
$3.50 per Copy Postpaid 


2666 Penobscot Building 
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(Postwars up in price, while  pre- 4 : . . % 7 
wars are getting cheaper. Sold 67 units |Wind up with a failure that will a f h| longuese. : : 
out of 83 offerings.) h J. Saxton Lloyd, Daytona Beach, Fla. (Buick-Cadillac) 
SUECK— "40 Ril ondan. €1,800°. "48 gu. |Unve © cruel effect on 40 people e 
per conv., $1,590, $1,550: RM sedan, |imstead of only 10. "I have read your ‘A Guide to Automobile Sell- 
$1,480, $1-440°. '47 Super sedan, $1,250.| However, in our. business the aS | l y 7 | lng. | like it. 7 eee, 7 ~~ 2 ~~ s 
,230, $1,150. °46 Super conv., $1,170. . . a salesman can get his teeth into, ereve wou 
“si Special sedan, $480, $420. °40 Super | *TOUble may be any one of a num my be particularly helpful in these most trying times 
sedan. $430 ber of inefficiencies in the busi- 2 just ahead." 
CHEVROLET ="50 SL, Deluxe 4-dr.. $1,900; ness that would never be detected my | \ { M. G. Stevens, New Orleans, Louisiana (DeSoto) 
el-Air, $2,275*. ‘49 SL Deluxe 4-dr., - 
$1,510, $1,490, $1,470. ‘48 FL aerosedan, © l "Il have read very carefully ‘A —_ to Automo- 
$1,190. '47 FM sedan, $1,050, $1,030, 2 y ] | J bile Selling," and | want to sincerely compliment 
at $1,000. ‘46 FM sedan, $900, $870, Fruehauf Reports pe you, as you have done a fine job. There is no ques- 
$850. ‘41 SD sedan, $500, $440, $370 7 ea tion in my mind but what every dealer and every 
‘40 SD sedan, $470, $400, $320 . salesman in this business would be better off if 
CHRYSLER—'46 NY 4-dr.. $960 P k J ~ | they had the opportunity of reading this book care- 
DeSOTO are Custom 4-dr., $1,180. ‘46 ea une a es a fully and were deeply impressed with many of the 
conv., ,050. . | sound fundamentai principles which it contains." 
DODGE—'49 conv., $1,790*. °'47 Deluxe DETROIT.—Fruehauf Trailer Co. Hildemar E. Johnson, Youngstown, Ohio (Dodge) 
sedan, $1,130. ‘46 Custom sedan, $1,000,/ reached new 1950 peaks in June, é 
FORD—'49 Custom (8) conv., $1,570*; | Roy Fruehauf. president, announced “It is my conviction that there is an army of 
sedan, $1,390, 2 at $1,350. ‘48 SD sedan, y : » P : , ra salesmen in this industry who would benefit from 
$1,020. 47 SD sedan, $930, $sso, ‘4i|last week. Incoming orders for owning and reading your book, not only once, but 
_SD sedan, $475. 36 sedan, $180. June amounted to over $12,000,000, * from time to time." ‘ 
ioe Sod ere Soe ar. tame while net sales for the same pe- L. M. Stewart, St. Louis, Missouri (Chrysler) 
MERCURY—'49 4-dr., $1,590*, $1,575. riod amounted to approximately | & "| think you have done an excellent job in out- 
OLDSMOBILE 50 (S88) sedan, $2,270. '47 | $10,600,000, he said. | Py lining the fundamentals which are so necessary for 
(98) sedan, $1,200. ‘46 (76) sedan, | : : ee every salesman to follow if he desires to make the 
$850. "41 (66) sedan, $400. ; For six months In succession, selling of automobiles his life work. It is brief and 
PACKARD—'40 (120) conv. sedan, $230. Fruehauf said, net sales have stead- i.e | to the point." 
PLYMOUTH—'48 SD sedan, $1,260, $1,-|ijly increased, making a half-year | Fred |. Lyle, New Kensington, Pennsylvania (Ford) 
180. 47 SD sedan, $1,075 40 sedan, | l : h | . 
$380, $360 | tota ° more than $51,000,000, as i AT Ra LTT "Tl have read a lot of ‘stuff’ on speech d | 
PONTIAC—'49 Chieftain (8) Deluxe se-|compared with $38,092,272 for 1949 : manship and | know when I've oak the ar po 
dan, $1,825°. is aL (& sedan, $1.400° | and $42,741,252 for 1948, which was | ticle, the real ‘McCoy.’ You are making a significant 
4 $940. - p SOCAN, 92,0 ) © sedan. /the record year in the history of | contribution in the automotive and sales field." 
STUDEBAKER—'47 Champion sedan, $940, | the Fruehauf company. | Elsworth F. Du Teau, Lincoln, Nebraska (Chevrolet) 
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Rubber Firms’ First Quarter Record 


ist Quarter 1950 Ist Quarter 1949 
a 


¢ 
t if 
Sales Profits Sales Sales Profits Sales 
Goodyear $156,718,000 not reported $153,664,000 not reported 
U. 8S. Rubber... 130,332,000 $3,927,000 3.0 121,511,000 $3,375,000 2.8 
*Firestone .......... 130,283,000 not reported ‘ 142,069,000 not reported 
Goodrich _........ 104,264,000 $5,332,000 5.1 92,491,000 $3,721,000 4.0 
*First quarter report for Firestone covers November, December, January. Fiscal 
year of other companies is the same as calendar year, and therefore ist quarter 
report covers January, February, March.—-U, 8S. Rubber Co, News 





Fortune Editors 


On the Financial Front .. . 


War Fails to Boost 
Auto Firms’ Net 


By George Deery 
Associate Editor 

. | : 

| part of government and business | HAT would war do to automo-|from comparable with the same 


management,” the magazine said, | 





plete units or component parts for) 7 
|war material, the profits were far | 





}output pace in peacetime. j 
| NEW PARTNERS—Albert P. Bodden (left) 


Hold Controls “a military expansion to the level | have been forgotten, is| In either a full or part-time (and Eari B. Gruber have opened the first 
A ® of $25 billion might even be ab- | that while the parts and car mak-| war, the auto people are bound | General Motors wr cers  Soneene in 

U d d N ‘sorbed into an essentially free and|ers were going full steam ahead in| to get their share of the busi- \Goat ah bee taninemnat as ae tes 
nneeade ow 'civilian economy.” |the last war on production of com-| ness because of their know-how, | years and Bodden has been in the truck 


NEW YORK.— Editors of For- The nation’s economic condition, | 
tune magazine believe that the na-|jt was added, “is sounder, more 


tion’s economy could handle an fpexible and far bigger than it was 
increase in defense ‘Spending to $20 in 1929. The economy is much big- 
"© i. ice * meet So-| 8c _more resourceful and more 
e U. S. de n to meet So-|¥; : . ” 
viet force with force does a ee ee re 
mean a “guns-or-butter” choice for|,,1t was concluded that corpora- 
Americans, a leading article in the|tion and business income taxes 
magazine’s August issue declares, | PTObably must” go higher. 
“With great good sense on the| Fortune continued: “Eventually 
ee ————~— | we may have an all-out war that 
Montreal to Get Terminal (can be fought only by deficit 


MONTREAL.—Provincial Trans- | finance; meanwhile the job of pre- 


port, Ltd., has purchased a strip|paredness includes fiscal prepared- | 
of land from the city of Montreal | ness, and that means: pay-as-you- | 


to build a $500,000 terminal. |go while you can.” 





Auto Stocks 
July 24 July 17 
General Motors 


Kaiser-Frazer .... 
Nash-Kelvinator . . 


Studebaker 


Willys-Overland .. 
Average for 





| but who knows how much taxes | equipment field for 15 years. 
will take from the final account- " 

| ing? | course, be less of a blow than 

Around-the-clock shifts were| the imposition of an excess prof- 

;nothing exceptional when the au-| its levy. The turn of the war 

| tomotive plants had completed con-| will dictate what tax policies will 

| version in World War II, yet Gen- prevail. One certainty, however, 

|eral Motors and Chrysler netted; that looms right now is_ that 

|$4 a share. | military work on a_ sufficient 

> sor oe | basis can cut into auto output 

|\(.M, AT its present rate, could; later on. 

|\¥J earn more than $16 a share A current indication of the Wash- 

| for 1950. Chrysler's year-end state-|ington attitude to dampen the ar- 

| ment might show a profit of $12.50|dor of the buying public for cars 

|if preliminary estimates are borne|is found by some sources in the 

| out. trend to higher down payments. 

| Increased taxes would, of | It’s no secret that sometimes the 
. |military or the government has 

| gone too far in estimating its needs 


SPECIALISTS IN ALL TYPES OF STARTING against civilian wants. 





\ PUSH- 


\. BUTTON. STARTING 


ee been voiced’ by 
directors, 

Record-breaking half year sales, 
which are continuing at the same 





to service; 79,000,000 installations prove its dependa- 


| SITTING the prettiest, probably, 
7 are some of the parts firms 
‘that can easily make aircraft or 
|auto parts at the same time. Many 
|suppliers entered the aircraft field 
|before the last war and some go 
as far back as World War I. 
Electric Auto-Lite, Thompson 
| Products, Bendix Aviation and 
| Eaton are among those associ- 
ated with aviation. 
| Some, however, closely identified 
| with the auto industry today, might 
|find tougher going until a conver- 
|sion was effected. 


‘Split Risule 
Adds L-O-F; 
Plans 2 for 1 


Libbey-Owens-Ford Glass’ 19,000 
stockholders will be asked to ap- 
prove a two-for-one stock split at 
a meeting Aug. 
23, President John 
D. Biggers § an- 
nounced last 
week. 

As of July 1, 
L-O-F had 2,562,- 
408 shares out- 
standing. The 
firm has no pre- 
ferred stock or 
bonds. Approval 





of the plan has 


rate into the third quarter, re- 
|sulted in net earnings of $15,063,- 


ae 850, equal to $5.88 a share, for the 

first six months of 1950, as com- 

WITH THE Cs? 4 pared with $9,105,831, equal to 
$3.56 a share, in the corresponding 


period last year, Biggers said. 
Tax reserves were computed on 


| the basis of increased corporation 
|tax rates proposed by the Ways 
land Means committee of Congress, 
jhe reported. 

“Thermopane shipments in June 
|'exceeded any previous month and 


orders for delivery in July and 
August show a substantial increase 
over June,” he reported. “Capac- 
ity of the Thermopane plant is 
again being doubled by improve- 
ments now under way and sched- 
'uled to be completed by the end 


@ The use of push-button starting on most of America’s jof this year.” = 
finest cars definitely establishes it as a quality feature— Earnings 
preferred by the majority of motorists. Bendix has proved Cintaies Gn lie’ encadibians: Shes 
to many manufacturers that push-button starting costs less profit, $388,172, equal to $1.13 a com- 
with a Bendix* Starter Drive. Simple, compact design lets ie alee tee ee ee 
it be mounted almost anywhere; fewer parts make it easier ter: Net profit, $249,599, equal to 


74 cents a share, compared with 
$37,672, or 8 cents, a year earlier. 


bility! That's why two of the three leaders in the lower priced Diamond T Motor Car Six 


car field have chosen a Bendix Starter Drive for their push- 


months: Net profit, $18,323, equal 
|to 4 cents a share, compared with 


button starting. Your inquiry will bring further information | $136,287, or 32 cents, last year. June 


on cost. 


*REG. U.S. PAT. OFF. | quarter: Net profit, $96,655, equal to 
23 cents a share, against $38,793, 


ECLIPSE MACHINE DIVISION of ¥, | 57'S Cathe, a PORE OBeON 


ELMIRA, NEW YORK 
Detroit Office: 8-212 General Motors Bidg. |}method of reaching the men who want 


AUTOMOTIVE NEWS WANT ADS have 


AVIATION CORPORATION , : 
| been proven the quickest, least expensive 


|} what you have or have what you want! 


Expert Sales: Bendix International Division, 72 Fifth Avenue, N. Y. 11, NL ¥. See the back pages of this issue. 
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Avoiding Usury Suits 
Finance Man Urges ‘Perfect Understanding’ 
When Car Deals Are Completed 


CHICAGO. 
vice-chairman of Associates Invest-|men that the outcome of each such 
ment Co., South Bend, writing in|suit depends on the form of con- 


the current issue of Time Sales|tract used by the dealer, and many | 
publication of| suggestions are made that various | 
the American Finance Conference,|changes be made in the forms of | 


Financing, official 
expresses concern over a situation|contracts in use,” he declared. 
that finds “dealers and finance! “{)nfortunately, however, there 
companies experiencing an increas-| are no terms or clauses of magic 
ing number of suits in which the which can be included in the 
Saal ahaes tee” was contract that will provide a de- | 
( . ‘ wt | fense to a plea of usury, The 
Discussing the various angles,| hasic eueiiion remains: was the 
Oare concluded that car dealers| gale in fact a time sale? 
. , ; ; oil 
——, bear the brunt of suits in-| wwhyon a plea of usuary is pre-| 
_ ae . ‘ sented in a lawsuit, the court looks 
There seems to be a general im-| behind the written instrument and | 
|hears evidence as to what each| 


Magazine Finds |party said and did in making the) 
|bargain. From this, the court de-| 


2,914 Vehicles Per termines whether or not the writ- 


|ten contract actually expresses the 
00 |agreement of the parties.” 
l, 0 Farmers | Oare offered the following solu- 
DES MOINES.—A survey com-|tion to offset usury charges: 
pleted by the research division, | “If, before the time sale of an 
Meredith Publishing Co., among a| automobile is completed, both the 
cross eee yen Farm- | seller and the buyer understand 
ing subscribing families SHOWS |that the seller is selling the auto- | 
ownership of 1,141 automobiles, | mobile, plus extras, insurance com- 
1,272 tractors and 521 trucks per| mitments, finance charges, etc., for 
“Shes lo oh Gavean a 49 auto one cee a are = f 
“|an e buyer is buying a ‘ball o 
mobiles, 384 tractors and 193 trucks| wax’ for which he . + pay one| 
per 1,000 farm subscribers over fig-| price—the total time price, in in- 
owe eet memiaeea es 
§ : 8 | of no avail. 
of Census for the magazine from) « ; : . 
records of the 1945 Census of Ag-|, pe the tees a et 
riculture, says the magazine. iene a hn gh on = ne es 
Own f all tomotive | 73S ee ee ee 
ngummershop of all automotive plea of usury is a. threat hanging 
: 2 ;over the transaction. 


totaled 2,934 in the new study, | ee 
compared to 2,308 in the older sur-| . “It should constantly be borne 
vey. in mind that contract forms and 
The new report shows that 91, rate charts provided for a deal- 
| ers use by a finance company 


percent of Successful Farming | 
are merely tools for the dealer, 


families own one or more auto-| " 
mobiles, 83 percent own one or much like the ruler or tape mea- 


more tractors (including garden | sure provided the carpenter by 
tractors) and 39 percent own one| his favorite lumber company. 
or more trucks, say the surveyors. “The amounts attributed to each 
Ninety-eight percent of the trac-| of the components of the total time 
tors are of the wheel type, and 93) price (the vehicle, the tradein, in- 
percent use rubber tires on all|surance, finance charges, etc.) are 
wheels. the seller's amounts, not’ the 
According to the magazine, the|charges of the factory, the insur- 
study reveals that farmers do a|ance company or the finance com- 
considerable amount of overhaul-| pany. 
ing and installing of new automo-| “The crux of the matter 
tive parts themselves. Fifty-three} the seller’s level. Dealers’ salesmen 
percent of the families with a car|and finance company representa- 
covered in the new study installed | tives should constantly review sales 
its battery themselves, while 59 methods to ascertain that pro- 
percent installed their truck batter-| cedures consistent with the time 
ies. Fifteen percent of farm auto-| sales theory are being employed. 
mobile owners installed new piston | 

















; : ; “In most instances the _ ulti- 
rings in their cars themselves dur- mate loss or penalty resulting 
ing the past 12 months. _| from the usurious transaction 

must be borne by the dealer; 


Jeep Paternity Evokes 
$200,000 Law Suit | 

MIAMI, Fla.—An automobile 
dealer has filed a $200,000 suit 
for damages in U. S. district 
court here against Esquire mag- 
azine for allegedly crediting 
Ward M, Canaday, board chair- 
man of Willys-Overland, with 
developing the military Jeep. 

In his suit, R. S. Evans says 
the vehicle was originated by 
American Bantam Co. at Butler, 
Pa. Evans says further that he 
was chairman and principal 
owner of American Bantam at 
the time. 


hence, he should be particularly 
careful to assure himself that his 
organization is making ‘true time 
sales.’ 

“Finance men should be of great 
assistance in this respect as a 
service to their dealer customers 
and because they have no interest 
in purchasing questionable paper. 

“Likewise, finance men_ should 
remember that theirs is the busi- 
ness of purchasing from the dealer 
|the completed time sales instru- 
ments, and should not enter into 
the negotiations giving rise to the| 
instrument, nor purchase instru- 
ments known to result from less 
than true time sales.” 
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parts managers in the Atlanta branch re-| 
Werner, 


DISCUSSING STUDEBAKER PARTS—Dealers' 
-ently completed a two-day session at the Decatur (Ga.) parts depot. C. E, | 
parts manager of the Decatur warehouse, conducted the meeting. Seated around the table | 
clockwise are: W. F. Norsworthy, Fellows Motor Co., Inc., Tampa, Fla.; C. C. Belk, Hed- | 


ick Auto Co., Inc., Salisbury, C.; Jim West, McGoldrick Motor Co., Macon, Ga.; H. R. | 
Daniell, Yarbrough Motor Co., Atlanta; B. C. Prevost, Harry Barsh Motors, Charleston, | 
S. C.; A. N. Bailey, Price-Collins Motors, Inc., Orlando, Fla.; ‘Red’ Kennedy, Craig | 
Motor Co., Inc., Gastonia, N. C. 
Alford, Cruse-Crawford Mfg. Co., Inc., Birmingham, Ala.; D. E. Lanier, Cherokee Motors, 
inc., Decatur, Ga. Standing, left to right are J. T. Bennet, J. F. Hughes, Werner, L. C.| 
Blanchard, and J. H. Riggins, of Studebaker's parts ar+ accessories division. | 


Robert L. Oare,| pression among dealers and finance | 


| visor, 


| the supply. 


| didn’t care to get in the same posi- 
|tion they were 


is at]. 


|1949 act made 
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COMPLETE CHRYSLER MANAGEMENT COU 
recently completed a six-week course at the 


in Detroit. Shown are (left to right) Paul Herpolsheimer jr., DeSoto's national field super- 


Orders Being Turned Down 
By New Orleans Dealers 


By Gordon Hebert 
Staff Correspondent 
NEW ORLEANS. — The Korean 
situation has put local new-car | 
dealers right back where they were | 
after World War II—the demand | 
for new cars being greater than 


A poll of 12 dealers here re- 
vealed that not a single one had 
@ new car in stock and 10 of the 
12 dealers had stopped taking 
orders. 

It was the consensus of the deal- 

ers not taking orders that they 


in after the last 
war—having too many deposits on 
hand and not being able to fulfill 
promises on deliveries. 

One particular dealer who was 
forced to stop taking orders said 
“it would take five months of our 
allocation of cars to fulfill the or- 
ders we have at present.” 

One of the two dealers still 
taking orders stated his position 
by saying: “Yes, we're taking 
orders, but for our ’51 models. 
We are sold out on the present 
model run.” 

In many instances the salesman | 


Policing Starts 
On Pennsylvania 


School Bus Law 


HARRISBURG, Pa. — (UTPS) 
Plans regarding the enforcement of 
the school bus law passed by the 
1949 legislature have been com- 
pleted, it was announced last week 
by Otto F. Messner, secretary of 
revenue. 

The inspection of school buses 
will go into effect on Aug. 1. The 
new law covers all buses carrying 
school children. 

Buses that cannot comply, 
therefore do not carry stickers, will 
not be permitted to be used, and 
the operators thereof will be sub- 
ject to arrest. 

It was also announced that since | 
July 1, a considerable number of | 
school bus operators have been | 
examined by the state police. The | 
this examination 








and | 





compulsory. 

The law, in addition to a special | 
examination for school bus opera- 
tors, also provides for medical ex- 
amination. No one will be permitted | 
to operate school buses in the fu- | 
ture without the proper certificate. | 


| 
| 
| 


Louisville Starts Drive 


Against Noisy Cars 

LOUISVILLE.—Police here have | 
launched a campaign against noisy 
cars, and promise that it will be 
a strict one. | 

At a conference of authorities, | 
honking cars were named_ the 
worst offenders and chief target of 
the drive. 





Eutectic Offers Prizes 
NEW YORK.—Eutectic Welding 
Alloys Corp. will sponsor a $1,000 
prize competition for technical pa- | 
pars having to do with research | 
and development in the field of 


C.; W. F, Eskedor, Victory Motors, Savannah, Ga.; R. A.| “‘non-fusion” welding processes, ac-|signed to the Chicago district. In| 


cording to R, D. Wasserman, pres- 
ident. 





who represented DeSoto at the graduation ceremonies; 
George E. Genthe, of George E. Genthe Motor Sales, Wyandotte, Mich., and Francis R. 
McDonald, son-in-law of John A. McCrane, John A. McCrane Motors, Inc., Paterson, N. J. 


i. 
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Insurance Rates 


™ . . . 

Cut in Michigan 

DETROIT.—Reductions in auto 
jinsurance rates for Michigan driv- 
ers over 25 who drive more than 
7,500 miles a year and increases 
for those under 25 were approved 
last week by the state insurance 
commission. 

Bodily injury and property dam- 
age rates for non-business drivers 
over 25 years of age Were cut ap- 
proximately 15 percent and colli- 
sion rates were reduced 10 percent. 
For those under 25, injury and 
property damage rates were in- 
creased approximately 21 percent. 

Previously the low rates applied 
only to those cars driven less than 
= 17,500 miles a year. This includes 
most Michigan motorists, the com- 
mission said. 


Cadillac Names Hamm 
Gilbert W. Hamm (Chevrolet), 
Weatherly and Lehighton, Pa., has 


been granted a Cadillac franchise 
for Carbon county. 





RSE—Two relatives of DeSoto-Plymouth dealers 
Chrysler Conference of Business Management 


Richard E, Genthe, son of 








LICENSE PLATE 
FASTENERS 


are taking “names” where the deal- 
ers do not take actual orders. 

Just prior to the Korean out- 
break, new-car dealers who also 
handled trucks were giving a slight 
discount. But the picture is en- 
tirely changed today. They are get- 
ting the full list price on all trucks 
and many of them are out of cer- 
tain models. 

Used-car prices are firm, only 
late model cars having taken a 
slight jump. The _ independent 
used-car dealers state that the 
first objective of the customer is 
a “new” car. 

The majority of used-car dealers 
handling new cars state that the 
greater portion of their “new” car 
sales are on a cash basis. 


Auto Credit Deals 
Rising Sharply, 
Canada Reports 


OTTAWA.—Vehicle sales on the 
installment plan soared to new 
highs throughout Canada during} ret 
May, according to the Canadian 


government. 
‘ye CHROME 
Pyle We Si 


Canadian finance firms handled 
NAME PLATES 


On or Off With a Quarter Turn 


Heavy %-inch bolt (with T-head 
and square shoulder) fastens li- 
cense plate securely in place. Will 
not lose off. 
PLATED TO PREVENT RUST 
No. 51—Dealer Cost, each $ .20 
Packed 12 to Box- 


Money-Back Guarantee 
IMMEDIATE DELIVERY 


If Your Jobber Cannot Furnish 
Order Direct from ... 


HOUSER ENGINEERING & 
MFG., INC., Bluffton, Ind. 


Over 100 Service Items 





retail paper valued at $12,422,038 
on 9,541 new cars in May this 
year, as compared with $6,517,660 
for 5,021 new cars in the same 
month of 1949. The number of units 
and amount involved was up about 
90 percent this year. 

Financing of new commercial ve- 
hicles involved 3,907 units and 
$6,055,926 in May this year, as 
against 3,201 units and $5,301,577 in 
May, 1949, 

The same trend prevailed for 
used cars and trucks. 

May, 1950, financing involved 20,- 
726 used cars and $13,796,598, com- 
pared with 14,681 and $9,891,580 in 
May, 1949. During May, 1950, fi- 
nance firms also handled paper on 





DEALERS: 


The Modern Advertising Plate 
With Customer Eye Appeal 


Wrice TODAY for beautiful full- 
size FREE SAMPLE... Yours 


keep and compare! 
@ NO OBLIGATION © 





4,283 used commercial vehicles, 

putting up $3,277,202, compared F711 le ee 2409 15TH ST. 
with 2,897 units and $2,442,859 in 2, COLORADO 
May, 1949. ol a ha ,! ; 


Learey to Hea 


Airfoam Sales 


AKRON.—Karl J. Learey, dist- 
rict manager at Atlanta for the 
General Products division of Good- 
year Tire & Rub- 
ber Co., has been 
named manager 
of Airfoam sales 
with headquarters 
here. 

Announcement | ¥P for you in the 122-page book, 
of Learey’s pro-|to Write Used Car Ads that Bring More 
motion was made | Buyers." Endorsed by Dodge Used Vehicle 
by R. S. Wilson, d ce 

, epartment, other authorities. Only $4.95. 
sales vice-pres- : , . 
ident. Learey will Write today for free 7-day inspection at 
report to R. E.| ny risk. You'll be glad you did. 
Pauley, manager 


t quess 
O CAR / 
USED CAR ADVERTISING; 


Act surely and profitably in advertising 
your used cars—base your ad-plans on 
the wealth of success-experience summed 
“How 





Karl J. Learey 
of the Airfoam department. Learey | 
joined Goodyear’s Airfoam sales or- 


ORDER TODAY! 


ganization in 1948, and was as-|} 


a Rene > ype 


February of this year he was sent} 
to Atlanta. 
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Some Trade A buses Cropping Up 


(Continued from Page 1) 


was growing so heavy, dealers de- 
clared, that they found it impos- 
sible to satisfy even their old cus- 
tomers, with the result that many 
would-be purchasers were embit- 
tered and spread false charges. 

Biggest customer complaint thus 
far involves wild war tales being 
used by auto salesmen to excuse 
delays in new-car deliveries. 

One of the chief tales used by 
salesmen is that their factories 
have converted to war produc- 
tion. Others are telling custom- 
ers that “every fifth car coming 
off assembly lines is painted 
khaki.” 

Truck salesmen are telling cus- 
tomers that Army orders have cut 
civilian truck production. 

* * + 


SEASONED observers in the auto 
7 industry, knowing these tales 
are figments of the imagination, 
fear a swell of public criticism not 
unlike those in the days immedi- 
ately following World War II. 

In virtually every city surveyed 


Rulings Favor 
Redress for 
Tucker Dealers 


CHICAGO.—Two rulings in favor 
of Tucker Corp. dealers were 
recommended last week to Federal 
District Judge Michael L. Igoe by 
Austin Hall, referee in bankruptcy, 
over protests of the trustees. 

One upheld a petition of T. T. 
Stanley, owner of Nortown Tucker 
Sales, Chicago, seeking delivery of 


by Automotive News’ correspondents 
last week, new and used-car ad- 
vertising was being played 
“straight”—no scare ads, but at the 
same time no ads seeking to dis- 
courage panic buying. 

In Springfield, Mass., business 
as usual seemed to be the theme 
behind advertising. Used-car ads 
were just straight price listings, 
and no_ high-pressure _ selling 
was found on tires, batteries and 
accessories, 

Dallas reported that the only 
dealer who advertised urging imme- | 
diate buying shortly after the Ko-)| 
rean war started has discontinued | 
such ads. Used-car dealers are not} 
urging panic buying, since they | 
fear prices will be bid up to fan-| 
tastic levels at a time when they | 
are trying to stock up on mer-| 
chandise. 


* * * 
N LITTLE ROCK, it was pointed | 
out that the Arkansas dealer 


association had cautioned its mem-| 
bers against scare advertising, and | 
that dealers have been following} 
the advice. 

Automotive News’ Denver cor- 
respondent noted that only regular | 
factory ads are being used in local | 
newspapers. 

On the other hand, Chicago | 
reported two instances bordering | 

One com- 


on scare advertising. 
pany was plugging “attractive 
prices on tradeins” and urged 


placing of orders for model and 
color preferred, with assurance 
of early delivery. 

Another Chicago dealer, using) 
television, emphasized that his firm | 


Less Time to Pay Seen Coming 
Next.” 


* * * 
a SEATTLE, it was reported 
that scare advertising is con- 
spicuous by its absence. So, too, 


it was said, is the type of adver- 

| tising cautioning the public against 

panic purchasing. 
Advertising of new 


and used 


cars, parts and accessories in Se- 
attle is following a normal pat- 
tern, Awvtomotive News’ corres- 


| pondent reported. 

Automotive News’ correspond- 
ent in Los Angeles declared that, 
while dealers are not using any 
form of scare advertising, all 
salesmen are using this as a 
weapon to close deals. It is es- 
timated that over last weekend 
10,000 new-car orders were placed. 
Reports have it that many sales 
contain between $400 and $500 in 
accessories. 

Los Angeles survey showed more 

orders on hand now than in ‘47 
and °48, 


* #* * 


Business Bureaus Vow 
Fight on ‘Scare’ Ads 

NEW YORK. — Better business 
bureaus throughout the nation last 
week pledged their resources and 
facilities against “scare” advertis- 
ing and hoarding. 

The pledge came from Victor 
H. Nyborg, president of the 
Assn. of Better Business Bureaus. 
In a letter to President Tru- 
man, Nyborg said: 

“Again, as we face the enemies 


accessories, including radios and |had only a limited supply of cars| of freedom and democracy, We are 


luggage, which he bought 
money paid by customers, | 

The act by Hall, if sustained by 
the court, would entitle all Tucker | 
dealers to accessories now in the} 
plant, the value totaling $331,000. 

Hall’s other decision urged that | 
Judge Igoe deny claims of the 
trustees against dealers for notes | 
representing payments due _ on) 
franchises amounting to about | 
$380,000. 

A hearing for Aug. 31 on Hall's | 
recommendations was scheduled by | 
Judge Igoe. 


Member Drive | 
Hits St Louis | 


JEFFERSON CITY, Mo. The | 
Missouri Automobile Dealers Assn. | 
has launched a drive to get a big- | 
ger percentage of dealers signed up | 
in the St. Louis area. | 

All present members of the asso- | 
ciation in Greater St. Louis have | 
been alerted to take stock of the | 
dealers in their area in a “con-| 
certed conversion effort against all | 
non-members,” according to James | 
A. Gorman, MADA manager. 
Summerfield Resigns 
GOP Strategy Post 

WASHINGTON. Resignation of 
Arthur Summerfield, Flint (Mich.) | 
Chevrolet dealer, as chairman of 
the strategy committee of the Re-| 
publican party was announced here | 
last week. | 

Dissension within the GOP’s na- 
tional committee was hinted at in 
a letter which Summerfield sent 
to party officials. In the letter he 
charged that Guy C. Gabrielson, 
national chairman of the Republi- 
can party, planned to let the 
“die on the vine.” 


strategy group 





Automotive News 


a quality 


is covered 


AUTOMOTIVE NEWS 


BINDER for 
Automotive News 


ANSWERING many requests from our 
+ readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 


and which we can recommend. This binder 
stiff sides, holds 26 issues of Automotive 


News in removable metal blades. Price $7.50 
postpaid to our subscribers. 


dealer, representing the same 


in a Detroit TV show. 

Cincinnati reported auto adver- | 
tising as normal, while Montgom- | 
ery, Ala., said “the war situation | 


lis not reflected in auto ads here.” 


* * * 

are example of scare tech- 

nique in dealer advertising in 

New York City was a _ half-page 

ad in New York Daily Mirror last 
Wednesday. 

The Embassy, 40th St. and 11th! 
Ave., advertised: 

“Important news for car buy- 
ers. Overnight the government 
may discontinue present liberal 
(lending) terms. If you are look- | 
ing for a 1950 car, we urge you | 


to come in at once and make 
your selection while the no- | 
money-down 3-year terms are | 
available.” 

Ad reproduced what appears to 


be newspaper clipping of Associ- 
ated Press story out of Washing- 
ton, headlined “May Want One- 
third for Autos. Cash Down and 


Tex. Dealers Pick 


with |and recommended prompt ordering. | prepared to once more enlist the 


voluntary cooperation of business 


‘line ‘of cars, used similar tactics|in avoiding the use of advertising 


which will have a _ tendency to 
weaken our cooperative efforts and, 
thus, bring aid and comfort to the 
enemy.” 

Nyborg reminded the President 
of the “almost complete coopera- 
tion” of business in banning scare 
advertising during the last war. 

He said the better business bu- 
reaus, as agents of business act- 
ing in the public interest, have 
“a joint trust with all Americans 
to marshall our facilities and re- 
sources in the furtherance of the 
best interests of our country.” 

Nyborg promised the President 
that better business bureaus would 
urge the use of advertising to warn 
the public against “panicked” buy- 
ing of goods and services which 
would create artificial shortages 
and contribute to inflation. 

* * - 


Ottawa Lots Sounding 


‘War Scare’ Claxon 
OTTAWA, Volume _ used - car 

dealers here are advising prospects 

to buy now, along with warnings 


that “prices may go skyhigh.” 
“ There has been a run on most 
NADA Director dealers for better vehicles, but 


SAN ANTONIO.—Thomas F. Ab- 
bott jr. president of the Texas 
Automotive Dealers Assn., will be 
his group’s next NADA director. 
Abbott operates Frontier Pontiac in 
Fort Worth. 

Incumbent NADA Director 
George H. Jones had already an- 
nounced that he would not be a 
candidate for the post again. Unan- 


jimous endorsement of Abbott for better used cars very scarce. 


the post on ballots mailed out be- 
tween Aug. 17 and Sept. 1, last 
year, followed Jones’ decision. 








binder which will stand the gaff 






with black Levant leather cloth, 
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prices have not risen unreasonably 
so far. 

However, “skyhigh prices” soon 
are a certainty in the honest opin- 
ion of most dealers. 

One dealer who operates several | 
used car lots advertises: “Do you | 
want to be caught with your old 


car as you were in 1942? World| 
conditions are making new and/| 
| 

Buy | 


yours now.” 


Boston Council Asks 


Local Price Control 
BOSTON.—Boston's city council 

has asked Mayor Hynes to direct 

the city law department to draft an 


ordinance with teeth in it against 
“such unnecessary and unwar- 
ranted raises in prices by those 


dealing in necessaries of life.” 

The council also asked the mayor 
to take steps, through his depart- 
ment heads, “to investigate and 
stop these unwarranted boosts in 
prices.” 


Foster Heads Civic Group 

W. A. Foster, manager of J. E. 
Still Motor Co, (Ford), Bay Min- 
ette, Ala., has been elected presi- 
dent of the Bay Minette chamber 
of commerce, 


| 
} 


4 _ Mt 





IT'S DONE BIG IN TEXAS—One of the country's largest and most modern automobile 


sales and service facilities is being erected in Dallas by Skyline Kaiser-Frazer Co. 


The 


one-story steel structure features a showroom 300 feet long with three different floor levels. 
The entire facility will cover a three-acre site at 118 Commerce St. Jim Landers is president 


and John B. Stigall jr., 


secretary and treasurer. 


Hold High Principles, 
Crusoe Asks Dealers 


(Continued from Page 1) 


there was a time that 


called for NO government 


controls against 


good, sound thinking--for business | creating and holding the good will 


statesmanship—-for real stature 
it’s right now. 

“Mr. Truman’s message made it 
quite apparent that we are in a 
quasi full-scale war. And aside 
from all the many other unfortun- 
ate things that means, the situation 
brings with it an opportunity for 
many people—in business and out 

to fall victim to bad-planning, 
bad-thinking and bad-conduct. It 
also brings with it the same oppor- 
tunity for good-doing, for building 
character. 


“WE AS one company and you 
as one group of dealers can't 
control the actions of the 
country or even an entire industry. 
But we can lead the way. The 
Ford Motor Co.—and I'm _s sure 
America's Ford dealers—can, should 
and will conduct themselves in an 
exemplary manner. 

“Besides the tangible things— 
the product, the brick and mor- 
tar, the things we can see and 
touch—there’s another very, very 
important asset we've built up in 
the last few years—public accept- 
ance and good will. We can’t put 
a price on it—we can’t buy it— 
but we can easily let it slip 
through our fingers. 


“The situation we are faced with | 


[today may ultimately slow down 
our plant expansion. It may slow 
|down our production. It’s too early 
to tell what the full and final result 
will be. But we can all be sure 
that there will be NO legislation, 


Pay-Price Freeze 


Urged by Allen 


* 

BUFFALO.—The federal govern- 
ment should freeze prices and 
wages to hold the line until the 
current emergency is over, in the 
opinion of Don Allen, president of 
Don Allen Chevrolet. 

Allen went on record for an all- 
out effort, saying many citizens 
would rather make sacrifices now 
than later. “People are running to 
stores to buy surplus goods, and 
prices are bound to skyrocket un- 
less they are frozen,” he said. 

Fixing prices, Allen said, would 
tend to take the profit out of war 


entire | 





of the public which buys our prod- 
ucts and our services. 


“Wy ane going to stick to a rea- 
sonable profit. We at Ford are 
not going to hoard or gouge. We 
don't think we should gamble our 
good relations with the dealer or- 
ganization against a few quick 
dollars. We are going to continue 
to follow the basic principles of 
good, honest, sound business. 

“The most important of these 
principles is that no deal is a 
good deal unless it includes no 
more than a fair profit and good 
will on both sides—no deal is a 
good deal if it doesn’t assure a 
friend and a next deal. 

“Now I'd be the first to admit 
that I might not know half as 
;much about the nuts and bolts of 
}actual dealer operation as most of 
|} you men. But I do know that some 
of the things I’ve been talking 
about make for a sound and solid 
| foundation in ANY business aimed 
}at a lasting and profitable future. 
/And we're not fly-by-nights—-we're 
|in business for keeps.” 


Goad Heads Lions Club 


Howard Goad, secretary-treasurer 
of Russell Motor Co., Junction 
City, Kans, has been elected pres- 
‘dent of the Junction City Lions 
‘lub. 


BLOWBACK 
OVERFILL and 
EXPANSION 
SPILLS 





and halt inflation. He declared the | 


government should estimate what 


ithe Korean situation will cost the 


U. S., then set up a team of mili- 
tary and business men to 
the nation’s efforts. 


Novelty Carriage Works 


Sold in Spokane 
SPOKANE. 
and Harold 
the Novelty Carriage Works at W. 
815 Second Ave. here. 
will remain as manager and all 
other employes will also continue. 

Myron Culp, the man who found- 
ed the company in 1889, was one of 
the purchasers. Associated with 
him are Henry George, Charles 
Powers and A. W. Morris. They are 
to form a corporation, according to 
the report. 

The Novelty Carriage Works, 
which at one time constructed and 
repaired horse-drawn vehicles, is 
one of the oldest firms in the 
northwest. It now does custom 
body construction, specializing in 
school buses, 
| bulances. 


guide 


Hugh B. Tinning | 
A. Halstead have sold | 


Halstead | 


truck vans and am-| 
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WHISTLING TANK FILL SIGNAL 


in 1950 over 1,000,000 cars will 
be factory equipped with 
VENTALARM * Signal 


The car you sell 
deserves one. 


SCULLY. SIGNAL COMPANY 
dle ee ee ela: ee 








ew: PRECISION CAST... 

N ELIMINATING ALL DIE COSTS 

Quantities as low as 100 may be 

ordered with original design for every 
job! Proof of design submitted for 
approval. Heavily chrome plated. 

Write for details. 










29th & McKean Sts. 
Phila. 45, Pa., Dept. A 
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Auto Prices Periled 


Makers Facing Reduced Profits in Efforts 
To Absorb Higher Labor Costs 


AUTOMOTIVE NEWS, 






(Continued from Page 1) 


had posted one-to-two-cents-a- 
pound boosts in prices of its alum- 
iaum products. The company re- 
portedly had been planning the 
uction for some time. 

The next day, the White House 
announced Reynold’s decision to 
revoke the increases. President 
Richard S. Reynolds jr., wired 
President Truman that the step 
was taken “in the light of your 
message to Congress.” 

But all major tire suppliers have 
now instituted 10 percent increases 
in original-equipment prices to car 
makers. 

> . + 

VEN if other auto suppliers 
4 manage to avert price boosts, 
however, car makers still are fac- 


ing up to obligatory advances in 
labor costs. 
In effect already, or going into 


actuality later this year, are ex- 
pensive pension plans at seven car 
makers, as well as at White and 
International Harvester. The car 
makers in this group are, in or- 
der of agreement upon retirement 
plans: Ford, Nash, Chrysler, Gen- 
eral Motors, Studebaker, Kaizer- 
Frazer and Hudson. 


On top of the pension funds, 
which will be multi-million-dol- 
lar affairs, a new round of wage 
increases appears to be under 


Brazil May Get 


Japanese Autos 


TOKYO. (UTPS) (Special) 
In connection with expected per- 
mission for exporting Japanese 
vehicles to Brazil, the Kanematsu 
Shoten, Ltd., at Kobe has con- 
tracted with a Brazilian automobile 
company to assemble and repair 


Japan-made trucks and passenger | / 


cars, according to trade sources 
here. The name of the Brazilian 
firm was not disclosed. 

The Japanese vehicles will prob- 
ably be those manufactured by Nis- 
san Automobile Co. a_ leading 
Japanese producer. Under the con- 
tract, trade sources reported, Kane- 
matsu will ship 25 trucks and 
passenger cars to Brazil in the 
near future. Meanwhile, it is said, 
the Brazilian government is likely 
to have issued licenses for import 
of $270,000 worth of Japanese auto- 
motive vehicles. 


Gary Car Registrations 
Increase 16% Over 1949 


GARY, Ind. Vehicle registra- 
tions here are 
percent ahead of last year, accord- 
ing to Leonard R. Nelson, manager 
of the local auto license 
The total for all types of vehicles 


running nearly 16} 


bureau. | 


' those 


up to the middle of July was 35,514, | 
an increase of 4,805 over the 30,709 | 


recorded at the same time a year 
ago. 


Auto-Bar 2 sells itself 






Telescoping, aluminum clothes-rod 
fits all cars. So practical! 
So inexpensive! So profitable! 


Improved-type Auto-Bar, the handsome, 
sturdy clothes-rod ‘‘sells itself" without 
time-taking effort. Popular because: can 


be installed, or removed and stowed-away 
in seconds. Fits any car. Rigid strength, 
holds up to 36 garments. Stock this quick- 
sale accessory, advertised Saturday 
Evening Post. 


LIST PRICE $3.95 


Less the Following Discounts: 


in 


esis peek eee 30% OFF 
a e's . 35% OFF 
12 or more 40% OFF 
Place a trial order now. Your purchase 


order will be filled immediately; shipping 
charges prepaid by us. Display cards 
included. 


Goode Products Company, Dept. N 
7542 Maie Ave., Los Angeles 1, California 


JOBBERS WANTED 


way. (See Automotive News, 
July 24.) 
The four-cent-an-hour raise 


granted by General Motors touched 
off UAW-CIO insistence on a de- 
mand which the union had not 
taken seriously in its previous ne- 


gotiations with Ford, Nash and 
Chrysler. 

To avert a strike, Briggs gave 
the union a five-cent pay boost. 
Raises at Hudson ranged from 
three to five cents and, at White, 
from five to 12 cents. 

* * * 


] ATEST reports foretell another 
4 GM raise of at least four cents 
come Sept. 1, when the next re- 
view of the cost-of-living wage es- 
calator plan takes place, 

The Sept. 1 readjustment at GM 
will be based on the government's 
consumer price index for July 15, 
which will be made known by the 
Bureau of Labor Statistics late in 
August. 

The indices for May 15 and 
June 15 mirrored price climbs to 
an extent warranting a _ three- 
cent raise for GM workers. The 
July 15 reading is expected to 
reflect the effects of the Korean 
outbreak on the commodity price 
market. 

Asked about price futures in Los 
Angeles, Chrysler President K. T. 
Keller expressed doubt of any 
change one way or the other. 
Chrysler Corp. was the only car 
maker which did not lower prices 
during the deflationary round of 
1949 and 1950. 

A rash of hefty price boosts, it is 
feared, would also bolster Admin- 
istration requests for a wage-price 
stabilization now not deemed neces- 
sary because of the limited range 
of the hostilities in Korea. 

- om + 

President Tru- 
for pricing sta- 
squeeze right on 
profits, inasmuch as car makers 
are being pressed hard by the cost 
spiral, industry spokesmen agree. 

Had there been no uprising in 
Korea, many auto observers feel 
possibilities of a price - profit 
squeeze would have remained 
dim, in view of the seasonal lag 
in auto demand and a probable 
reversal of the upward trend in 
the cost of living. 

But the Korean situation has in- 
tensified the national thirst for new 
ears. This, in the minds of the in- 
dustry, has restored conditions like 
of the hectic 1946-47 period. 

Mac Gorpdon 


T ANY sate, 
man’s appeal 
bility puts the 
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BOY SCOUTS STUDY DIE SINKING—The art of die sinking is explained to members of 


Boy Scout Troop 31, Rock Springs, 
Overland. The bo 

Valley merge. Pa., 
left to right: Antone Novak, Mrs. 


where they attended the 


Oe y W. 
y scouts stopped at illys to tour the Toledo plant enroute home from 


Peter Zanetti, 


B. Garbe, veteran die sinker at Willys- 


Boy Scout Jamboree. Listening to Garbe are, 
wife of the Willys dealer in Rock Springs 


who accompanied the group, ‘and Joey Etcheverry. 


How Trade Was Controlled 
During World War II 


(Continiied from Page 2) 


of 520,000 on hand when rationing 
began. 

The greatest deterrents to new- 
car buying during the war were 
gasoline and tire rationing. Tire 


Audio-Visual 
MEWA Plans Program 


For Sales Training 

CHICAGO.—A sales training pro- 
gram, combining sound-slide films, 
meeting guides and textbooks, has 
been announced by the 
Equipment Wholesalers Assn. The 
program is planned as the basis 
for eight sales training meetings. 


It consists of eight films, which | 


show how various sales problems 


are overcome, eight meeting guides, | 


which 
ing and suggest a program timed 
to last about an hour, and text- 
books and questionnaires for the 
students. 

In a_ bulletin 
MEWA points 
sound-slide film 


to its members, 
out: “To show a 
and then to dis- 
miss the group is of little value. 
Something must be done to make 
every salesman take part and thus 
stimulate his own thinking. 


“There’s no better way than that | 


of getting him on his feet, argu- 
ing for or against the sales meth- 
ods portrayed. The more the sales- 
men discuss with 
principles of salesmanship 
plained in the films, the 
they'll absorb the successful 
techniques, and become 
salesmen.” 


ex- 


sales 
better 





Headlight Controversy 


Polaroid Co. Claims Extensive Tests Negate 
Bureau of Standards Criticism 


BOSTON. The controversial 


|Polaroid headlight system was de- 


| fended 


| tests 


| 
| 


Polaroid Co. 
extensive 


last week by 
spokesmen, who _ said 
made by General Electric 
found criticism made by the Na- 
eae Bureau of Standards invalid. 

The bureau’s main objection 
as stated in a recent report is: 
“The appearance of new cars 
with excessively bright headlight 

beams would be an extreme haz- 
ard to the drivers with present 


day equipment and would, no 
doubt, result in a marked in- 
crease in night traffic accidents 


for a number of years to come.” 

Under the Polaroid system 125- 
watt lights would be used, (Pres- 
ent state laws forbid use of head- 
lights over 45 watts in strength.) 

To counteract this powerful 
beam, a Polaroid shield would be 
fixed as a visor for the driver to 
pull down at night over the wind- 
shield 

But company spokesmen pointed 
out that the danger of looking into 
Polaroid lights is no greater than 
when looking into undimmed 
sealed-beam lights. 

Tests have shown that a driver 
looking into approaching un- 
dimmed sealed beams experiences 
a blind driving zone, he _ said. 
The company official added that, 
“While 200 feet away from the 
oncoming car, he can see no fur- 
ther than 175 feet. In no case, 


even with dimmed lights facing 
him can he see past those lights.” 

If both drivers were equipped 
with Polaroid lights and _ shields, 
at a distance of 200 feet from each 
other they would be able to see 
400 feet straight ahead, the spokes- 
man declared. 

Pointing out that the 


GE tests 


showed that a driver looking into 
unshielded Polaroids found them 
brighter than undimmed sealed 
beams, he said: “You can’t be any 
blinder than blind. And the recov- 
ery time, when the eyes get into 
shape again after being blinded, is 
about the same. They were unable 
to measure the difference.” 


According to Polaroid, the driv- 
er of an automobile with polar- 


ized lights can see “strikingly 
better” while his Polaroid visor 
is up, than can one with sealed- 
beam lights. 

With the viser in place, the driv- 
er can still see about 15 percent 
better—and be free of the blind- 


ness caused by oncoming lights, the 
company claims. 

Denying that universal simulta- 
neous adoption of the headlights 
would be necessary to make them 
effective, the spokesman said: 

“If polarized lights were on half 
the automobiles in the state, then 
half the cars you would come up 
against would be without glare. 
You would be twice as well off as 
now.” 


Motor and) 


tell how to set up a meet-| 


each other oe 


surer | 


rationing began with the war, 
while nationwide gasoline ration- 
ing started Dec. 1, 1942, 

While new-car dealers chafed 
under price ceilings from March 2, 
1942, until November, 1946, used- 
car price ceilings weren't estab- 
lished until July 10, 1944--2' years 
after the war began. 

One month before the effective 
date of the used-car ceiling price 
regulations, the OPA announced 
|the price formula. The rules cov- 
ered 23 makes and some 6,000 mod- 
;els built from 1937 to 1942. Prices 
were frozen at the level prevailing 
in January, 1944. 

There was a great hue and cry 
|when used-car price ceilings were 
}announced, and many contended 
that new-car dealers would simply 
quit the used-car business as they 
|had retired from the used-truck 
business when used-truck price 
|ceilings were instituted Apr. 26, 


1943. 

a was again almost con- 
stant calling for increases in 

iceiling prices, but OPA remained 

adamant until October, 1944, when 

a 3 percent increase in Chevrolet 

used-car prices was permitted. 

Price controls finally ended in 
November, 1946, while credit re- 
Strictions ‘grew progressively more 
liberal, until they, too, expired aft- 
er five years of life in November, 
1947, 

Regulation W was revived in 
August, 1948, and stayed to 
plague the industry for another 
year, before it was again buried 
| in July, 1949, 

The pattern set up prior to and 
during World War II ran like 
this: First, material shortages and 
defense contracts hamper produc- 
tion; then, in order, taxes to dis- 
courage buying, credit controls, 
price ceilings, and, finally, car ra- 
tioning. 

Materials shortages are 
hampering the industry. 
talk of resuming credit controls. 
If these measures aren't enough, 
we have President Truman's prom- 
ise that he won't “hesitate to rec- 
ommend price controls.” ' 


* * * 


already 
There is 


| traffic 
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Decision Expected 
Soon on Mexico 


Import Curbs 


MEXICO CITY.—Automotive and 
industrial circles here see a show- 


down soon by the Mexican gov- 
ernment, through the ministry of 
finance, on the much-discussed 


question of relaxing restrictions on 
imports of cars and trucks. Those 
restrictions Were among many 
others enacted in 1947 in an effort 
to stem what the government called 
a ruinous exodus of money. 

The showdown will be action on 
petitions by American assembly 
plants to increase their quotas for 
bringing in materials for cars and 
trucks and of industrialists who 
want duty franking on all cars and 
trucks, contending that Mexico 
needs many more such vehicles. 

The industrialists aver their de- 
mand is entirely reasonable  be- 
cause cars and trucks literally car- 
ry progress. They are trying to con- 
vince the ministry that foregoing 
revenues from import taxes on 
cars and trucks, when and if that 
importation resumes, will really be 
an investment as these vehicles 
will so aid business, industry and 
agriculture that more taxes from 
those increased activities will re- 
sult. 

The ministry is expected to ap- 
prove the car and truck import re- 
quests, in some form or other, as 
President Miguel Aleman has just 
said: 


“The world panorama presages 
war. Therefore steps must be 
taken to permit the importation 


of vehicles for transportation com- 
panies.” 

Bus and truck operators state 
that remark was specially made 
to them 


N. Y. to Require 
New Apartments 


Furnish Parking 


NEW YORK.—A zoning amend- 
ment requiring provision for off- 
street parking or storage space for 
automobiles in virtually all future 
residential construction has been 
approved by the New York City 
board of estimate. 

Sponsored by the city planning 
commission, the amendment was 
scheduled to go into effect July 25. 

Also approved by the board was 
another amendment, effective Aug. 


14, which gives the commission 
initial jurisdiction over the sites 
and construction of commercial 


garages with a capacity of 150 or 
more cars in any use district. 

Removal of parked cars from the 
streets, with consequent easing of 
congestion, is the air of 
both amendments. 

The measure requiring parking 
or storage space in residential con- 
struction will operate on a sliding 
scale of space requirements. In the 
city’s most congested areas space 
must be provided for 20 percent 
of the dwelling units. In outlying 
sections the space allocation will be 
100 percent for the one and two- 
family homes. 


Johnson Ford Sales 
Johnson Ford Sales, Inc., Cleve- 
land, has been incorporated by F. F. 
Baker, C. E, Abele and H. G, Me- 
Dougal. 
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PAYS 3 WAY PROFITS! 


Now you can sell more 4 door sedans \ 
to parents with young children. Sim- 
ply install Guardian Safety Lock 
Inside Door Handles. It's a sales 
clincher! You profit 3 ways — larger 
unit sale profit —extra profit on han- 
dies — regular handles become part of 
regular replacement stock. And more 
important, you build customer good 
will and promote safety. 
‘ 







GUARANTEED FOOLPROOF 


GUARDIAN 
SAFETY LOCK 


TRADE MARK Lie tee Li) 


aT as 
TRAGIC ACCIDENTS 





Guardian Safety Lock patented features 
provide performance-proved protection 
against rear door accidents. Made with 


‘tot and key. Once locked, the Guardian han- 
dle becomes disengaged and spins freely from 
inside. Door can be opened at all times from the 
outside. Guardian replaces regular inside han- 
dies. Dresses up the car. Does not affect norma! 
operation of outside handles. 
with screwdriver without marring upholstery. 


Des. and Mech. Adaptation Pat. U. S. A. 


IMPERIAL HANDLE MANUFACTURING CO. 
ey bea ee ee te 


Easily attached 












Jobbers: Write for 
exclusive ribu- 
tors proposition. 
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Chrysler Rebuffs Reuther on Industrywide Parley .. . 


AFL-CIO Merger a Step Closer 





(Continued from Page 6) 


three makers accepted and at- 
tended the parley—Kaiser-Frazer, 
Studebaker and Willys-Overland. 
No conclusive decisions were 
reached, 

Reuther’s letters 
auto builders laid stress on one 
of his pet subjects——“failure” of the 
steel industry to expand capacity. 
He urged that the auto industry 
“give leadership in the formulation 
of practical recommendations to- 
ward breaking the production 
bottlenecks in the steel industry,” 
warning that a big slice in the auto 
industry’s steel quota might create 
considerable unemployment. 

* 


last week to 


ECKLER stated, however, that 
Chrysler was “entirely agree- 
able” to a company-union conclave 





Chrysler 


(Continued from Page 2) 


against a loss of 20 cents a share 
in the first three months. The 
second period, however, did not 
represent a full quarter because the 
striking workers did not return 
until May 8. 

A per-share profit of $3.97 was 
made by the corporation in the 
second period of 1949, compared 
with $2.15 in the first period. 

Foreign dividends accounted for 
$2,714,932 in the total profit for the 
first half of this year. Profit this 
year to date is equivalent to 5.85 
percent on sales, the firm states. 

“Notwithstanding a tremendous 
production effort which, for exam- 
ple, broke all previous corporation 
records in June by the shipment 
that month from U. S. and Cana- 
dian plants of 184,718 vehicles, 
dealer and customer unfilled orders 
continue to mount,” K. T. Keller, 
president, states. 

Sales of cars, trucks, parts, acces- 
sories and other products were 
$675,385,143. Unit sales from U. S. 
plants for the first six months were 
399,380 Plymouth, Dodge, DeSoto 
and Chrysler passenger cars and 
Dodge trucks. 

Cash and short-term marketable 
securities as of June 30, 1950, were 
$342,392,640, exclusive of U.S. treas- 
ury savings notes purchased for 
income tax payments. Inventories 
amounted to $156,671,889 and net 
working capital was $339,430,453. 

Depreciation on buildings, ma- 
chinery and equipment in the 
amount of $9,297,451 was charged 
to operations during the first six 
months of 1950. 


Trucking Growth 
Laid to Offering 


Better Service 


CHICAGO.—Good service is the 
reason for the increased use of 
trucks, William L. Yingling said in 
an address here before the Nation- 
al Packaging Exposition. 

The American Trucking Assns. 
official said he wanted to explode 
the “myth” that improvements in 
the nation’s roads had a major 
role in the progress of truck trans- 
portation. 

“In 1935,” said Yingling, “we had 
a total of 331,867 miles of paved 
highways. The latest published fig- 
ures show that we now have 337,020 
miles of paved highway, a gain of 
5,153 miles. 

“In 1935, there were approxi- 
mately 3,565,000 trucks. Now there 
are approximately 7,600,000 trucks. 

“Certainly none of us is so gul- 
lible as to believe that an increase 
of 5,000 miles of highway over a 
15-year period would be the basis 
of a 108 percent increase in the 
number of motor freight vehicles 
operated.” 





Auburn Clutch Folds, 

Blaming UAW Strike 

AUBURN, Ind.—Blaming a two- 
month-long strike of nearly 400 
UAW-CIO workers, Auburn Clutch 
Co, division of Dana Corp. an- 
nounced Thursday it would go out 
of business this week. 

Works Manager Von Kaufman 
said all efforts to settle the dis- 
pute had failed. 








‘over the auto industry’s present 
prospects, But in spurning the in- 
|vitation to an industrywide meet- 
ing, he told Reuther: 


| “It does not seem to us that a| 
collective movement on the part of | 


lthe automotive industry, either 
| with or without collaboration of 
your organization, aimed at en- 


couraging the government to take 


over the steel business, would be 
constructive.” 
Also announced by Chrysler 


were establishment of a pension 
plan for non-union office and 


Old Timers Plan 
To Honor Wilson 
At Oct. Dinner 


NEW YORK.— The members of 
Automobile Old Timers will cele- 
brate the organization’s 11th anni- 
versary, Oct. 18, when Charles E. 
Wilson, president of General Mo- 


hourly-rated employes. Trustees 
of the Chrysler pension plans 
were identified as Hanover Bank 
and Trust Co., New York, and 
the National Bank of Detroit. 


First pension payments under the 
Chrysler plan will be made about 
Sept. 1. The board of administra- 
tion over the Chrysler setup has 
been appointed, with three 
|pany and three union representa- 
| tives. 

On the receiving end of the 
|UAW missives were Willys-Over- 
|/land Chairman W. M. Canaday and 
ithe following presidents: 
|Motors’ C. E. Wilson, Chrysler's 
|K. T. Keller, Ford’s Henry Ford II, 
|Studebaker’s H. S. Vance, 


|Kelvinator’s G. W. Mason, Hud- 


json’s A. E. Barit, Packard’s H, J.| 


|Ferry, and Kaiser-Frazer’s E. F. 
Kaiser. 

“This,” Reuther stated, “is an op- 
| portunity to prove again to the 
world that free labor and free man- 
| agement can rise to the challenge 
and through practical cooperation 
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WHO'S GOT THE BREAD?—In defense of 


producer of foreign cheese, 


his community's reputation as the nation's top 


International truck dealer D. A. Crandall, of Monroe, Wis.. 


prepares to escort a 212-pound Wisconsin Swiss cheese wheel to Washington for judging 
in competition with an Ohio cheese by legislators and government officials. Crandall is 


chairman of Cheese Day, Inc., 


a committee of Monroe businessmen staging that city's 


“cheese day'’ next Sept. 9. Two Swiss misses admire the cheese wheel and wish Crandall 


bon voyage. Monroe's ‘'cheese day" 


is expected to draw 90,000 quests. 





Industry Rights Cited 


Purchasing Group Official Urges That Buyers 
Help Make Allocation Decisions 


NEW YORK.— Need for repre- 
sentation of industrial consumers 


tors, will be the guest of honor at|give leadership in mobilizing our|in decisions on allocations of ma- 


a dinner to be held in the Grand 
ballroom of the Waldorf-Astoria. 
President D. C. Fenner appointed 


the following to the dinner com- 
mittee: chairman, William E. Hol- 
ler, Mt. Dora, Fla., former vice- 


president and general sales man- 
ager of Chevrolet; vice-chairman, 
Henry T. Ewald, Detroit, president, 
Campbell-Ewald Co.; J. E. Henry, 
Philadelphia, president, Pennsyl- 
vania State Council, AOT; Reginald 
M. Cleveland, New York, editor, 
Old Timers News; George H. Rob- 
ertson and Frederick H. Elliott, 
New York, respectively treasurer 
and secretary, AOT. 

The nominating committee, ap- 
pointed by Fenner, consists of: 
chairman, C. Ray Palmer, Brook- 
lyn, president, Metropolitan Coun- 
cil, AOT, and executive vice-presi- 
dent, Brooklyn and Long Island 
Automobile Dealers Assn.; John E. 
Sattler, New York, public relations 
manager, Northeastern region, Ford 
Motor; Charles W. Bishop, New 
Haven, secretary, southern Connec- 


ticut council, AOT; Lloyd W. Hoag- | 
land, Somerville, N. J., vice-presi- | 


dent, New Jersey state council, 
AOT; Herman P. Schade, Philadel- 
phia, secretary, Pennsylvania state 
council. 

Chairman Henry R. Selden, Avon, 
N. Y., of the committee on research 
and awards, has scheduled a meet- 
ing for Aug. 15, at national head- 
quarters to select five prominent 
pioneers of the automobile world 
to be awarded distinguished service 
citations at the dinner. Their 
names will be announced following 
assurances that they can be present 
upon this occasion. 





Plenty of Civilian Gas, 
Says Petroleum Council 


WASHINGTON. — Under the 
present military situation there 
will be no change in the quan- 
tity or quality of civilian gaso- 
line, according to the National 
Petroleum Council. 

Composed of oil industry lead- 
ers who act as advisors to the 
government, the council said 
there is a shortage of aviation 
fuel at present. It also warned 
that if there is an allout war, 
civilian gasoline will be affected, 








AT 30th ANNIVERSARY CELEBRATION—Ford models spanning the three decades of service 


productive power to defeat 


| gression.” 


N. D. Petitions 
Aimed at Taxing 


| Cooperatives 


BISMARCK, N. D.—Petitions for 
two initiated measures aimed at 
| cooperatives have been placed in 
circulation in North Dakota, with 
/10,000 signers required by Aug. 7 


ber general election ballot. 


One of the proposed measures 
|would make subject to the 6 per- 
|cent state income tax the earnings 
|of cooperatives which are not dis- 
'tributed in cash to patrons. 


state legislature, the same measure 
|passed in the senate but was de- 
feated in the house. The North 
| Dakota Farmers Union led the fight 
against it in the legislature and 
then went into politics actively in 
|the 1948 campaign partly because 
of the near-passage of the tax bill. 

The other’ proposed initiated 
measure would prohibit coopera- 
tives from checking off membership 
dues or other fees from the divi- 
dends they pay patrons, unless the 
patron signs an authorization for 
such deductions. The authorization 
would have to be renewed an- 
nually. 

The measure to apply income 
taxes to cooperatives is part of the 
program of the North Dakota Tax 
Equality committee, but that group 
was not handling the petitions. Dis- 
| tribution was made by the Fair Tax 
Practice committee. 


L. A. Aims City Ordinance 


At Noisy Car Laundries 


| LOS ANGELES.—A noise abate- 
ment ordinance aimed at car-wash- 
ing establishments 
jindustrial motored blowers was 
passed by a 14-1 vote of the city 
‘council here. 


The ordinance 





|commercial-apartment house dist- 
jricts to confine their noises to 
their premises. 


by LeSage Motor Co., Graham, Téx., are inspected at the Ford dealership's 30th anniver- 


sary celebration by R. S. 


LeSage (left) and Manager Frank Shaw. 


|to put the proposals on the Novem- | oped in the past 30 years, can be 


During the 1947 session of the} 


using heavy | 


directs chemical | 
auto wash rack establishments in| 


the | terials 
forces of totalitarianism and ag-|asserted by 


| 
| 
| 


| 


| 


|Renard said, 








|The remedy, 


in a war emergency was 
George A. Renard, 
executive secretary-treasurer of the 
National Assn. of Purchasing 
Agents, in a members’ bulletin 
made public here. 

Declaring that “the weak spot” 
in distribution of materials in 
World War II was in the repre- 
sentation of industrial users, he 
said the consuming industry di- 
visions should be headed by 
“able, experienced purchasing 
executives.” 

“Purchasing has come of age,” 
“and, with the ex- 
perience gained and ability devel- 


a major factor in all essential pro- 
duction and programming if a war 
emergency comes.” 

The first step in such a develop- 
ment “is to take the profits out of 
politics,” he declared, adding: 

“If we don’t, what there is left 
of the competitive, free, oppor- 
tunity system will be given away. 
take profits out of 
politics and politics out of war. 

“If we are going to be rationed, 
price controled and have prior- 
ities and allocations for the use 
of materials and production fa- 
cilities, let’s get a few facts 
straight. 

“An essential use should be lim- 
ited to that essential need and not 
stretched into a license. 

“Non-essential uses of materials 
and facilities by the most essen- 
tial users, the military services, 
have a compound effect on the 
economy; double the effect of a 
non-essential use by a non-essen- 
tial user. All-out efforts and all-of- 
everything policies make appealing 


slogans, but can have dangerous 
results. 
“Military requirements, where 


essential, should be approved unan- 
imously and given top _ priority. 
But, they are non-productive, must 
be paid for out of taxes, limit pro- 
duction for productive purposes 
and for consumer use; conse- 


quently, they create shortages and | 


put pressure on prices. 


“Every dollar and every ton of 


material used for war purposes 
take that much away from the 
civilian economy, increase debt 
and taxes, inflation and prices; 





Vermont Registry Up 


3,000 Over Year Ago 
MONTPELIER, Vt. Vehicle 
registrations are continuing to in- 


crease in Vermont, with a total of | 


93,947 cars registered in the first 
three months of the registration 
year started Apr. 1, or an increase 
of approximately 5,000 over the 
corresponding period last year, ac- 
cording to announcement by the 
state’s motor vehicle department. 

Truck registrations issued in Ver- 
mont thus far this year total 13,- 
488, an increase of 40 over the 
same period last year. A total of 
130,561 operators’ licenses have 
been issued, a gain of nearly 6,000 
over last year. Fees collected by 
the department since the start of 
the current registration year total 
$3,603,726.39, an increase of about 
$87,000. 


reduce the value of the dollar 


and of bonds. 


“It would seem 
waste be avoided; that the best 
brains and experience be used; 
that police action, political attacks 
be eliminated. That may not be a 
popular statement but it is true. 


“We know the Russian plan is 
to destroy democracy by economic 
and political warfare. We are not 
sure those plans contemplate di- 
rect military action; so, the danger 
of red ink must be carefully 
weighed against the danger of Red 
armies. 


“That would seem to. prove 
clearly that politics as usual 
labor politics, farm politics, veter- 
an politics, New Deal or business 
politics—are completely non-essen- 
tial and extremely dangerous at 
this point.” 


imperative that 


Excessive Width 
‘Of Trucks Laid 


'To Factories 


| ST. PAUL.— Minnesota’s state 
highway department estimates that 
approximately one-fourth of the 
|heavy-duty trucks on the state’s 
| highways are wider than the state’s 
|legal maximum of eight feet. 
The estimate was based on a 
|check of 21,631 trucks which were 
|weighed and measured at 19 trunk 
|highway points. Of these 5,494 ex- 
ceeded the limit, the department 
|said, explaining that most of them 
j}had been built too wide by the 
manufacturers. Those operated in 
| violation of the law were from two 
inches to two feet too wide. 


The department also reported 
that during April highway patrols 
weighed more than 25,000 trucks 
jand made 625 arrests for loads ex- 
|ceeding legal limits. These were 
| part of the 1,791 violations by driv- 
ers of all types of vehicles which 
resulted in $34,085 in fines. 


(Continued from Page 2) 


| 1950, amounted to $1,688,090,890, 
| compared with $1,265.916,125 at Dec. 
|31, 1949, and $1,344,986,046 at June 
|30, 1949. Inventories at June 30, 
| 1950, totaled $782,261,462, compared 
with $721,525,796 at Dec. 31, 1949, 
| and $822,715,911 at June 30, 1949. 
“Schedules called for capacity 
| operations with considerable over- 
time work, but demand proved so 
great that the car divisions found 
it impossible to build up dealer 
stocks, and many customers still 
have to wait for the delivery of 
new cars,” the report stated. 


Sales of 1,878,630 units for the 
| first six months of 1950 also consti- 
| tuted a record. The non-automotive 
lines, particularly diesel locomo- 
tives and Frigidaire household ap- 
|pliances, also were in_ strong 
|demand, the corporation said. 


The report noted that provision 
has been made in the operating 
costs for the first six months of 
1950 for additional charges attribu- 
table to increased wage rates and 
salaries recently granted and for 
anticipated employe pension and 
insurance benefits, 
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Congress Appears Ready to Speed Action 


On Mobilizat 


(Continued f 


promptly from politics to patrio- 
tism. 

Following is a chronological re- 
view of activity here last week up 
to the time Automotive News went 
to press: 

1, Stuart Symington, chairman 
the National Security Re- 
sources Board, appealed to the 
Senate Banking committee for 
congressional support of the De- 
fense Production Act of 1950, de- 
claring that “the very life of the 
nation is at stake.” 
“If this nation 


of 


is to survive,” 


Symington warned, “it must in- 
crease promptly its own military 
stature as well as that of its 
allies.” 

* * + 


pera war production act would 
give President Truman authority 
to set up a system of priorities and 
allocations for material and facili- 
ties, provide financial assistance 
for new plants for additional pro- 
duction where needed, clamp con- 
trols on credit and regulate com- 
modity speculation. 

Truman so far has not asked for 


any rationing or price controls, but | 


Bernard Baruch, adviser to Presi- 
dents, thinks he should. 

“Put a ceiling on everything, 
the 79-year-old financier urged 
the committee last week. And, 
he urged Congress, make “taxes 
higher than a cat’s back. A high 
cat’s back.” 

Rationing and price controls will 
become an “inevitable”  conse- 
quence, if panic buying causes 
scarcities and drives prices upward, 
Symington warned. 

ao . + 

—s plans do not contem- 

plate regulation of wages or 
manpower, Symington said, but he 
added that the need for manpower | 
“in industry and in uniform” will 
become greater than ever as a re- 
sult of the Korean campaign. 

2. Symington declared that steel 
and aluminum will be the first | 
items to be brought under controls 
if allocation and priority powers 
are voted. Before requisitioning 
plants, he promised, the govern- 
ment will work cooperatively with 
the industry involved. 

3. The Munitions Board told 
Congress that 38.4 percent of the 

national stockpile goal of stra- 
tegic materials has been met. 
Additional materials worth $495,- 
000,000 are on order, it was said, 
and together with appropriations 
now before Congress, will give 
the nation 57 percent of its $4 
billion stockpiling program by 
June 30, 1951. 

The board admitted that procure- 
ment during 1950 has lagged behind 
the 1949 rate and warned that 
“buying should be accelerated or 





Minnesota Dealers 
Convene Oct. 23 


MINNEAPOLIS.—The Minnesota 
Automobile Dealers’ convention will 
be held in St. Paul Oct. 23-24, ac- 


cording to Glenn B. Atcheson, gen-| 


eral manager. 

Included in the tentative program 
are a business meeting and cock- 
tail party on opening day and a 
panel discussion, three speakers 
and a banquet on the second day. 








Tax Boost Due 


ion Measures 
rom Page 1) 


completion of an adequate stock- 
pile will be dangerously deferred.” 
* * * 

oo year’s lag in buying was 
“laid to heightened industial ac- 
tivity which cut into available sup- 
plies. Among the materials affected, 
it was added, were rubber, copper 
and zinc. 

4. Truman’s program for raising 
an additional $5 billion on individ- 
uals and corporations, as a starter 
on paying-as-you-go the costs of 
the Korean campaign, met with 
mixed reaction. 

Congress seemed willing to 
raise income taxes on individuals 
| by 20 percent beginning Oct. 1, 
| but reluctant to make a 38 to 45 
| percent increase in corporate 
rates retroactive on 1950 earn- 
ings. 

Senator George, chairman of the 
Senate Banking committee, said 
that corporate rates might only be 
japplied to the last one or two 
quarters of 1950. He said he hoped 
|some tax program could be com- 
pleted within a few days. 

* * * 
a suggestion that addi- 
tional tax hikes be tagged on to 
an already House-passed excise tax 
leut bill will help expedite action, 
George said, 

5. The House 
authorizing an 
in the numerical strength of the 
nation’s armed forces. The House 
also froze all military enlistments 


passed two bills 


unlimited 


one year beyond their normal ex-| 


piration date. 

6. Meanwhile, the Federal Re- 
serve Board warned Congress 
that inflationary forces were al- 
ready at work before the start 
of the Korean buying wave. 


Secretary of Commerce Charles | 
Sawyer said that to meet military | 


requirements “fully and promptly 
and prevent undue strain on the 
civilian economy,” the President 
must have complete power to allo- 
cate steel, oil and other materials 
vital to the defense effort. 


* * * 


M. EVANS, speaking for the} 


°* FRB, said his agency was 
in complete accord with the Presi- 
dent’s request for credit restraints 
on installment buying and _ real 
estate deals, because “these are two 
of the major factors in the growing 
inflation picture.” 

7. In a closed session with the 
Senate banking group, Gen. Omar 
Bradley, chairman of the 
Chiefs of Staff, and Symington 
gave an off-the-record accounting 
of the nation’s defense needs. 

A spokesman said later that 
| the Administration feels it “ab- 
| solutely must” have the power 
| to allocate critical materials 
| quickly in order to win in Korea 

and build up “complete defenses.” 

Meanwhile also, the President 
called on industry to increase an- 
nual production by $10 billion an- 
nually, and be careful not to in- 
;crease prices while increasing 
capacity to produce. 

Labor, the President said, should 
|avoid wage demands that might 
jlead to an inflationary spiral in 
|prices. Truman cited 
(Continued on Page 34, Col. 1) 


increase | 


Joint | 


work stop- | 


New Dealerships Blossom 





PONTIAC DEALER MOVES—Harker-Marr & Gordon, Mineral Point, Wis., was an imple- 


ment and truck dealer until it obtained a Pontiac franchise in 1948. 


Recently the company 


moved into this new building. A used-car lot adjoining will be surfaced and lighted. 


eel eee es 





it) Means 
Cee | 


AU 


OPENS NEW BUILDING iN AKRON—Conart Motor Sales, Inc. (DeSoto-Plymouth), spent 
$350,000 for its home. Joining George D. Pate, president of Conart, for the formal open- 


ing was J. B. Wagstaff, vice-president of DeSoto; R. M. Rowland, western sales manager, | ° 
and J. L. Wichert, DeSoto regional manager. Mayor Charles E. Slusser of Akron cut the Indian Motocyc e2 


ribbon at the opening 








| Brenza, president, it covers 30,000 square feet. 


man commission on migratory 


|conditions among’ such 


|announced last week by President 
Truman. 

The commission, directed to re- 
|port its findings back to the Presi- 
dent by next Dec. 15, will consist 
of: 

Maurice T. Van Hecke, professor 
of law at the University of North 
Carolina, chairman; The Most Rev. 
Robert E. Lucey, Catholic arch- 
bishop of San Antonio, Tex.; Paul 
Miller, chief of the Extension Serv- 
ice of the University of Minnesota; 
William Leiserson, economist, 
former chairman of the Federal 
Mediation Board; Peter H. Ode- 
gard, political science professor, 
University of California. 

The White House announce- 
ment said the number of migra- 
tory workers in the country had 
been variously estimated at from 
1,000,000 to 5,000,000, and the com- 
mission’s study will be centered 
upon the following related ques- 
tions: 

1, The 





social, economic, health 


‘LOOK AT THE TRUCK ON THE ROOF!'—That's what passers-by say when they see Stan-;}and educational conditions among 


ford Brothers (Dodge), Lincoln Park, Mich. 
Leslie, vice-president, claim they have the 
The display is floodlighted at night. Vehicles 
with Dodge trucks. It costs the dealership a 


Louis J. Stanford, president, and his brother, 
"'most-looked-at'’ truck in the Detroit area. 
are changed frequently, with cars alternating 
pproximately $80 to change a vehicle. 


| such workers, and the responsibili- 


ties now being assumed by federal, 
| state, county and municipal au- 


OPEN HOUSE IN NEW BUILDING—Luckenbaugh Chevrolet Co., 
headed by G. Fred Luckenbaugh and Robert L. Luckenbaugh. The new structure has 13,500 
square feet of floor space, including a basement and second floor. Most of the space will 
be used for the service department. A used-car lot and parking space adjoin the building. | ately deliver.” 


INCREASES SERVICE SPACE 200 PERCENT—Ohio Mofors, 
| land, has announced the opening of its new building in Columbus. According to S. J. 


labor to make a broad study of | gration 
workers | workers 
land the problems created by their; ment, and the extent to which alien 
immigration into the country was|workers are now required to sup- 





Spring Grove, Pa., is 





Inc. (Lincoln-Mercury), Cleve- 





How Immigrants Fare 


Truman Names Five-Man Board to Make 
Study of Alien Workers 
WASHINGTON.—E s tablish -|thorities 


to alleviate conditions 


ment, by executive order, of a five-| among the workers. 
2. The problems created by mi-| 


of alien 
employ- 


the U. S. 
temporary 


into 
for 


plement the domestic labor supply. 

3. The extent of illegal migra- 
tion of foreign workers into the 
country. 
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Florida Gets OK 
‘To Issue Bonds 
‘For Expressway 


JACKSONVILLE, Fla. -— Validity 
of a proposed $28,000,000 revenue 
bond issue to aid in financing a 
$42,000,000 expressway project here 
has been upheld by Circuit Court 
Judge Claude Ogilvie. 

An appeal was taken immedi- 
ately to the Florida supreme court, 
with a final ruling expected within 
30 days. A supreme court review 
of the validation is held necessary 
because of the amount of the issue, 
the largest ever authorized’ in 
Florida. 

Involved in the case is a lease- 
|/purchase agreement between the 
state road department and the 
| state improvement commission. The 
agreement establishes a procedure 
for the retirement of the revenue 
bonds, which will be issued by the 
commission and paid out of tolls 
collected from users of new bridges 
over the St. Johns river, plus the 
surplus 80 percent of the county’s 
gasoline tax revenue normally re- 
verting to the state road depart- 
ment for use within the county. 

Such use of the tax money has 
been authorized by the county gov- 
erning body. 





Sees Good Future 


SPRINGFIELD, Mass. — Indian 
| Motocycle Co. has passed the “sur- 
vival stage” and, barring unfore- 
|seen circumstances, should continue 
at least at its present rate of pro- 
duction and employment for some 
time to come, F. E. Stote, executive 
vice-president, has announced. 

“By and large,” Stote said, “busi- 
|ness is definitely on the upgrade 
| with us. We have shown consider- 
lable progress during the last few 
months and at the moment we have 
more orders than we can immedi- 


Indian’s business is seasonal and 
tends to slacken off in the winter, 
put the company is now taking 
steps to flatten out its curve of 
production and employment by 
planning for the manufacture of 
machines during the winter months 
for sale during the following spring 
and summer. 


Fable Killer 
Oil Industry Scotches 


Myths in Booklet 


NEW YORK.—Scotching rumors 
and myths about the oil industry 
is the job of Bill Burns: Fable 
Killer. 

Burns’ latest adventures are por- 
|trayed in an eight-page booklet, 
published by the Oil Industry In- 
formation Committee. 


Designed as a companion piece 
for the sound slide film recently 
|released under the same title, the 
i/new booklet uses graphic illustra- 
itions and facts from the film. 

Printed in four colors, the 
| pocket-sized booklet introduces 
'“Bill Burns” as a typical oil man. 
It emphasizes how false stories 
hurt industry workers and exposes 
common oil industry fables with 
facts and figures. 





AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue 





DISCUSSING OLDS' 


held in Los Angeles. S. E. Skinner, 


PLANS AT LOS ANGELES—Oldsmobile dealers 


general manager of Oldsmobile, 


the 
largest production and sales plans in the division's history at a dealers’ conference recently 


learned of 


told dealers that 


sales of the 88 Oldsmobile are currently running 65 percent of the division's total volume 


Pictured at the meeting are, left to right, 


mobile Co., Los Angeles; Skinner; 


L. H. Frische, Apache Motors, Tucson, Ariz., 


Glendale, Calif. 


Irvin Kaiser, 


front row: Clifford B. Murphy, Murphy Olds 
Kaiser Brothers, Los Angeles. Back row: 
and Lee Speights, Modern Motors Co., Inc., 
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Demand Also High for New Trucks... 


Car Sales Continue to Soar 





(Continued from Page 1) 


the demand. New postwar sales Top Trucks 


records have been established in New - truck registrations for 
many areas, while in others “lack five months, plus 20 states in 
of cars” was cited as the only June: = a 
aw . yeren’ ‘- 1950 Pos. ake os 
ened. w records weren't es 1 160,992 Chev, 151,270— I 
While dealers were hopping, try- 2—127,032 Ford | 78,061— 2 
ing to meet the demand, it was 3— 40,456 Inter 1. 40,326— 4 
evident that they had done a real 4— 36,720 GMC 33,982— 5 
job in June on delivering new au- _ 33,185 Dodge ol 3 
tomobiles. | 6— 20,178 Stude, rn 6 
Reports from 20 states, which | i— 8,608 Willys a. a 
normally account for 30 percent of x— 4,336 White 8, a . 
the nation’s new-car sales, showed 9— 4,117 Mack 2,000— ¢ 
that 175,198 new cars had been sold 1o— 2,343 Diam. = 2,604—10 
in June. 1i— 1,586 Diveo 1,675—12 
* * * |} 12— 1,360 Reo 1,930—11 
F THE traditional ratio holds | 13— 865 Autocar . 866—13 
for the remaining states, this| 14— es? Brockway 690—14 
means that new-car sales in June | 15— B15 Pontiac 192—17 
reached almost 580,000 units—an || !6— Sil Federal a 
alltime record far above the May || !7— = Kenworth ao 
(1941) peak of 514,478 units. |] 18— 204 Crosley 5 a 
New-truck sales also moved in| 1s— 148 Sterling 9 . 
high during June. Indications are | 20— 136 FWD 184—18 
that new-truck sales totaled almost | Total All Makes 
92,000 for the month. In June, | 445,423 _ 410,084 
1949, only 76,866 new trucks were | For further details see page 
sold. 20, today’s issue. 





Including June, new-truck sales 
this year have surpassed the 90,- | 
000 mark for four straight 
months. In 1948, the best new- 
truck selling year in_ history, 
sales topped 90,000 a month five 
times. 

Whether truck sales in July 
reached the June level is still un- 


total of 1,941 was the third high- 
est weekly figure in 1950. 

Akron new-car sales hit a peak 
in the week ended July 15 with 
661 new cars delivered. This 
topped the previous record of 611 


certain, but demand during the| set in the week ended July 1. 

month apparently was at least cae ae — 2 ‘aa an dene 
June. during e first 15 days ‘ 

—" > a “e reached 1,136 units. This was 109 
reported a_ post-|C4rs below the city’s record total 


of 1,245 new cars sold in the first 
half of June. 

Sales in the first 12 days of July 
in Corpus Christi, Tex., amounted 
to 408 new cars, compared with 


| Py hagemenr oa 
A war weekly record of 2,123 new- 
car sales in the week ended July 
15. Sales in the week ended July 





Obituaries 688 in the entire month of June. 
* * * 
John Nicol, Age 69, N NEW YORK, dealers blamed 


Diveo Board Head a “ear shortage” for the fact 


. . that sales in the week ended July 
LEONARD, Mich. John Nicol, 15 declined to 9,742 units. This was 
69, board chairman of Divco Corp., 


, ae below the comparable year-ago 
died at his farm here July 22 after weet’s tetal of 10.168. 
a long illness. Mr. 


; Elsewhere the same excuse was 
Nicol entered the heard. Waiting lists were grow- 
automotive busi- ing and waiting periods were get- 
ness as a distrib-|ting longer and longer. 
utor of Federal Henry Davidson, head of Met- 
trucks in Chicago . 


; -epolitan Pontiac, Denver, said 
in 1915. | “We have many customers com- 

He served &S!| ing in wanting to trade their 
general manager late-model cars for 1950 models. 


for the northwest 


] iscouragi his class of 
of General Meters | We are discouraging this class o 


buyers by pointing out that they 





oo Sol = have cars which will last a long 
3 thn Nice! os io = Dl P| time and that what stock of new 
. oo JIVCO! cars we do have and can get 


Cor. at Detroit. He became pres- 
ident of Diveo in 1936 and board 


chairman in early 1949. 
* * . 


William H, Staring 


| rightfully belongs to those who 
really need new cars, 
“We are going to take care of 
needy car buyers first. 
used cars are advancing in price 


JAMESTOWN, N. Y.-—-William H. Star- : : 
ing, “4, former vice-president in charge | overnight, and demand is good. We 
of production of Peerless Motor Car Co have only a short stock of used 
of Cleveland and a pioneer in the automo- : 3 
tive industry, died here July 21. He was|cars on hand to cope with the 
chairman of Automatic Voting Machine | market.” 

Co, at the time of his death. He began his k * * 
career at a tool maker with the Peerless | . ss 
firm A SIMILAR story wes forthcom- 
Rs Se ae ‘* ing from another Denver deal- 
\ . : . 
ae Charles S. Rice er, Sam Marcus, head of Marcus 
IRVINE, Ky.—-Charles 8. Rice. owner | Motor Co. (Studebaker). He said 


of Estill Motor Co, here, died. Besides his 


he had only 24 used cars on hand, 


|22 slid below that mark, but the} 


Late-model | 


| have had several people come in 
| and buy new engines and haul 
them away,” he said. “What 
they are going to do with them, 
I don’t know. We could sell all 
| the cars we could get as fast as 
| we got them now.” 
| Dealers in other parts of Colo- 


rado echoed these _ statements. 
Pueblo dealers said they were 
swamped with orders and were 


|from 30 to 90 days behind on de- 
liveries. 

Jsed-car dealers in Colorado 
Springs said that prices have 
jumped $200 to $300 on late-model 
jused cars since the first of the 
month. 

* * * 

pee Miami, Fla., came a re- 
port that new-car dealers “are 
|deploring” the sudden rush of cus- 
tomers for new automobiles, Some 
idealers there said demand had 
{quadrupled since the start of the 
Korean war. 

Slow deliveries were not a 
versal complaint, however. The 
Chicago Automobile Trade Assn. 
reported an increase in car sales 
“but not to any great extent.” 

The CATA said that Chicago 
dealers are quoting around 30 
| days for delivery of new cars, 
| compared with two weeks before 
the Korean war began. 


uni- 


This appeared to be the excep- 
tion, rather than the rule, as far 
as the rest of the country was 


concerned, however. The great ma- 
jority of reports from all sections 
listed rising used-car prices and 
unprecedented new-car demand. 
“ven in Detroit, traditionally a 
“quick-delivery” town, some deal- 
ers are quoting waiting periods up 
to six months for certain models, 
and it’s a rare dealer who will de- 
liver anything but the slowest mov- 
jing models in less than a month. 
| 


Chevrolet Sales 


‘Already Past 


Million Mark 


| KFLINT.—Chevrolet new-car and 
|truck deliveries passed the million 
|mark in the second 10-day period 
of July, it was announced last week 
by W. E. Fish, general sales man- 
jager. This was the earliest date in 
the company’s history that a year’s 
cumulative sales have reached that 
figure. 

| Sales during the July 10-20 period 
lamounted to 46,331 cars and 21,217 
trucks, Fish said, adding that the 
period's total pushed year-to-date 
sales to 1,061,279 units. Last year, 
the millionth Chevrolet vehicle was 
not delivered until mid-September. 


} 


| gn - ‘ . Y 
'$250,000 Suit Charges 
‘Bad Willys Doorhandle 

WILMINGTON, Del.—(UTPS) 
Willys-Overland has been named 
|defendant in a suit filed in U. S. 
district court here by Katherine 
E. M. Burgher and Clarence Burgh- 
er, her husband, seeking $250,000 
|damages for an accident Nov. 8, 
1948. 


automotive interests, Mr. Rice was a for- 
mer president of Union Bank & Trust Co.}and cited instances where people| According to the complaint, the 
Nick Shaw had purchased used cars from/right front door of the Burghers’ 
GLASGOW, Ky.—Nick Shaw, 52, owner him, then resold the same cars a Willys automobile “came open” 
of the Shaw Motor Co., died here. He | few weeks later to used-car deal-| without the handle or other mech- 
managed the Glasgow baseball team and/ers for $250 more than they paid|anism of the door being operated, 
was a member of the city council . : . ; 
* _ - for the vehicles. and Mrs. Burgher was pitched onto 
Arden W. LeFevre Marcus said the war scare had | the highway, suffering a fractured 
CHICAGO Arden W. LeFevre, vice-| even caused @ run On parts. “We ‘skull and other severe injuries. 
president of Stewart-Warner Corp., in AARNE cain) 
charge of engineering, died at his home | 
here July 21 He was associated with the 


company since 1924 Funeral services were 


held July 25 at Oshkosh, Wis., with burial | 
at Eureka, Wis 
* # 
William R. Allen 
TACGMA, Wash William Raymond A\l- 
len, 53, sales manager for Walker Chev- | 
rolet here, died recently after a sudden 


illness He was born in Missouri and had 
been sales manager for Walker for a num- 
ber of years 


Alfred O. Aron 


CHICAGO Alfred O. Aron, 54, presi- 
dent of Aren Motor Sales, Inc. (DeSoto- 
Plymouth), died July 25 following a heart 
attack Funeral services were held Thurs- 
day. He headed the dealership bearing his 
name for the past 15 years, operating in 
suburban Cicero until 1946 when he opened 
two establishments in the Logan Square 
district of Chicago He is survived by his 
widow, a daughter and a son 


x * * 


Lester A. Parke 
GOWANDA, N. Y Lester Anson Parke, 
70, local automobile dealer, died July 22 
of injuries suffered in a recent automobile 
accident Mr. Parke entered the automo- 
bile business here in 1916 


STUDEBAKER 





his remodeled dealership in Sydney, 


| Hawkins, Canadian advertising manager. 





OFFICIALS VISIT NOVA SCOTIA DEALER—Joseph G. Azar (second from 
| left), who has been selling and servicing Studebaker products since 1932, recently opened 
Nova Scotia. 
occasion were Tom Pryde (extreme left), general sales manager for Studebaker Corp. of 
Canada, Ltd.; R. L. Thompson (second from right), Maritimes district manager, and T. M. | 


Studebaker officials on hand for the 
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Among Latin Neighbors 
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PONTIAC IN CUBA—Pontiac's Havana distributor recently occupied this new dealership. 


Villoldo Motor Co.'s establishment features excellent 


and interior shrubbery, 





use of glass, backlighted glass ceiling 


ee 


1-H DEALERSHIP IN VENEZUELA—Representatives from government, industry and society 
attended the formal opening recently of the $240,000 earthquake and fireproof truck sales 


and service building erected by Carlos J. 


d'Empaire, S. A., the Maracaibo, Venezuela, 


distributor of International trucks. The structure has a floor area of approximately 22,500 
square feet. Joe E, Swartz has been named manager of the operation by d'Empaire. Attend- 
ing the opening were J. L. Camp, director-general of Latin-American operators, and C. E. 


Stevens, motor truck sales manager, foreign 


operations, International Harvester Co. 


Wisconsin Road Tax Yield 
Highest in State’s History 


MADISON, Wis.—More vehicles 
contributed more highway taxes to 
the state highway department's 
treasury during the fiscal year 
ended on June 30 than ever be- 
fore in the 40-year history of the 
Wisconsin highway program. 

Collections from vehicle regis- 
tration fees and yields of the 
state motor fuel tax amounted to 
$55,588,000, after deductions for 
refunds to non-highway users of 
the fuel. 

The amount available to the state 
highway commission ffor _ state 
trunk highway maintenance and 
development and related highway 
administration, and for aids and 
allotments to local units of gov- 
ernment, constituted an alltime 
high total of $53,552,182. 

The total is nearly twice the 
prewar normal amount available 
for the state highway department. 
Under the highway fund segrega- 
tion law, the yields are dedicated 
to highway purposes. 

The increase amounted to about 
10 percent above the previous 
year, when the commission had 
net receipts of $48,709,000, 

The commission also receives 
federal aids, and the local units of 
government make substantial con- 
tributions to road building through 
their yearly appropriations and 
through bond issues. 

The demands for continued high- 
way improvements are such, how- 
ever, and the rise in highway im- 
provement costs have been so rapid 





Overtime Parkers Fail 
To Give Back Nickels 

RICHMOND, Ky.—The park- 
ing-meter-courtesy project in- 
augurated by Richmond's board 
of trade has proved a failure, 
and the board is losing money 
on the goodwill program. But 
the plan has not yet been aban- 
doned. 

Under the plan a policeman 
places an envelope in the car 
and a nickel in the meter to 
save overtime parkers a ticket. 
The parker is then supposed to 
put a nickel in the envelope 
and return it to the board of 
trade. The board reported that 
of the 550 envelopes issued only 
328 were returned with nickels 
in them, 





that there has lately been some 
sentiment for even larger road 
taxes to build a larger road budget 
for the state agency and cooperat- 
ing local highway departments. 

The Sheboygan county board re- 
cently dispatched a communica- 
tion to the legislative council sug- 
gesting a higher gasoline levy. A 
legislative council subcommittee, 
meanwhile, is studying state high- 
way financial trends and will make 
a report to the 1951 legislature. 


St. Louis Chosen 
For Fall Parley 
Of Midwest T.B.A. 


ST. LOUIS.—The fall meeting of 
the Midwest T. B. A. group will 
be held at the Chase hotel here 
Sept. 21-22, according to John K. 
Howe, chairman. 

Tires, batteries and 
marketing problems will be re- 
viewed at the panel and forum 
discussion meetings, which are ex- 
pected to draw petroleum company 
representatives from the 19 states 
included in the Midwest section. 

Supplier company representatives 
will also be present on the second 
day for joint discussions of their 
mutual problems, Howe said. 

National officers of the T. B. A. 
group, including A. N. Haenggi, 
national chairman, are expected to 
attend the two-day session, accord- 
ing to Locke Rogers, publicity 
chairman, 


British Car Assn. 
Elects Lyons 


COVENTRY, England. 
Lyons, president of 
Ltd.. has been 
elected president 
of the Society of 
Motor Manufac- 
turers and Trad- 
ers, British Auto- 
motive Trade 
Assn. 

He succeeds F. 
I. Connolly, who 
has been named 
deputy president. 
Sir William Welsh 
continues as the 
society’s American 


accessories 


William 
Jaguar Cars, 





William Lyons 
representative 


‘in Washington. 
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Truckers Deny 
Opposition to 
‘Fair’ Road Taxeg 


»3% Billion Off °48 Peak... 


$255% Billion Tag Put 


State and City Populations 


(Preliminary '50 Census Figures) 
















































States | CHICAGO. — Denial that the 
nr ul Uu Gain | Gain |/trucking industry is “opposed to 
” - ws or || fair taxation for road-building pur- 
State 1950 1940 Loss | State 1950 1940 Loss lpeses, ae hae sometimes sae a 
WASHINGTON. Detailed esti-| sumption expenditures for goods oo re 3,052,395 2,832,961 7.7|Nev. ..... 158,378 110,247 43.7 | leged,” was made by William F. 
mates of U.S. national income and and services, which are given ie: xeved 742,364 499,261 48.7|N. Hamp. . 529,881 491,524 7.8 |Drohan, Chicago, newly - elected 
F national product in 1949 were an- separately for more than 150 2 1,900,246 1,949,387 —2 (N. J. ..... 4,821,880 4,160,165 15.9 |president of the Central Motor 
nounced last week by the Office of separate types of expenditures. Calif . 10,472,348 6,907,387 51.6|N. Mex. .. 677,099 531,818 27.3 | Freight Assn., affiliate of the 
Business Economics in its survey New information is also given on Colo 1,315,206 1,123,296 17.1|N. Y. ....14,743,210 13,479,142 9.4 || American Trucking Assns., at the 
of Current Business, monthly pub- the composition of personal saving. | Conn 1,994,818 1,709,242 16.7|N. Car. ... 4,034,858 3,571,623 13.0 || 20th annual meeting here. 
lication of the OIB. This saving is broken down into | Dela. 316,709 266,505 18.8|N. Dak. 616,185 641,935 —4.0|| “Our questions regarding state 
The estimates place the gross financial saving of various types- D. of C 792,234 663,091 19.5|/Ohio ..... 7,901,791 6,907,612 14.4 ||appropriations are concerned with 
national product—the total value Such as cash and bank deposits, || Fla, ...... 2,734,086 1,897,414 44.1 | Okla. . 2,230,253 2,336,434 —0.3 ||how the money collected is to be 
of goods and services produced securities, life insurance, etc.—as|| Go, ...... 3,418,120 3,123,723 9.4|Ore. ..... 1,510,148 1,089,684 38.6 ||spent,” Drohan said. “We are in- 
by the nation—$255% billion in well as saving that takes tangible | jdoho 586,037 524,873 11.7|Penn. ....10,435,965 9,900,180 5.4 ||terested in the proper expenditure 
1949, or $3% billion below the forms, such as investment in resi- | jy |||... 8,696,490 7,897,241 10.1 RI. ..... 786,324 713,346 10.2 ||of highway funds for roads which 
1948 high. dences and business fixed capital || ing _.... 3,917,904 3,427,796 14.3|So. Car. .. 2,107,813 1,899,804 10.9 |;are located and constructed to 
rship. National income—the sum of in- @nd inventories. FONE .v0aas 2,609,748 2,538,268  2.8,/So. Dak. .. 650,025 642,961 _—'1.1 || serve public needs.” — ‘ 
eiling comes accruing in production—-was In addition to the detailed 1949 | Kans 1,898,519 1,801,028  5.4/ Tenn. .. 3,280,575 2,915,841 12.5 Referring to the Illinois situation, 
$217 billion as compared with estimates, the Survey contains re- || Ky. ...... 2,931,588 2,845,627 3.0| Texas . 7,677,060 6,414,824 19.7 ||he said that “more than 3,000 
$223'% billion in 1948. vised estimates of national income | tg, ...... 2,669,043 2,363,880 12.9|Utah ..... 686,842 550,310 24.8 ||towns are entirely dependent on 
The OIB’s survey gives a statis- and product and related series for | Maine $07,205 «= GANS... 375,786 359,231 4.6 | trucks to bring in everything they 
tical picture, not hitherto available, the years 1946-1948. These revisions |} md. ...... 2,322,657 1,821,244 27.5, Va. ...... 3,247,781 2,677,773 21.3 || need in food, clothing, home goods 
of the U. S. economy in 1949, as| were occasioned by new or im-|| mass .. 4,711,753 4,316,721 9.2| Wash. ... 2,361,261 1,736,191 36.0 || and other necessities. ; 5 
revealed by national income and proved source materials which be- || mich .. 6,334,172 5,256,106 20.5|W. Va. . 1,998,536 1,901,974 5.1 “Trucks have been carrying their 
product statistics. The information came available during the past | inn . 2,967,210 2,792,300 6.3)|Wis. ..... 3,417,372 3,137,587 8.9 | share of road construction and 
given includes the consolidated year. Miss. ..... 2,171,806 2,183,796 —1.0| Wyo. 288,707 250,742 15.1 || maintenance costs in the past, and 
transactions of the American busi- BP ores 3,924,220 3,784,665 3.7). Wate = pereentege, of Gprtese Sows |S en pect d age 
ness system of all levels of Ameri- . Mont - _ 587,196 559,456 5.0 Arkonees “Mississippi, Nebraska, North Da i “ illi i 
ng > | ' ' ka, - ||meeting were: William Pointer, 
can government, of consumers, and Evacuation Plans Oe 1,308,394 1,315,834 —0.5 | kota and Oklahoma is approximate.) | Collinsville, Ill., first vice-president: 









>i ions with the U.S. It q 
. ee aee e | Walter Mulladay, Chicago, second 
























































. ’ o . 
permits the tracing of last year’s ] Gh ities | , ‘ », 
economic developments in terms of For Cities U rged : Cc alan aeaeheae ao an ae 
the interaction of these economic|/ 7D., lwrwemonmnnwrtare ||| be New Tom .-cecceeeceees » Memphis .........-.5.. ’ |§ , ’ - 
ee. By Transporters ME. sascesccucseake 3,631,835 27. Oakland, Colif. ......... 382,463 || ing, Waukegan, IIl., treasurer. 
Also presented for the first time WASHINGTON. —A committee | 3. a pa Wew Rewane eam 7. a” De evewae ves aa ee ee 
are detailed data on the composi- of the National Defense Transpor-|| 4: los Angeles ............ See ee ee aa ete 859 | FTC Challenges Claims 
tion of the 1949 income flow. The tation Assn. has urged its mem-| $. Detroit IFPI CRS aba eS 1,837,613 30. Portland, Ore. .......... 371,009 i'M le f U = tole 
report breaks down the national pership to take an active part in|| % Baltimore .............. 939,865 | 31. Rochester, N.Y. ......... 331,292 || Made for Upper Lube 
income and each of its components preparing plans for an emergency 7. Cleveland Jnememae sores 909,546 | 32. Atlanta PASS ww ase se ORES 326,962 WASHINGTON.—-Misrepresenta- 
includin wages and salaries and asians : fest lace i Wk EE: aves w ¥aN Sse ere 852,253 33. San Diego CCRC CRETE S 321,485 ltion of the value and effectiveness 
& ; ; evacuation of the civil populace 7 : 
ela, other forms of labor income, in-|;, their areas i SO. x. 6 atesr creas TRE ee Oe FOE se nd edsscawvat 310,155 ‘of products designated Nu-Power 
— come of unincorporated enterprises, ian tonne ti a ea MN: er veas cade eae ei 788,552 | 35. Toledo, a 301,372 ||upper cylinder lubricant and Nu- 
 £ rental income, corporate profits, h € ener totes 7 th : + Ss 2s SOUND 0 k:a bre ales 760,439 | 36. Jersey City eestnwd Foes 300,447 | Power tuneup solvent was charged 
and interest—by industry of origin, |*"€ Principal cities of the \. 8. — || 12. Pittsburgh ...........+- 673,756 | 37. Birmingham ............ 298,747 ||in a complaint filed last week by 
as well as by legal form of organ-| James E. Fitzmorris jr. chair-|| 13. Milwaukee ............. 632,938 | 38. Fort Worth ............. 277,049 ||the Federal Trade Commission 
ization. More than 60 industrial;man of the national committee, || 14. Houston ............... date pn dh ear mecdn se ARE OEE 273,189 || against the Radiator Specialty Co., 
subdivisions are represented in the|said that the association, which || 15. Buffalo ................ 576,506 | 40. Providence, R. |. ........ 254,027 ||Charlotte, N. C., and its officers. 
industrial classification. jcontains representatives of all|| 16. New Orleans ........... OEE Pes MD Sib ke endeveccses 247,397 || According to the complaint, the 
The composition of the gross |forms of transportation, as well as || 17. Minneapolis ............ bn ikdy A heed dik te an COO Ce 247,262 | company has falsely represented 
national product in 1949 is simi- |0f the three branches of the armed || 18. Cincinnati ............. 499,749 | 43. Long Beach, Calif. ...... 243,921 |\that its Nu-Power cylinder lubri- 
larly specified in much greater rorces, feels that it is vitally neces: | PE ade ka'e'e be ease Se 1 I GS vic iscccedoes 243,108 cant, when added to gasoline, in- 
detail than has previously been | Sary for the cities to develop their || 20. Kansas City ............ 453,290 | 45. Oklahoma City ......... 242,450 |\creases gasoline and oil mileage 
me available. Noteworthy in this evacuation plan immediately. SE sp as-ninme wes need 437,833 46. Richmond .............. 229,897 |'and otherwise improves the per- 
ad connection are the data on con- “Even minor disasters have in-|| 22. Dallas ................. 432,805 | 47. Syracuse, N. Y. ......... 220,067 ||formance of automobile motors. 
yet j dicated the confusion that can|| 23. Indianapolis ........... 424,683 | 48. Worcester, Mass. ........ 201,875 || Specific claims challenged by the 
at- g arise in a city from a transporta-|| 24. Denver ................ 412,823 | 49. Jacksonville, Fla. ..... 198,880 |\complaint are to the effect that 
UJ d ( N { § tion standpoint if no plans for deal- be COME Sccrcwewhewk J ae ee the product is a special combina- 
re Se - ar 0 ¢e ing with an emergency have been} tion of heat-resisting oils which 
‘a- laid. Today, few cities are pre- causes a motor to be more power- 
igZ- pared to handle the problem of a e © ful; creates faster pickup; causes 
A Norder Found Innocent major catastrophe or even know California Bags Honors smoother idling; keeps spark plugs 
Pe, Of Emb lement Charaes how to approach it,” he said. cleaner; frees sticky valves; re- 
h- yo ; : am_| Fitzmorris said that local chap- ss L 4. if duces gas knocks; supplies the 
ke ST. LOUIS.—A charge o ©€™M-\ters of the association are being n ensus, e e L necessary lubrication for valves, 
bezzlement against ee ee to proceed immediately with valve stems, upper cylinders and 
local used-car dealer, has been dis- |.) atin i . ’ : j iston rings: keeps valves and 
missed by the circuit attorney’s of- | a eee of yn WASHINGTON. — With Califor-, largest in population. New York jain meat naman the “life of 
fice after the prosecuting witness ect ga oy lg ans for! jig in the forefront, western states |is first and Pennsylvania is now spark plugs and valves; reduces 
reported he had been reimbursed =~ ; and cities registered the greatest |third (see adjoining table). friction and prevents wear; pro- 
and did not wish to press the case. ‘“ — gains in the decade just | On the debit side, five states | tects metal surfaces; causes quick- 
William H. Baker, now residing Library Grows —— ant have lost residents since 1940, The | er starting; increases compression, 
” in Arizona, previously had alleged This is shown by preliminary fig- |} ip est loser is North Dakota, with|@nd prevents wear and scuffing of 
that Norder had failed to turn ATA Gathers Trucking ures on the 1950 Census, as com-/| 4 ercent decline , cylinder walls. 
of over $400 to him after selling Bak- a pared with 1940 Census results. | P ; 
ill er’s automobile. Norder conducts Information The number of Californians has| New York, Chicago and Phila- New Jersey Grocery 
re a used-car business at 5338 Natural WASHINGTON. In six years surged 51.6 percent, while the delphia continue to hold down the : : eS a 
K. Bridge Ave. the physical space occupied by the Golden State now ranks as second-| Win, place and show spots among Selling British Cars 
. 8 * — oe — — —— the nation’s cities. But Los Ange- PLAINFIELD, N. J.—You can 
eS T ' . ’ library of trucking industry intor- les has unseated Detroit from the et delivery of a British-made 
wo Usury Counts Cost sae nde ate le; 8 y 
ze St. I : D 1 $500 = nes Cee, ACS olen Ky., Ind. Debate number four berth, and the Cali-| Hillman Minx here at Kings 
- wt. Louis Vea 7 - . ae : ; . nee fornia metropolis is only about Supermarket, until recently just 
x ST. LOUIS.—Fines totaling $500) When it was started near the Car Tag Mixup 100,000 behind Philadelphia. a grocery outlet. Price: 72 cents 
Ly were assessed against Emmett T.|end of the war it occupied less The second highest ulati a pound, or $1,495 
Ss Million, operator of a lot at 3630|than 200 square feet and contained) FRANKFORT, Ky.—-Are dealers’ roe sccm ghest population ag dhe : 
. ps? : arative tay inabiome ; : gain in the states was scored by If its new wrinkle in super- 
S. Kingshighway Blvd., when he | comparatively few publications. To-| automobile license plates from In- ‘Aston 48.7 weant. Welton ; = ae te 
Ss pleaded guilty to charges of usury.|day it occupies nearly 600 square| diana valid in Kentucky for a car); : —. Fi ide e a ae i Ne. marketing 2 aS ow 
d Million admitted charging one cus-| feet of floor space and houses ap-|buyer driving to a third state? san ane — ot. 5 victor : a8 Kings will market the autos in 
ir tomer $26 on a $396 short-term proximately 2,000 publications,| Kentucky and Indiana officials are bh vd . Ww een an ua, : t: all its 20 stores in New Jersey, 
auto loan and another $65 on a $182) many of them available in no other seeking an answer. oo: ashington, 36 percent;| g spokesman for the grocery 
aatiankt : : ‘ Maryland, 27.5 percent; New Mex- hain said. “We're always look- 
\ loan collection. This problem arose when an); chain said. e’re always loo 
"' . ss er 3 . we ar iy |ico, 27.3 percent; Utah, 24.8 per-| jng for something new to sell,” 
i, The second charge was originally; From the beginning, any item Alabama citizen bought a car in cent; Virginia, 21.3 percent, and & ‘ g , 
oO lodged against J. J. Dowling, a that was catalogued and put on Evansville, Ind., and started driv- Michigan "ae sameedt : he added. 
i- \ used-car dealer with a lot adjoin- the shelves was carefully screened ing through Kentucky. He was ar- : : : 
y ing Million’s, but it was dropped|to determine its value as source | rested in Henderson, Ky. 


n 





after Million admitted the auto- 
mobile involved had belonged to 


him and that Dowling had handled 
financing 


the “as a convenience.” 


material. Any publication that be- 
came a permanent addition to the 
library had to be of special sig- 
nificance to the trucking industry. 





James Watson, deputy attorney 


general of Indiana, says the arrest 
violated a 26-state agreement that 
says a license tag issued by a state 
in which a car is sold should be 
honored in other states. A Ken- 
tucky official contends, however, 
that the agreement refers to motor 
carriers only. 
|National Motor Bearing 
‘Names Riesing to Sales 

DETROIT. E. F. Riesing has 
been appointed manager of sales 
engineering of the Industrial divi- 
| sion of the National Motor Bearing 
| Co. He was formerly manager of 
}automotive sales and engineering 
|at Firestone. 

Riesing announced that the com- 


DEALER SELLS CARS TO WEST POINTERS—New Chevrolet cars were delivered to 72) pany’s industrial sales will be di- 
members of the graduating class of the U. S. Military Academy by the A & C Chevrolet 


Co. of Fort Montgomery, N. Y. Delivery of the cars was accomplished durin 
shows Joseph Chiarella 


nm commencement week. Picture 


@ single day 


(left), A & C Chevrolet, and 


>. F. Finnerty, district manager with the cars on the athletic field of West Point 


Pre- 
in 


rected from the Detroit office. 
viously they were handled 
Redwood City, Calif. 


MAKES NEW SALESMEN EXPERTS—A 
serve as Cotectog 
Inc., Cleveland. Sh 





training program to prepare 
experts and consultants has been inaugurated by Tinnerman 
own with the program's founder and Tinnerman general sales manager, 


mu 


THWERMAN 
owed ly, ¢ 


owed (4, 


salesmen to 
Products, 


new 


H. R. Russell (second from right), are Howard Hayden (right), director of sales training, 


and the 


first five trainees to complete the course 


They are Don Myers, Glenn Watson, 


Joseph Sanders, Will Squire and Robert Carlson. 





fi 
i 
{ 
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Car, Truck Output Estimates 
. 
By Automotive News 
PASSENGER CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan.1, Jan.1 
aly 28 Week, aly 22 i968, July 30 Suly 29, 
aie0” Wows’ “inser toDete 1900 1950* 
, YSLER 36,582 27,937 37,880 139,744 603,904 511,226 
. eveer cats 3,923 5,017 19,098 79,518 71,053 
DeSoto seme 3,644 2,712 3,604 14,211 61,508 53,474 
Dodge ........ 9,726 7,594 11,068 38,208 152,056 143,665 
Plymouth 18,394 13,708 18,191 68,227 310,822 243,034 
FORD 5 ... 82,886 25,644 $2,746 121,956 574,176 928,499 
Ford . . 26,003 19,566 25,855 96,086 448,512 716,126 
Lincoln 754 951 753 2,740 20,378 20,426 
Mercury .. ee 5,127 6,138 23,130 105,286 191,947 
GEN ERAL MOTORS... 67,969 52,570 66,908 247,719 1,260,892 1,744,611 
Buick ........ ; we 19,817 8,102 11,800 43,894 234,127 314,189 
Cadillac ws «Bee 1,717 3,018 10,743 51,561 57,064 
Chevrolet . 83,998 27,919 33,351 124,306 620,915 876,240 
Oldsmobile _.................. 8,425 6,694 8,307 31,121 166,338 228,320 
BPD onnsscvsssrssssse0s .... 10,407 8,138 10,432 37,655 187,951 268,798 
KAISER-FRAZER _.. 3,599 1,385 1,976 8,671 43,981 52,748 
Frazer .. icc debe s 21 eudieais sais 6,386 9,680 
Kaiser . , 3,599 1,364 1,976 8,671 37,595 43,068 
CROSLEY .... 190 240 183 674 6,267 3,896 
HUDSON ... 3,746 2,631 3,548 13,552 94,126 88,543 
FOIE. osccce cess. 4,819 3,557 4,415 14,797 90,344 122,174 
PACKARD ....... 100 2,350 eine 100 61,023 32,059 
STUDEBAKER ee nea 4,261 19,011 120,911 167,398 
WILLYS-OVERLAND? _ 1,083 621 1,299 4,031 19,393 19,048 
Total Cars, U. S. ...... 155,278 116,935 153,216 570,255 2,875,017 3,670,702 
+Station wagons and Jeepsters. *Revised, 


COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 


Week Week dan. 1, Jan, I 
Ended Same Ended duly, to to 
duly 29, Week, duly 22, 1950, July 30, July 29, 
1950 1949 1950* to Date 1949* 1950* 
CHEVROLET . 10,512 7,478 10,710 38,742 249,985 289,654 
CROSLEY . 10 4 9 40 228 235 
DIVCO 103 88 257 536 2,115 2,475 
DODGE .... 3,916 2,693 3,941 14,083 96,298 46,694 
FEDERAL 40 45 51 105 888 965 
FORD , 6,382 6,588 3,434 22,699 132,568 206,560 
icc viickesisessivesecs: ae 1,693 1,927 6,889 55,789 62,763 
INTERNATIONAL ...... 2,859 3,058 2,508 9,543 87,673 70,549 
EE Sot biinc suk gnscveaasiensooeibie 308 129 335 935 4,083 6,088 
a cuca, sarah vantsnents 230 78 221 744 2,129 2,422 
STUDEBAKER ....... ae 624 2,896 42,945 29,732 
aici eisckaisih inane .s4ndines ae 338 985 4,883 7,646 
WILLYS-OVERLAND 1,038 845 1,085 3,945 33,536 23,544 
MISCELLANEOUS ...... 308 412 308 1,282 10,431 8,594 
Total Trucks, U. S. .. 28,249 238,111 25,748 103,374 723,551 758,221 
Total Cars, Trucks 
SURAIMING / sSuscanvainisatendnss 188,527 140,046 178,964 673,629 3,598,568 4,428,923 
Total Cars, Trucks 
IN cscivctescesukisunorceasen 9,440 7,416 9,512 38,266 165,498 225,097 
Grand Total, 
Cars and Trucks 
U. S. and Canada ....192,967 147,462 188,476 711,895 3,764,066 4,654,020 


Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 
Drive, Sterling, Nash, Diamond T, etc. 





Big ‘Tax Boost Due 


Congress Appears Ready to Speed Action 
On Mobilization Measures 


(Continued from Page 31) 


pages in vital industries as “some-| “production and more production,” 


thing we simply cannot afford|to build up preparedness. 
under the conditions. At week’s end, a Senate-House 
* * + 


conference group had agreed to 
more than double payroll taxes over 
the next 20 years to finance a 
greatly expanded Social Security 
program. 

This would increase Social 
curity collections from the present 
$2,500,000,000 a year to about $6,- 
500,000,000 in 1970. 


The biggest increase in collec- 
tion would come from hiking the 
present 1% percent payroll levy 
on both worker and employer to 
2 percent in 1954, to 2% percent 
in 1960, to 3 percent in 1965 and 
to 3% percent in 1970. 


The tax is now collected on the 
first $3,000 of a worker’s income. 
Beginning next year, the collection 
would be on the first $3,600. 

If the proposal becomes law, pay- 
ments to about 3,000,000 persons 
billion annually. Taxes must be/now receiving benefits will be in- 
boosted at once by $5 billion, with|creased by an average of 77% 
the prospect that they will have to} percent in October or November. 
be raised again later. | 

2. Employment in June 
000,000 civilian workers was 
highest June on record. 

8. Corporation profits, now run- 
ning at $31 billion a year before 
taxes, are up 17 percent over a 
year ago. 

4. Factory wages hit a new high 
of $1.45 an hour in June. Salary and 

wage payments are now at the 
rate of $139,800,000,000, up $4,600,- 
000,000 over a year ago. 
+ ob * 


TRUMAN repeated his contention 
that rationing and price controls 
may still be avoided, if taxes are 
increased and he is given limited 
powers to control production and 
credit. 

But he warned again that if it 
became necessary, he would “with- 
out hesitation” ask for complete 
economic controls. 

“We must realize that the en- 
gagement in Korea will be costly 
and may not be short,” Truman 
said. “We must be prepared 
against the possibility that other 
crises may arise elsewhere.” 

Truman found the nation at its 
economic strongest, citing as fol- 
lows: 

1. Industry is now breaking all 
peacetime output records, but the 
rate must be stepped up by $10 


of 61,-| 
; the Hall Dodds Ups 3 

Hall Dodds Co. (Ford), 12525 Gra. 
tiot, Detroit, announces the ad- 
vancement of H. R. Hall to general 
manager. He joined the firm in 
1945 as a salesman and until re- 
cently was manager of the com- 
pany’s Ferndale (a Detroit sub- 
urb) division. Clyde Russell takes 
over Hall’s former position, and 
Jack Culbertson, former manager 
of the Gratiot used-car section, has 
been named general used-car sales 


TL RUMAN said such a strong econ- 
manager. 


omy now needs further building, 


Se- | 
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| August Total Seen Near Alltime High .. . 


Week’s Output Gains Slightly 


(Continued from Page 1) 
| stocked with steel for the next two | 
|months at least. K-F plans to 
| build 22,000 cars in August as com-| 
pared with about 9,400 in July. | 
Elsewhere, the steel supply pic- | 
ture is far from uniform. In the 
matter of time, steel deliveries are | 
getting closer to the final product. | 


* * + 


\{t IS expected that daily produc- 
tion rates in August will be flex- 
ible at a good many plants. That 
is, output at a certain plant may 
be up one week and down the 
next. 

However, most plants think that, | 
jon the average, August production | 
will hold to the same level as in| 
| July. The huge over-all increase 
in volume over July will be sought | 
from the additional working days 
available. 

U. S. production observers last | 
week said they couldn’t even try | 


Florida Tightens 


Enforcement on 





TALLAHASSEE, Fla.—Plans for 
more stringent enforcement of 
Florida’s truck size and weight 
laws have been announced by state 
Public Safety Director H. N. Kirk- 
man, who said his department and 
three other state agencies have co- 
ordinated their forces to keep a 
closer check on trucks. 

“We have been getting so many 
complaints about them tearing up 
our roads we’re going to add six or 
eight more men for that particular 
function,” he said. 

The new enforcement officials 
will be full-fledged highway patrol- 
men, but the state road depart- | 
ment will reimburse the highway | 
patrol for part of the extra ex-| 
pense. | 

Kirkman said the state railroad 
and public utilities commission and 
the state motor vehicle department | 
also are cooperating in the enforce- | 
ment drive. 

Kirkman emphasized that the en- 
forcement drive was in no sense 
a reprisal against trucks from 
other states which have been stop- 
ping Florida shipments because 
they were overloaded. He _ said 
Florida law permits larger loads 
than Virginia, Tennessee and Ken- 
tucky, where most of the Florida 
trucks have been stopped. Most of 
the overloading in Florida is on 
the state’s own vehicles, he said. 


FTC Hits Claises 


| 





On Ignition Items 


WASHINGTON. — The Federal | 
Trade Commission has given the 
E. G. Sales & Mfg. Co. of New York | 
City 30 days’ notice to cease “mis- 
representation” of automotive de- 
|vices manufactured by it. 


The FTC listed the devices as 
follows: E. G. Supercharger, E. G. 
Super-Ignitioniter and E. G. Super- 
Ignitioner. Company claims that 
the devices will cause motors to 
operate better at less expense, re- 
gardless of their age and condition, 
were held “false and misleading” 
| by an FTC examiner. 





$150,000 ‘Cigaret Fire’ 


Sweeps Irwin-Jones 

TACOMA, Wash.—Damage esti- 
mated at nearly $150,000 was caused 
here recently by a fire which 
swept the top two floors of Irwin- 
Jones Motor Co, (Dodge-Plym- 
}outh) in downtown Tacoma. 

The fire was believed to have 
burned for several hours in the} 
early morning before an alarm was | 
turned in. It was thought to have 


been started by a cigaret. Dam- 
age was heaviest in the service 
and parts departments, although 


three cars—two new and one used 
—were destroyed. 

Operations have been shifted to} 
the Irwin-Jones truck store in 
| South Tacoma. Six months or more 
|will be needed to repair the dam-| 
age. 








to fathom the industry’s produc- 
tion possibilities beyond mid- 
September. 

There was a good deal of opin- 
ion that the effect of materiais al- 
locations won't be felt until early 
1951, and that a total of 7,500,000 
cars and trucks could still be built 
in U. S. plants this year. 

* + * 

( THERS held that such an out- 

look constituted wishful think- 
ing. Nobody knows, it was said, 
to what degree or when the inter- 
national situation will affect the 
auto makers’ flow of steel. 

Another viewpoint was that 
even without government alloca- 
tion of steel, car output during 
the balance of 1950 may be cur- 
tailed. Some sources think that 
supplies of other metals may get 
critical before steel does. 

Zine, it was said, is already ex- 
tremely scarce. Automotive plants 
reportedly are also having a diffi- 
cult time getting enough nickel, 


|tin and copper. 


Steel company spokesman said 


last week that allocations for de-| 


fense orders were certain to come 


|before long. It was predicted that 


‘Truck Weights | 


within six weeks all war orders 

would bear priority ratings so that 

there would be no question of 

which steel 

made first. 
* * * 

SOME steel men said that de- 
\’ fense orders might not take 
too much steel at the beginning, 
but that domestic production would 
feel the effects anyway. 

Priority orders, it was explained, 
have a way of taking first place 
all down the line, from produc- 
tion to actual delivery to the scene 
where needed. 


Most steel men thought that 
orders for freight cars, trailer 
trucks, Jeeps and other necessary 
products would soon be classed 
as actual war goods. 

The toughest steel item to pro- 
cure last week was. cold-rolled 
sheet. Steel plate was also tight 
and expected to get tighter when 


ee ELLA 


FOR RATES, ETC., 


shipments should be} 


|an accelerated freight car program 


|gets started. 
* * * 
O FAR this year U. S. plants 
have produced an estimated 3,- 
|670,702 cars and 758,221 trucks for 
a total of 4,428,923 vehicles. That’s 
795,685 more cars and 24,670 more 
trucks than were built in the same 
period of 1949, a record year. 


How many more vehicles U, S. 
plants will add to the 1950 total 
before the year is out is still 
speculative. 


U. S. plants used nearly 7,500,- 
000 tons of finished steel in the 
first half of this year. They don’t 
entertain any hopes now of getting 
that much in the last half. 

A conservative outlook is that 
1950 may still end as the auto in- 
|dustry’s highest productive year in 
|history, but not quite as high as 
it might have been. 





Ford I mproving 


Steel Facilities 


DETROIT.—Ford has begun a 
long-range program of moderniza- 
tion and_ rehabilitation of its 
pressed steel operations at the 
|Rouge plant, Del S. Harder, manu- 
| facturing vice-president, announced 
last week. 

The program, which will be com- 
pleted by 1952, is expected to in- 
crease production efficiency and 
|improve working conditions, Hard- 
|er said. Major improvements, he 
added, will include the installation 
|of a considerable amount of new 
|}equipment, rearrangement of pres- 
ent equipment and facilities, and 
|construction of two large inter- 
floor ramps designed to speed the 
|flow of materials. 





Patton Takes L-M Deal 
George H. Patton, former north- 
|west sales manager for Lincoln- 
|Mercury, has taken the Lincoln- 
|Mercury dealership at Bremerton, 
|Wash. His company is Patton Mo- 
ltors and it succeeds Priest Motors. 


Want Ads - - 


SEE NEXT PAGE 











Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 


vise all respondents if and when their | 


wants have been fulfilled. A post-card 
will do and your courtesy will help 











POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 7'/. cents per word for one 
insertion or two insertions of the same 
copy at 12'/, cents per word. Cash in 
advance. 










MP is: . | SALES MANAGER — Promotion, training, 
us maintain the present high regard | lecturing. Am ex-dealer, ‘‘Big Three,”’ 
which this department enjoys. | 14 ee - . of automobile 

merchandising, Jolume-conscious, sup- 

AUTOMOTIVE NEWS ported by ideas and know-how in all 

types of markets. Have the ability to 

project salesman—ship, hire, train and 

: ae supervise salesmen, High type, quality 
ee _ WANTED —__..| man, who is a born sales promoter. 
AUTO MANUFACTURER has need for an} Appearance and magnetic personality, 


assistant business management manager. | 
Must be able to go into the field and set | 
up accounting systems. Procedure ability 
and accounting background necessary. 
Previous dealer and/or factory business 
management experience preferable. Reply 
in detail to Box 4192, c/o Automotive 
News, Detroit 26 

PILOT WANTED Military background; | 
either experienced in selling new and) 
used cars or secretarial experience. Write | 
or phone Rollin H. Stewart, Stewart | 
Motor Sales, Inc., 3209 E, Washington | 
St., Indianapolis 1, Ind. 


LARGE DISTRIBUTOR, approximately | 


3,500-car wholesale, 1,000-car retail, de- | 
sires young, aggressive, capable account- | 
ant-bookkeeper who has had _ several | 
years’ experience in large operations. | 


Large modern building, air-conditioned, | 
Will consider male or female. Write, | 
giving full qualifications and salary ex- | 
pected, Box 4197, c/o Automotive News, 
Detroit 26. 

LARGE RETAIL OPERATION in middle 
west, approximately 1,000 new car deal, | 
has opening for young, aggressive, capa- | 
ble assistant sales manager and used 
car manager. New modern building and 
equipment. Bonus will be paid according 
to your effort and production. Write, 


giving full qualifications and base salary 
expected. Box 4198, c/o Automotive | 
News, Detroit 26. | 
SALESMEN. Good earnings if you qualify. 
Sell auto body hardware to car dealers 
wreckers, auto glass shops. Exclusive 
territories. New catalogs available. Send 
complete qualifications. Mayflower Sales 
Co., Inc., 1053 Bedford Ave., Brooklyn 
a ee | 





AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS | 








combined with a friendly 
that the 


human touch 

product and create good 
will, Hard driving, fast moving key 
house man, Dynamic energy, tempered 
with broad experience and sound judg- 
ment. A specialist in used car apprais- 
ing. A fast, efficient closer. 35, married, 
good habits, honest, loyal, adaptable. 
Now sales executive with large dealer- 
ship. Desire permanent opportunity with 
high potential. Box 4199, c/o Automotive 
News, Detroit 26. 

GENERAL MANAGER—Over 20 years’ ex- 
perience with Ford dealerships in com- 
plete charge. Experienced in every phase 
of dealer operation with many very out- 


sell 





standing accomplishments over these 
years. Large-volume setups. Will work 
and prove ability on percentage of net 
profit basis. Would like to invest as 
well. Finest of references Excellent 
reason for changing position Prefer 
West Coast but will go anywhere for 
good deal. Box 4200, c/o Automotive 
News, Detroit 26. 
CHEVROLET PARTS MANAGER, now 
employed, desires permanent position 
with progressive dealer. Eleven years’ 


experience as parts manager of Chevrolet 
dealerships, selling $20,000 to $30,000 
parts per month. Best of references. 
Box 4187, c/o Automotive News, De- 
troit 26. 


GENERAL MANAGER. Age 40; sober, 
honest, very conscientious. Familiar with 
modern merchandising. Have specialized 

in sales training and employe develop- 

ment. Approximately 14 years as sales- 
man and sales manager; Chevrolet and 

Dodge. Welcome strictest investigation 

as to character, etc. Box 4194, c/o 

Automotive News, Detroit 26. 


GENERAL MANAGER-CONTROLLER. Ex- 
perienced in all departments. Can handle 
a large deal. Successful prewar and post- 
war record. Good merchandiser. Excel- 
lent references. Box 4185, c/o Automo-.- 
tive News, Detroit 26, 
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POSITION WANTED 


AVAILABLE 
About September Ist 
GENERAL MANAGER 


or Sales Manager 


Age 46 with 15 years of pre-war and 
5 years of post-war new and used car 
vyliume operation; new car dealership 
managerial experience. Thoroughly qual- 
ified administrative, executive, or- 
ganizing, and operating phases of ag- 
gressive profitable dealership. Have out- 
standing record of successful specialized 
experience, background in ‘Fast Retail” 
used car merchandising. Red-Hot news- 
poper advertising copy writer, and sales 
promoter. Particularly conversant with 





in 


wholesale and retail banking and financ- | 


ing. Desire permanent connection with a 
“Far-Sighted"’ dealer, 
value of a top-notch operator for those 
uncertain periods ahead with the partial 


or total new car production § cut-back | 
threats. Prefer a ‘Financial Interest Ac- 
quiring’ setup, after a get acquainted, 


qualifying period. Substantial financial 
assets and personal affairs in ideal liquid 
condition and readily adaptable to any 
desirable proposition. Interested in Ford, 
General Motors or Studebaker deal. AAA | 
personal, business, and bank references. | 

Write Box 4202 

c/o Automotive News 

Detroit 26, Michigan 





G.M., FORD or INDEPENDENT new car 
dealer in Southern California. Are you 
looking for a combination general, sales 
and advertising manager for your dealer- 
ship or branch? Am 43 years of age, 
married, dependably sober, college educa- 
tion. Pre and post war experience in all 
phases of business, handling wholesale 
and retail buying and selling of new 
cars, trucks, used cars and appraising 
Experienced in supervising service, parts 
and sales personnel. Have contacts. 
Former connections—Big 3 sales promo- 


tion manager, regional manager and op- | "Vy Mile East of Illinois State 


erated own 300-car dealership. Write Box 





4186, c/o Automotive News, Detroit 26. 
SERVICE MANAGER or assistant, Five 
years’ Nash, Ford experience. Neat, ag- 
gressive, steady. Know all phases of 
service management. Age 29. Locate 
anywhere Box 4193, c/o Automotive 
News, Detroit 26. 

25 YEARS’ EXPERIENCE automobiles, 
trucks, sales, parts, service; several 
years’ factory D.M. Desiring position 


factory representative or parts manager 
—large dealer. Box 4183, c/o Automo- 
tive News, Detroit 26. 


DEALERSHIP AVAILABLE _ 
DEALERSHIP, now handling 900-car G.M. 





franchise. Metropolitan New York. Quali- | 
Box 4184, c/o Auto- 


fied principals only. 
motive News, Detroit 26. 


DEALERSHIP WANTED 


A LONG EXPERIENCED passenger car 
dealer has $75,000 cash to invest in full 
or part purchase of G.M. dealership in 
midwest town of 25,000 or more popula- 
tion. If only part interest in business 
is purchased, purchaser wishes to assume 
active management of same All in- 
quiries held in strict confidence. 
Box 4188, c/o Automotive News, 
troit 26. 





DEALERSHIP WANTED 


AUTO DEALERSHIP WANTED IN DE- 
TROIT AREA. Must be one of ‘Big 
Three."' Can handle any size deal. 
All replies will be held strictly con- 
fidential. 





BOX 4196 
c/o AUTOMOTIVE NEWS 
DETROIT 26 
WANT TO SELL OUT? Qualified buvers 
waiting. Autodeal Brokers, One N. La- 
Salle St.. Chicago 2. Ill 


DEALER SERVICES 





INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization—in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 


Automotive Inventory Service Co. 





9900 Freeland, Detroit 27, Mich. WE 3-6449 
DEALERSHIP INVENTORY. Parts and 
accessories—office and equipment, un- 


biased and complete. Buy or sell your 
dealership with our figures for complete 
satisfaction. Talbot’s Automobile Dealers 
Inventory Service, 4690 Newport, Detroit 
13, Mich. Phone Valley 2-9377. 


Write | 
De- | 


who recognizes the | 


| 
| 


| 
| 
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_USED OARS FOR SALE 





—AUTO— 
AUCTION 


—Al— 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 





DANVILLE, PENNA. 


EVERY WEDNESDAY 





You will always find real action at 
both these auctions. 


Jos. E. 


R. D. WEST, 


Johnson 


Prop. 
Tex Rickard 


Auctioneers 








PHONE 


AUTOMOBILE 


AUCTION 


28 Miles From Chicago Loop 


EVERY FRIDAY — 


ine on Route 30 | 
it A.M 


175 CAR AVERAGE 
We have actually sold an average of 93 
cars per sale since the day we started. 


STRICTLY WHOLESALE 
Dealers Buy — Dealers Sell 


George Lawson and Bud Fennema 


Owners 


Dutch Stuart, Auctioneer 


Dyer Auto Auction 


4111-405! 


DYER, eee 


Res. Lansing, lil. 730 or 107 








AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 


ALBANY, N. 


Y. 


(For Dealers Only) 
EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 





When Buying or Selling . . 





Indiana's Oldest Auto 


AUCTION 


Held in a Big Cool Building 
In the Heart of Downtown 


INDIANAPOLIS, INDIANA 


Every Wednesday—12 Noon 
RAIN OR SHINE 


150 to 200 

Cars Pass Through the Auction Block 
85% to 90% 

Sold to Good Solid Buyers 

Make Your Reservations Now! 


Bring Your Cars 
CALL LINCOLN 


Early! 
7447 


DEALERS ONLY 


Wise Choice 


. Your 
Is 


CLARKE AUTO AUCTION 


1125 N. MERIDIAN ST. 








KEN SCHAEFER'S 


The Only Indi 


ana 


AUTO AUCTION 


In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 


Col. 


915 N. I 


-1254 
-5209 


INDIANAPOLIS, 
R. V. Martin, 
Illinois St. P 


OUR ONLY GUARANTEE: YOU MUST BE SATISFIED 


WEBSTER-MARKER MOTORS, 


324 W. Main St. 


— 


Ft. 


INDIANA 
Auctioneer 


hone Lincoln 5383 








THE TUESDAY SALE — 11:30 A.M. 
FORT WAYNE AUTO AUCTION 


—DEALERS ONLY— 
(In the Heart of the Nation) 


Phones: E 


INC. 


Wayne, Ind. 
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Automotive News, Detroit 26, Mich 


unopened the same joy received er 


NEWS, PENOBSCOT BUILDING 


USED CARS FOR SALE 


Philadelphia's 3 
BIG DEALER AUCTIONS 


TUESDAY THURSDAY FRIDAY 
| 12 NOON 12 NOON 8 P.M. 


GILBERT — ROBINSON 
Automobile Auctioneers 
6600 N. Broad St. Phila, Pa. 


PLENTY OF CARS AND BUYERS 
| WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 











ATTENTION DEALERS I 11 


‘At Greatly Reduced Prices 


| 1948 Chevrolet - Ford - Plymouth 
4 Door Sedans 


Excellent Bodies -: Good Motors 
All Cars Formerly Used for 
Cab Service in Phila. 

Phone or Write: 


THE R. A. COMPANY 


43rd & Locust Sts. e 
SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 











WHEELING ILLINOIS, 


AUTO AUCTION 
Every THURSDAY Noon 

15 miles north of Chicago limits *! Route 6 

Milwaukee Avenue—Phone 348 
Oldest Dealers Auction in Cook a 
| {Chleage), 35 years experience in the Auto- 

ive Business. 
Al Kellum—Auctioneers—Joe Ostergrant 





PARTS FOR SALE 


BUICK PARTS 


“WORLD'S LARGEST DEALER 











OF GENUINE BUICK PARTS” 


Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Pisa Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 





CHICAGO 5, 
TIRES FOR any car since 1900. Robert 
B. Chase. Earlville. N. Y. 
TRUCKS FOR SALE 
DODGE POWER WAGON, equipped with 
everything. Demonstrated few times. 


cost. H, 
Staunton, 


Below factory Cleveland 


B. 
Motors, Box 418, Va. 


TRUCKS WANTE D 


WANTED—At once, new 1950 Ford trucks, 
all wheelbases and models F-1 through 
F-8 Write R. T. Sendell, Steel City 
Motors, Inc, (Pittsburgh's largest Ford 
dealer), 5835 Baum Blvd., Pittsburgh, 
Pa 





WILL TRADE 

1948 RYAN NAVION with 320 hours, al- 
ways hangared and looks like new. Has 
been used for private and business flying. 
No instruction. Two-way radio and many 


extras. Will trade for four new 1950 
Chevrolet deluxe 4-door sedans (or 
equivalent), f.o.b. your city. We have 
new 260 Navion ($14,025) on order and 
will trade it for 8 new Chevrolet 4-door 
deluxe sedans (or equivalent) Will post 
eash forfeit guaranteeing cars will be 
sold to our retail customers in Pueblo 
County, Colorado Jackson Chevrolet 
Co., Box 174. Phone 1371, Pueblo, Colo 
NEW LINES WANTED 
PARTS AND TRIM LINES wanted by 
salesman covering state of Louisiana 
Calling on ‘‘Big Three’’ dealers’ acces- 
sory stores, glass and trim shops Have 
accessory and body hardware lines Box 
4195, c/o Automotive News, Detroit 26 
SHOP EQUIPMENT FOR SALE 
FOR SALE. Bean wheel aligner this 
machine shows camber, caster, king pin 
inclination and toe-in It is the visual 


A real buy 
combina- 


type and very simple to use. 
at $175. Weaver safety lane 

|} tion brake tester and wheel alignment 
indicator, A machine with many uses 
every day. We have purchased new 
larger equipment. A _ bargain at $225. 
Bean wheel balancer—both for static and 
dynamic balance. A_ precision machine 
that will pay for itself the first month. 
A steal for $69. Bay Motors, Coos Bay. 
Oregon. 


ate 


AT LTS TLR TART) 
add One Dollor ($1) 


splay 
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the 


ndustry from Maine to Californio. low 


same copy Cosh advonce 


benefit of our employing reader: 


name ond oaddress at requlor rates 


per insertion for addre 


Ads. $8.4 


per 


DETROIT 264 


SHOP EQUIPMENT FOR SAL E 


SHOP EQUIPMENT FOR SALE. We have 
three model 1000 Sundstrand paint shop 
production sanding machines complete 
with air and water hoses Only $125 
each Our cost, $200 each. These ma- 
chines used less than thirty days and 
unconditionally guaranteed, Contact San- 
ders Motor Co., Raleigh, N. Car. 

WHEEL BALANCING can be a means of | 
quick, easy profit A new quality wheel 
balancer, only $24.50. Send for free in- 
formation. Clinton Sales Co., Box 577, 
Rochester 2, N. Y. 


ANTIQUE CARS FOR SALE 


MISCELLANEOUS 





IMMEDIATE DELIVERY 
New Improved Model 


‘Automatic 1951 BraKinGs 


| Complete with Controlled Steering 


| 


| 


| 
j 
| 
! 


CORD—-1936 model 810 town sedan. New 
transmission, engine completely rebuilt, | 
5 new tires, original throughout. Beau- 
tiful ivory paint with maroon upholstery 

$200. W. B. Campbell, 14 Pearl St., | 
Hyannis, Mass. 


1912 LOCOMOBILE 7-passenger touring in | 


new condition. Best offer over 
G. L. Hanselpacker, Shrewsbury, Mass. 


ROLLS-ROYCE 1934 town sedan, like new. 


Fred Cozzi, 1191 Diversey, Chicago, ™. 


MISCELLANEOUS 

TRAVELING STORE on_ wheels, 
Chevrolet motor, tires, cabinets. For use 
as parts jobber or grocery. Formerly 
was 1940 Yellow coach. Harry's Tire and 
Auto Supply, 6-10 Garden Street, Auburn, 
N. Y. 

ENGINE REBUILDING — Crankshaft | 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce St., 
Lynchburg,’ Virginia. 


WANTED 
AUTO LITERATURE 


New 





PHILA., PENNA. | Smith's “Marketing of Used Automobiles’ | 


Write Box 3879 
c/o Automotive News, Detroit 26 





$3,000. | 


= 


| QUICK-TOW, Bumper- 


| $5445 


Guide Cables & Brake Hook-Up 


“a DEAL 2 $100.00 


—— $295.00 
Meets 1.C.C. Requirements 


to-Bumper Tow Bar $1 7.50 


V Type MOTO-MATIC 


- Tow - Guide, $32.50 


Red Arrow - Fulton - Velvac 


Safety Chains (set of 2) ... $2.50 
WE STOCK PARTS 


Protecto Covers ¢ Carrying Bags 


TOW BAR SALES COMPANY 


Exclusive Factory Distributors 


AN 3-8888 Nites: | MY 4-840! 
DE 2-0700 "eS: ) DO 3-8373 
40 SO. CLINTON ST., CHICAGO &, ILL. 
Denver: KE 2323 — Los Angeles: OL 9782 





YOU CAN PAY MORE 
BUT CANNOT MATCH 


The NEW V Type 
MOTO-MATIC 


TOW - GUIDE 


Trade Mark—Patented 


Tows and Guides Motor Cars 
Twin Leaf Chain Couplers 
No Adapters Are Necessary 


Complies With Strength Requirements 
Up to 5,000 Lb. Vehicles 


$32.50 sAxine 


TAX INCL. 
WRITE TODAY FOR LITERATURE 


FACTORY SALES DIVISION 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICHIGAN 


“ey ORY 











merchandising responsibility. 


Box 4201 
c/o Automotive News 
Detroit 26 


BUSINESS OPPORTUNITY 


A manufacturer, with fifteen years’ experience making Automo- 
tive products with excellent sales potential and profit possibilities, 
is interested in consolidation with reputable company who will 
take over all manufacturing and production. 
will continue to market the products and assume all sales and 









Present company 






AUTOMOBILES WHOLESALE 


150 Car Selection 


Clean Late Model Cars 


Fifteen experienced buyers and a network of buying 
connections keep us supplied with fine automobiles. 


Transportation Arranged 
Dealers Only 


MAYFLOWER MOTORS, INC. 


328 W. Market St., 


IN THE SAME 


FIFTEEN YEARS 


Cor Dealer (1) 


Jobber [) Insurance [J 








AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


TRADE CONNECTION: 
Truck Dealer ([] 


Akron, Ohio 
LOCATION 


New Subscription Order’ 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 (] 
for which check is attached [_] or send bill (_) 


Manufacturer [] 


Financial [) Supplier [) 
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The Ten Leaders in Six Months 
Total Advertising Volume 





1. Better Homes & Gardens 
2. Ladies Home Journal 
3. Country Gentleman 


4. Seventeen 





9. Good Housekeeping 










7. Woman’s Home Companion 317,153 po 2407 
8. McCall’s 289,479 — 32,145 
9. Successful Farming 278,040 + 4,518 
10. Farm Journal 269,180 + 4,769 
Farm Magazines Six Months Lines Gain or Loss 
Total Advertising Volume 1950 as compared to 1949 
1. Country Gentleman 435,458 718,512 
2. The Progressive Farmer’ 355,462 | +17,947« 
3. Successful Farming 278,040 | + 4,518 
4. Farm Journal 269,180 + 4,769 
o. Capper’s Farmer 223,923 — 1,038 
6. Farm & Ranch— 
Southern Agriculturist™ 191,590 
THE EYES OF BUSINESS are on the rural South where a great farm sf 
magazine matches the growth of a great farm market. The South’s | MI 


annual cash farm income has more than tripled since 1940. The yearly 
volume of advertising in the South’s No. 1 magazine—The Progres sive 
Farmer—has also more than tripled since 1940. 


( 
I magazine and the market it serves? 





! 
i 





PAUL HUEY, Vice-President and Advertisin 
i Birmingham 2, Ala. 


+ Telephone: 4- ass = ie os 0923 Daily New: 


i 
= 


ig Manager =H. = pr _ = Manager OSCAR M. ama = ee 
250 Park Ave 


Lines 
1950 


974,596 
907,391 
435,458 
419,944 
381,257 


6. The Progressive Farmer’ 355,462 


Where else can you find such a remarkable record of progress by a 


ig Manager Other A 
aoe a a a 6-3400 RALEIGH « 


Gain or Loss 
as compared to 1949 


+ 27,331 
— 5,034 
— 18,512 
— $,858 
+...2.044 


+947 


ae Otte ‘The Progressie Farmer 


dve acific Coa whee os = 
aun uae San Fra 


~ ate. 


ORE THAN 1,100,000 
SOUTHERN 
FARM FAMILIES 


nsend Co. 
Angeles 





among the leading monthly magazines of more than a million circulation 


The Progressive Farmer 


Second 


in 1950 
advertising Gains 


in advertising gains 
among [arm magazines 
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